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lall. 

_ the  shots. 

As  a  Chronicle  news  photographer,  Gary  Fong  was  as  accomplished  and 
decorated  as  you  can  be :  5  times  Bay  Area  Photographer  of  the  'fear,  2  times 
California  Press  Photographer  of  the  Year  and  the  list  goes  on.  And  so  do 
Gary’s  accomplishments. 

Now  he  oversees  the  Bay  Area’s  most  dedicated  staff  of  photojournalists 
and,  as  The  Chronicle’s  Director  of  Photography,  Gary  is  responsible  for 
the  entire  graphic  content  of  The  Chronicle. 

In  the  nearly  two  years  since  Gary  set  his  camera  aside  to  run  things,  the 
rest  of  The  Chronicle  s  photo  staff  has  taken  his  lead  and  become  one  of  the 
most  decorated  groups  of  journalists  in  California. 

That’s  what  we  mean  by  great  people. 

^an  JTranrisco 

Great  people  make  a  great  paper. 


WEEKLY  JOURNAL  OF 


NEWSPAPERING 


INDEPENDENT 


Newsday  protests 
to  Audit  Bureau 
(See  page  9) 


Best  newspaper 
ads  of  1988 
(See  page  12) 


Kovach  resigns 
(See  page  18) 


Peynter  nieces 
sell  SI.  Pete 
slock  holdings 
(See  page  11) 
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In  your  race  £^amst 
{Hintii^  deadlines,  success 
means  running 
with  fewer  J»eaks. 


At  Kruger,  we've  developed  a  number  of  ways 
to  help  you  me^t  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  K-tndex,  a 
Kruger-developed  program 
that  continually  evaluates 
the  relative  strength  of  the 
newsprint 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  Kruger. 


Kruger 

We’ re  making  news  in 
newsprint  technology. 


for  [idpcr  samples  and  spei  iMeations, 
(ontad  a  Kriicicr  sales  representative 
or  ourTlew  York  Sales  Ollite: 
489-5lh  Ave.  new  York.  h.Y.  10017 
(212)  697  ')700 


In  1963,  FRED  BASSET  was  unleashed  to  become  a  wry  and  witty  observer 
of  life  at  his  master’s  feet.  Since,  he  has  happily  hounded  his  way  into  the 
hearts  of  millions  of  newspaper  readers  around  the  world.  On  behalf  of  all  of 
our  “dog’s  best  friends,”  congratulations  to  Fred’s  creator,  Alexander 
Graham . . .  and  thanks  for  25  years  of  the  best  “wag”  on  the  comic  page! 

FRED  BASSET  is  syndicated  worldwide  by  Tribune  Media  Services.  For 
more  information,  contact  John  Matthews  at  1-800-322-3068. 


A  Tradition  of  Creativity 


Tribune  Media  Services  %  /)  /| 

Robert  S.  Reed,  President/CEO 

64  East  Concord  Street  •  Orlando.  Florida  32801  •  407/839-5600  •  800/322-^ 
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NOVEMBER 

16- 19— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Annual  Con¬ 

vention,  Clarion  Hotel,  Cincinnati. 

17- 18— New  Jersey  Press  Association,  Annual  Meeting  and  Convention, 

Seaview  Country  Club,  Absecon,  N.J. 

17- 19— New  England  Society  of  Newspaper  Editors,  Convention,  Stratton 

Mountain  Resort,  Stratton  Mountain,  Vt. 

18- 20— Foundation  for  American  Communications,  Advanced  Economics 

Conference  for  Journalists;  The  Next  Four  Years;  Cosponsored  with 
Cox  Enterprises  Inc.,  Atlanta  Journal  and  Constitution  and  the  Ford 
Foundation,  Hyatt  Regency  Ravinia,  Atlanta. 

DECEMBER 

8-9 — Newspaper  Association  Managers,  Legislative  Conference,  Reston, 
Va. 

JANUARY 

15- 18— ANPA  Conference,  “Maximizing  Our  Investments  in  People,”  The 

Registry  Resort,  Naples,  Ffa. 

19- 21 — Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 

Marriott's  Griffin  Gate  Resort,  Lexington,  Ky. 

22-25— International  Newspaper  Marketing  Association,  Winter  Meeting, 
Hilton  Square,  San  Francisco. 

SeminarsIWorkshopsIClinics 

NOVEMBER 

13-16— SNPA  Foundation  Seminar,  Promoting  the  Total  Newspaper,  Char¬ 
leston,  S.C. 

13- 18— American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston 

Va. 

14- 16 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Miami,  Fla. 

14-16 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

16- 18— ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 

olina,  Columbia,  S.C. 

17— Gannett  Center  for  Media  Studies,  Columbia  Communication  & 
Society  Seminar,  Policy  for  Children  and  Television,  Columbia  Uni¬ 
versity,  New  York  City. 

20- 23— The  Poynter  Institute  for  Media  Studies,  Ethics  Center;  Applied 

Ethics  for  College  Newspaper  Editors,  St.  Petersburg. 

27-30— SNPA  Foundation,  Seminar  on  Newsroom  Management,  Louisville, 
Ky. 

27-1 2/2— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Graphics  & 
Illustration;  Writing  Center;  Writing  &  Editing,  St.  Petersburg. 

27- 12/7— American  Press  Institute,  Circulation  Managers,  Reston,  Va. 

28- 12/2 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 

Reston,  Va. 

DECEMBER 

2-3 — California  Polytechnic  State  University,  Workshop,  Controlling  Pro¬ 
cess  Color:  A  Litho  Press  Workshop;  and  Dec.  5-9,  Understanding 
PrePress,  Workshop,  San  Luis  Obispo. 

4-9 — American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

4-9 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  MacTrac- 
Intermediate  &  Advanced,  St.  Petersburg. 

7-9 — ICMA,  Motor  Route  Management  Seminar,  Radisson  Atlanta  Hotel. 

11-16— American  Press  Institute:  Effective  Writing  and  Editing;  Editorial 
Page  Editors  and  Writers,  Reston,  Va. 

11- 16— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Spanish 

Language  Newspapers,  St.  Petersburg. 

12- 15— ANPA  Management  Development  Workshop,  Sir  Frances  Drake 

Hotel,  San  Francisco. 

12- 15 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 

Media  Professionals,  Columbia  University,  New  York  City. 

JANUARY 

8-13 — American  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston 
Va. 

8-18— American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

13- 14 — California  Polytechnic  State  University,  Workshop,  Printing  Process 

Color  on  Your  Small  Press,  San  Luis  Obispo,  Calif. 
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By  Roy  H.  Copperud 


Words  and  pictures  No.  676 

A  good  many  years  ago  I  assembled  and  added  to  a  body 
of  doctrine  on  the  theory  and  practice  of  writing  cutlines, 
the  explanations  that  appear  beneath  pictures.  This  wis¬ 
dom  came  mainly  from  the  picture  editors  of  that  time  at 
the  Washington  Post,  the  Los  Angeles  Times,  the  New 
York  Daily  News,  and  the  Associated  Press.  It  occurs  to 
me  that  a  review  of  these  principles  might  be  useful. 

There  is  no  universal  agreement  on  what  to  call  these 
descriptions,  though  cutlines  is  popular.  Caption,  how¬ 
ever,  is  also  widely  used,  though  strictly  it  denotes  a 
heading.  In  some  places  it  is  used  for  both  descriptions  and 
overlines,  i.e.,  headings.  For  explicitness,  cutlines  and 
overlines  will  be  used  here. 

The  exhortations  by  the  experts  follow: 

Do  not  use  such  descriptives  as  is  pictured  or  is  shown 
(doing  something).  Use  the  present  active  to  describe 
action  obviously  in  progress  (gestures;  not  is  pictured  or  is 
shown  gesturing).  The  present  tense  is  generally  used  to 
enhance  immediacy.  But  avoid  the  jarring  effect  caused  by 
a  past  time-element  in  the  same  sentence  with  a  present- 
tense  verb  describing  the  action:  “William  Willis  stands 
aboard  his  balsa  raft  as  it  moved  off  the  Peruvian  coast 
yesterday.”  If  the  time-element  is  essential,  work  it  into 
another  sentence  where  it  does  not  clash  with  a  present- 
tense  verb.  Nor  should  the  tense  be  shifted  within  a 
sentence,  as  often  happens  (“William  Willis  stands  aboard 
his  balsa  raft  as  it  moved  ...”  Preferably,  moves). 

Everyone  appearing  prominently  in  a  picture  should  be 
identified.  The  number  of  people  in  the  picture  should  be 
double-checked  against  the  number  of  names  in  the  cut- 
lines.  This  often  turns  up  a  missing  identification.  Identifi¬ 
cations  should  be  in  the  same  form  in  cutlines  as  in  an 
accompanying  story. 

For  the  sake  of  concision  and  uniformity,  make  it  from 
left,  not  left  to  righf,  or,  when  two  people  are  pictured,  “E. 
G.  Marshall,  left.”  Do  not  labor  the  obvious;  if  Prince 
Charles  is  shaking  hands  with  a  kilted  Scot,  it  is  superflu¬ 
ous  to  identify  the  prince  as  the  man  on  the  left.  Sometimes 
the  monotony  of  the  left  designation  may  be  avoided  by 
reference  to  distinctive  attire,  gesture,  direction  of  gaze, 
etc. 

The  place  where  the  picture  was  taken  should  be  men¬ 
tioned  even  if  the  picture  is  running  with  a  story.  Many 
readers  are  attracted  by  pictures  and  read  the  cutlines  but 
do  not  read  the  story  and  should  not  be  sent  into  it  for  a 
stray  fact  such  as  locale. 

Conspicuous  and  unusual  objects  in  the  scene  that 
would  be  noticed  by  the  reader  should  be  explained;  he 
should  not  be  left  wondering  about  them.  Often  publicity 
shots  show  some  prop  without  saying  what  it  is  or  what  it’s 
for.  Important  or  interesting  but  inconspicuous  details 
likely  to  be  missed  by  the  reader  should  be  pointed  out: 
e.g.,  the  fact  that  a  boy  who  was  cavorting  during  a  speech 
by  the  president  had  a  lollipop  in  his  mouth. 

The  writer  must  have  the  picture  before  him  when 
writing  the  lines.  The  detail  that  cries  out  for  explanation  is 
the  one  the  writer  often  misses  when  he  relies  on  his 
memory  for  what  the  picture  shows. 

Short  widows  on  cutlines  are  unattractive:  coming 
within  two  or  three  words  of  filling  the  last  line  is  recom¬ 
mended,  or  a  short  last  line  may  be  centered. 

(The  first  of  two  parts.) 
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GOSS*NEWSPAPER  PRODUCTS 


World  Class  Technology 
At  ¥)ur  Fingertips. 


Just  touch  the  display  and  let  technology  makes  it  easy  to  adjust  ease  of  operation,  and  print  quality, 

advanced  microprocessor  technology  ink,  compensators,  registration,  or  The  particular  features  of  any  Goss 

run  the  Goss  Headliner  Offset®  press  RTF  tension.  Color-c^ed  graphics  Headliner  Offset  press  system  are 

system .  Plates  are  assigned  to  units  by  show  how  the  press  system  is  dependent  on  customer  selection . 

the  imposition  system .  Ink  zones  are  responding  to  commands .  And  when  Goss  Newspaper  Products ,  Graphic 

preset  from  scanned  negatives  or  from  the  run  is  over,  there  ’  s  complete  Systems  Division ,  Rockwell 

a  laser  platemaker.  information  on  good  copy  count.  International,  3100  South  Central 

Plated  up  and  webbed  up,  touch  pulled  copy  count,  waste — all  the  Avenue,  Chicago,  IL  60650. 

MAKEREADY  and  ink  roll  up  is  information  needed  to  evaluate  opera-  312/656-8600. 

activated.  Registration  is  zeroed.  tions  and  to  plan  future  production. 

Compensators  move  into  position .  With  all  this  world  class  technol- 

And  RTFs  are  set  to  proper  tension.  ogy  under  fingertip  control,  it’s  no 

Touch  START  UP  and  the  press  is  wonder  that  the  Goss  Headliner 

up  and  running .  Offset  press  system  has  earned  a 

^  •  r  Aerospace/ Electronics /Automotive 

On  the  run  now,  microprocessor  world-wide  reputation  tor  productivity.  General  industries/ a-b  industrial  Automation 


Rockwell 

International 


.  where  science  gets  down  to  business 


About  Awards 


Pulliam  fellowship.  Chris  Waddle,  editorial  page  editor  Spot  news  reporting,  Neff  Hudson  and  Brian  Morton, 

of  the  Anniston  (Ala.)  Star,  has  been  awarded  the  $10,000  University  of  Maryland;  In-depth  reporting,  the  staff  of 

Eugene  C.  Pulliam  Editorial  Writing  Fellowship  for  1988,  the  Daily  Texan,  University  of  Texas,  Austin;  Feature 

presented  by  the  Sigma  Delta  Chi  Foundation.  writing,  Michael  Milstein,  Duke  University;  Sportswrit- 

ing,  Stephen  Lorinser,  University  of  Minnesota;  Best  all- 
Mark  of  excellence.  The  Society  of  Professional  Jour-  around  daily  student  newspaper,  the  Minnesota  Daily, 

nalists.  Sigma  Delta  Chi,  has  announced  the  w  inners  in  its  University  of  Minnesota;  Best  all-around  student  newspa- 

Mark  of  Excellence  Contest,  held  annually  to  recognize  per  (non-daily),  the  UWM  Post,  University  of  Wisconsin- 

outstanding  achievement  by  college  journalists.  Milwaukee. 

Newspaper  winners  were:  Editorial  writing,  Adina  Photography  winners  were:  Spot  news  photography, 
Rishe,  University  of  Maryland,  College  Park;  Editorial  Laurel  Luth,  University  of  Minnesota;  Feature  photogra- 

cartooning,  Kevin  Siers,  University  of  Minnesota;  Col-  phy,  Darin  Oswald,  Utah  State  University;  Sports  photog- 

umn  writing.  Bill  Nelson,  Brigham  Young  University;  raphy,  Royce  Vibbert,  Western  Kentucky  University. 

Ownership  Changes 

Albion  Evening  Recorder  Inc.,  has  sold  the  Albion  Springs  (Colo.)  Pilot,  a  6,100-paid-circulation  weekly,  has 

(Mich.)  Recorder  and  the  Marshall  (Mich.)  Chronicle  to  sold  the  newspaper  and  printing  company  to  Cooke  Media 

the  newly  formed  Information  Media  Inc.  of  Bradford,  Pa.  Group  of  Los  Angeles,  which  publishes  the  Los  Angeles 

Henry  Ansbacher  Inc.  of  New  York  represented  Al-  Daily  News, 

bion.  Independent  brokers  Frank  Handy  and  Gilbert  The  sale  was  for  $3.2  million. 

Faulk  assisted  in  the  transaction.  James  C.  Sterling,  of  Bolitho-Sterling  Newspaper  Ser- 

*  *  *  vice,  acted  as  the  broker. 

Capital  Cities/ABC,  which  owns  the  Belleville  (III.)  ,1.  *  !ic 

News-Democrat,  has  agreed  to  purchase  the  O’Fallon 

Progress  newspaper  from  O’Fallon  Progress  Inc.  After81  years  of  ownership,  the  McDill  Boyd  family  has 

In  addition.  Capital  Cities  will  acquire  The  Reporter,  a  sold  the  Phillips  County  Review,  Phillipsburg,  Kan.,  to 
legal  publication  published  by  the  Progress;  Mr.  and  Mrs.  Ron  Lower. 

*  *  *  Lower  spent  11  years  with  Worrell  Newspapers,  serv- 

Charles  R.  Leckenby,  publisher  of  the  Steamboat  ing  as  publisher  of  several  dailies  and  weeklies. 


NAME  BRANDT 
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Need  to  find  out  what  it 
costs  to  insure  a  fiea  circus? 

Sorry.  We  can’t  heip. 

But  if  it’s  famiiy  insurance  - 
auto,  home,  heaith  or 
iife  -  you  have  a  question 
about,  we  probabiy  can. 

You’ve  got  our  number(s>. 
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These  people  have  noting  in  cotrp^n 
except  their  value  to  The/i^soci 
Press.  /  1 
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women  and  men,  you 
whites,  Asians,  India 
>  perform  despite  han 
dress,  act  and  think 
fit  into  any  mold.  ^ 

They  represent  AP  itself,  which  re 
all  kipds  of  people  everywhere.  Th 


old,  blacks, 
hers.  Some 
hey  don’t 
e.  They  don’t 


f 

/^v/^  1  ■  ^ 

diversi^  strengthens  AP,  serving  diverse 

reader^  ttsteners., 

Por  moire; information  on  opportunities  in 
fldof^Ne^,  write  to  Jack  C. 
:es^ir$ctbpdf  IRedrufting,  The 
Assofcf$q|(teii|6$s/fe’Rockefeller  Plaza, 
New 

AP.  Sti£#iWral^ty. 


Associated  Press 

The  New  World  of  News. 
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Charter  Member 
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Member  American 

Newspaper  ANPA 
Publishers  Association 
6  mo.  avg.  circulation  Dec..  1987—27.614 


Projecting  election  winners 

The  television  networks  this  week  continued  their  practice  of  using 
exit  polls  to  project  election  winners  in  each  state  after  the  polls  there 
closed,  just  as  they  said  they  would,  and  again  managed  to  proclaim 
the  winner  of  the  presidential  race  before  the  polls  were  closed  on  the 
West  Coast.  The  controversy  will  continue  to  simmer  and  once  again 
end  up  in  the  halls  of  Congress. 

It  may  be  true  there  is  no  hard  evidence  that  this  practice  deters 
people  on  the  West  Coast  from  going  to  the  polls  because  they  feel  it  is 
wasted  effort  as  they  already  know  the  final  outcome.  But  as  long  as 
there  is  a  supposition  this  may  be  true,  it  deserves  serious  considera¬ 
tion. 

Many  people  believe  the  networks  should  be  prevented  from  doing 
this.  Several  states  have  tried  to  control  network  pollsters  and  re¬ 
strict  the  use  of  exit  polling.  The  networks  have  successfully  fought 
these  efforts  because  it  violates  their  right  to  gather  and  broadcast 
information.  Furthermore,  it  is  correct  that  if  broadcasters  have 
information  about  the  outcome  of  election  contests  it  is  incumbent 
upon  them  to  tell  the  public.  That’s  what  the  First  Amendment  is  all 
about. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 
March  22, 1884:  Newspaperdom  established  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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So  it  boils  down  to  legislation  establishing  uniform  voting  times 
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The  Morison  case 

When  the  United  States  Supreme  Court  on  Oct.  17  refused  to  set 
aside  the  criminal  conviction  of  Samuel  Morison,  a  government  em¬ 
ployee  who  had  given  information  to  media  about  intelligence  activi¬ 
ties,  it  created  a  threat  of  prosecution  under  the  espionage  laws  to 
every  government  “leaker”  as  well  as  to  any  reporter  or  editor  who 
received  the  leaked  information. 

Mr.  Morison’s  crime  was  not  that  of  clandestinely  passing  official 
secrets  to  a  foreign  enemy.  He  gave  classified  photos,  which  had  been 
previously  published,  to  a  British  publication. 

The  abuse  of  secrecy  classification  of  government  information  has 
been  well-known  since  World  War  II  and  has  been  used  to  cover  up  or 
hide  government  activities  whether  they  involve  national  security  or 
not.  Under  the  Court’s  ruling  and  legislation  pending  in  Congress, 
government  officials  can  unilaterally  declare  what  information 
should  be  declared  secret  without  challenge  from  anyone  and  free¬ 
dom  of  information  begins  to  disappear. 


What  paper  do  you  read? 

The  Washington  Post's  third-quarter  financial  statement 
attracted  unusual  attention  in  other  publications.  On  the  same  day, 
the  headline  in  the  New  York  Times  said:  “Washington  Post  Net 
Falls”  and  the  Wall  Street  Journal  said:  “Washington  Post  3rd 
Period  Showed  Gain  in  Retail  Ads.” 
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Letters  to  the  Editor 


Comments  on  the  Dallas  case  study  controversy 


Several  background  facts  on  the 
use  of  case  studies  may  reduce  the 
controversy  over  the  Dallas  Morning 
News  case  study  (E&P,  Oct.  22,  Page 
15). 

I  have  used  the  Dallas  Morning 
News  case  study  as  a  faculty  member 
at  the  Poynter  Institute  for  Media 
Studies.  I  have  also  analyzed  approxi¬ 
mately  1,000  case  studies  during  my 
own  MBA  studies. 

1 .  Almost  all  case  studies  are  writ¬ 
ten  from  the  perspective  of  one  com¬ 
pany,  or  even  a  specific  manager  in 
that  one  company.  The  reader  of  the 
study  is  asked  to  place  himself  in  a 
decision-maker’s  role  and  to  make 
specific  action  recommendations 
based  upon  the  information  provided 
in  the  case. 

2.  The  time,  effort,  and  disclosure 
required  of  a  cooperating  company  in 
the  writing  of  a  case  are  substantial. 


Not  all  companies  are  willing  to  par¬ 
ticipate  in  this  process,  especially 
when  the  tone  of  the  case  is  potential¬ 
ly  unflattering  to  current  manage¬ 
ment. 

3.  The  objective  of  case  study 
instruction  is  to  teach  students  about 
the  process  of  business  analysis 
through  practice  based  upon  true  sce¬ 
narios  presented  in  each  case.  Rec¬ 
ommendations  prepared  by  students 
are  analyzed,  discussed,  and  dissect¬ 
ed  as  part  of  that  process,  not  as  free 
consulting  for  the  company  portrayed 
in  the  case.  It  is  presumptuous  to 
believe  that  students  studying  a  case 
for  a  few  hours  will  be  able  to  aid  a 
company’s  management  in  any  major 
way.  If  that  were  the  case,  every  com¬ 
pany  would  have  a  case  written  on 
itself. 

4.  Competitive  analysis  is  a  critical 
aspect  of  case  analysis.  Significant 


portions  of  the  narrative  and  the  ex¬ 
hibits  in  the  Dallas  Morning  News 
case  focus  on  the  Dallas  Times- 
Herald.  However,  because  much  less 
information  is  available  in  the  case  on 
the  Times-Herald,  the  instructional, 
decision-making  focus  is  appropri¬ 
ately  focused  on  the  Morning  News. 

5.  Very  few  newspaper  case  studies 
have  been  written.  During  my  MBA 
studies,  only  two  cases  out  of 
approximately  1,000  were  on  the 
newspaper  industry.  What  publisher 
or  corporate  group  publisher  is  willing 
to  volunteer?  Dr.  [John]  Murphy  [of 
the  University  of  Texas  at  Austin  ad 
program  faculty]  and  business  school 
faculty  elsewhere  would  be  interested 
in  expanding  the  newspaper  case 
study  library. 

Mark  L.  Capaldini 

(Capaldini  is  vice  president/media  of 
the  Claritas  Corporation.) 


IN  BRIEF 


Village  Voice 
editor  resigns 

Martin  Gottlieb  resigned  as  editor 
of  the  Village  Voice,  citing  significant 
differences  with  the  New  York  City 
weekly’s  publisher,  David  Schneider- 
man. 

Gottlieb  became  editor  of  the  Voice 
two  years  ago,  taking  over  from 
Schneiderman,  who  held  both  posi¬ 
tions  at  the  time. 

“I  think  he  did  a  terrific  job  for  two 
years  and  I’m  sorry  we  couldn’t  agree 
on  a  vision  for  the  future,”  Schneider¬ 
man  stated.  At  his  request,  Gottlieb 
will  remain  at  his  post  through  the 
remainder  of  the  year. 

“The  publisher  and  I  had  a  series  of 
pretty  long  conversations  on  the 
direction  we  were  going  to  take  the 
paper,”  Gottlieb  said. 

He  and  Schneiderman  were  able  to 
agree  on  the  “major  points,”  Gottlieb 
explained,  but  had  “really  significant 
disagreements”  over  how  those  goals 
would  be  achieved. 

Gottlieb  declined  to  elaborate  on 
the  disagreements.  He  added  that  his 
resignation  was  “not  at  all”  related  to 
the  recent  tipoff  to  the  New  York 
Daily  News  of  a  Voice  story  which  led 
to  the  disciplining  of  three  staff  writ¬ 
ers  (E&P,  Oct.  15,  P.  11). 


Globe  and  Mail  to 
broadcast  biz  news 

The  Globe  and  Mail  of  Toronto 
plans  to  broaden  its  business  news 
coverage  next  year  with  production  of 
more  than  a  dozen  live  television 
business  news  and  market  analysis 


programs  every  business  day. 

The  Globe  and  Mail  is  making 
arrangements  for  telecasts  from  the 
newsroom  of  Report  on  Business,  its 
daily  business  paper,  hourly  from  5 
a.m.  to  7  p.m.  Monday  to  Friday  for 
the  new  national  all-news  cable  televi¬ 
sion  network  when  scheduled  pro¬ 
gramming  begins  in  1989. 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Exclusive  text,  B&W  photos  and  color  slides  from  hiirchild  Publications’  WOMEN’S  WEAR  DAIIY, 
W  AND  M.  For  details  on  this  new  5-day-a-week  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Pat  Ecke  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 
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. . ,  about  careers 
. . .  about  change 
. . .  about  opportunity. 

If  you  are  an  experienced  newspaper 
advertising  sales  representative  or 
advertising  executive  looking  for 
advancement,  consider  Gannett, 
the  nationwide  media  company  that 
offers  opportunities  in  advertising  at 
all  levels.  But  don’t  take  just  our 
word  for  it.  Listen  to  Sara  Bentley, 
publisher  of  the  Statesman-Journal 
at  Salem,  Ore.: 

‘If  you  show  the  desire 
and  ability,  and  if  you're 
willing  and  capable,  you 
are  given  the  opportunity 
to  do  more.  You  don’t 
have  to  have  seniority  to 
move  up.  The  more  you 
take  on,  the  more  you 
are  given,  not  only  in 
tasks,  but  also  in  title 
and  salary.  ” 

If  you  want  more  information 
about  the  opportunities  with 
Gannett,  please  send  a  copy  of 
your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C.  20044 
800-828-4414,  ext  6236. 
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Newsday  gets  aggressive 

Files  complaint  with  Audit  Bureau  charging  rival  New  York  Daily  News 
with  violating  regulation  in  order  to  boost  circulation  figures 


By  Andrew  Radolf 

Newsday  is  mounting  a  new  chal¬ 
lenge  to  the  New  York  Daily  News’ 
circulation  lead  in  New  York. 

This  time,  instead  of  the  battle 
being  waged  on  the  newsstands  and 
with  subscription  drives,  the  outcome 
will  be  decided  in  the  boardroom  of 
the  Audit  Bureau  of  Circulations. 

Newsday  wants  the  Audit  Bureau 
to  limit  the  number  of  days  the  Daily 
News  can  eliminate  from  the  compu¬ 
tation  of  its  circulation  averages.  If 
Newsday’s  challenge  succeeds,  it 
could  result  in  the  News  reporting 
lower  circulation  figures  in  future 
audit  reports. 

In  the  ABC  FAS-FAX  totals  for  the 
six  months  ended  Sept.  30,  1988,  the 
Daily  News  reported  daily  circulation 
of  1,281,706  and  Sunday  circulation 
of  1,568,862.  Newsday  reported  daily 
circulation  of  680,926  and  Sunday  cir¬ 
culation  of  706,440. 

In  the  past  three  years,  Newsday 
has  been  expanding  aggressively  in 
New  York  City,  particularly  in 
Queens  and  Brooklyn,  and  now  sells 
about  176,000  daily  and  131,000  Sun¬ 
day  in  the  city. 

In  an  Oct.  25  letter  to  David  Keil, 
president  and  managing  director  of 
the  Audit  Bureau,  Newsday 
requested  that  the  ABC  board  of 
directors  review  the  Daily  News’  use 
of  rules  that  allow  newspapers  to 
eliminate  from  their  circulation  aver¬ 
ages  days  having  abnormal  fluctua¬ 
tions  in  sales  due  to  holidays  or  events 
considered  beyond  the  control  of  the 
publisher. 

The  rule  involved,  C  1 .7(a),  enables 
a  newspaper  to  request  of  the  Audit 
Bureau  that  a  holiday  or  the  days 
preceding  or  following  a  holiday  be 
eliminated  from  the  computation  of 
its  circulation  averages  if  circulation 
on  the  days  in  question  were  5% 
above  or  below  the  circulation  for  the 


nearest  day  with  normal  sales. 

The  rule  also  allows  a  newspaper  to 
request  a  day’s  elimination  if  a  situa¬ 
tion  occurred  that  was  beyond  the 
control  of  the  publisher  and  circula¬ 
tion  was  10%  above  or  below  normal. 

In  competitive  cities,  such  as  New 
York,  when  one  publisher  eliminates 
a  day  from  the  circulation  averages, 
the  other  publishers  have  the  option 
of  eliminating  that  day  as  well  even  if 
their  circulation  did  not  rise  or  fall  by 
the  5%  or  10%  requirements. 

Keil,  contacted  by  E&P  at  ABC’s 
annual  convention  in  Toronto,  said 
the  earliest  Newsday’s  request  for  a 
review  will  be  taken  up  is  the  regu¬ 
larly  scheduled  ABC  board  meeting  in 
February. 


Keil  would  not  discuss  Newsday’s 
complaint  against  the  News,  but  he 
did  express  disappointment  that  the 
newspapers  have  made  the  matter 
public. 

In  his  letter  to  Keil,  Newsday 
publisher  Robert  M.  Johnson  con¬ 
tends  the  News  has  used  the  rule  to 
eliminate  80  publishing  days  from  its 
circulation  averages  for  the  year 
ended  Sept.  30,  1988,  with  the  result 
being  that  the  News’  circulation  fig¬ 
ures  are  being  overstated. 

For  the  same  period,  Newsday 
took  14  elimination  days. 

“Specifically,  Newsday  requests 
that  the  ABC  board  address  the  ques¬ 
tion  of  whether  the  adoption  of  rule  C 
1 .7(a)  ever  contemplated  a  daiy  news¬ 
paper  excluding  20%  of  its  publishing 


days  to  arrive  at  Paragraph  lA  net 
paid  circulation  as  reported  in  ABC 
statements,’’  Johnson  wrote. 

“Newsday  is  concerned  that  the 
credibility  of  our  industry  and  ABC 
audited  circulation  is  at  stake  with  the 
advertising  community  when  a  news¬ 
paper  can  exclude  20%  of  its  publish¬ 
ing  days  in  one  year,  or  an  average  of 
1 7%  of  its  publishing  days  over  a  four- 
year  period.’’ 

In  a  separate  letter,  dated  Sept.  22, 
to  Daily  News  publisher  James  Hoge, 
Johnson  contended  that  if  the  News 
had  limited  its  use  of  elimination  days 
to  the  same  number  that  Newsday 
took  for  six  months  ending  March  3 1 , 
1988,  then  the  News  instead  of  show¬ 
ing  a  gain  in  daily  circulation  of  5,184 


copies  really  would  have  posted  a  loss 
of  17,474.  On  Sundays  the  News’  cir¬ 
culation  loss  would  not  have  been 
8,043  as  reported  but  77,810,  Johnson 
contended. 

In  that  six-month  period,  Newsday 
took  nine  elimination  days  but  also 
included  in  its  comparison  the  three 
holidays  it  does  not  publish  — 
Thanksgiving,  Christmas  and  New 
Year’s. 

“We  believe  the  Daily  News  is  vio¬ 
lating  the  intent,  if  not  the  letter  of  the 
ABC  rules,  by  using  exclusionary 
days  to  artificially  alter  your  true 
daily  and  Sunday  circulation  perfor¬ 
mance,”  Johnson  stated  to  Hoge. 

Johnson  called  the  Daily  News’ 
“increasing  use”  of  elimination  days 
(Continued  on  page  10) 


The  Daily  News  followed  “the  letter  and  intent”  of 
the  rule,  Hoge  stated.  “The  Audit  Bureau  of 
Circulations  has  audited  and  approved  every  filing  by 
the  News,  including  application  letters  for 
exclusionary  days.” 


Jim  Hoge 

Daily  News  publisher 


Aggressive 

(Continued  from  pa^e  9) 


“a  disturbing  trend”  and  said  News- 
day  is  “no  longer  content  to  let  this 
pass  unnoticed.” 

The  News  countered  in  a  prepared 
statement  that  its  high  number  of 
excluded  days  was  typical  of  the  New 
York  market  where  most  circulation 
comes  from  single-copy  sales  which 
“are  far  more  influenced  by  commu¬ 
ter  patterns,  weather,  headlines  and 
even  production  delays. 


by  the  News  in  the  six-month  period 
ended  Sept.  30,  1988  were  due  to 
“production  capacity  losses  and  the 
majority  of  those  19  days  were  during 
the  slow  summer  months  as  we  pre¬ 
pared  for  and  converted  a  full  press  to 
a  new  Civilox  inking  system.” 

The  Daily  News  followed  “the  let¬ 
ter  and  intent”  of  the  rule,  Hoge 
stated.  “The  Audit  Bureau  of  Circula¬ 
tions  has  audited  and  approved  every 
filing  by  the  News,  including  applica¬ 
tion  letters  for  exclusionary  days.” 

Hoge  also  stated  that  the  News’ 
number  of  elimination  days  were  nor¬ 
mal  for  the  New  York  market  and 
noted  that  several  of  those  days  were 
taken  as  options  because  either  the 
New  York  Post  or  the  New  York 
Times  eliminated  those  days. 

Holidays  comprised  the  largest  cat¬ 
egory  of  elimination  days  on  the 
News’  circulation  reports  and  option 
days  were  the  second  largest  cate¬ 
gory.  For  the  Post  and  Times,  option 
days  were  by  far  the  largest  category 
of  elimination  days,  holidays  com¬ 
prised  the  second-largest  category. 

In  the  12-month  period  ended  Sept. 
30,  1987,  the  News  took  64  elimina¬ 
tion  days,  compared  with  the  Times’ 
54  and  the  Post’s  55. 

Forty-five  of  the  News’  elimination 
days  were  requested  and  19  were 
option  days.  For  the  Times  and  the 
Post ,  1 5  of  their  elimination  days  were 
requested.  The  Times  in  that  period 
took  39  option  days  and  the  Post  took 
40  option  days. 

Newsday  in  that  same  12-month 
period  took  13  elimination  days,  all 


“The  Daily  News  is  the  initiator.  The  Times  and  Post 
respond  to  what  the  Daily  News  is  doing,”  Johnson 
told  E&P  in  explaining  why  Newsday’s  complaint  dealt 
only  with  the  News. 


“ABC  policy  recognizes  the  dis¬ 
tinct  production  and  holiday  prob¬ 
lems  of  New  York’s  metropolitan 
newspapers.  The  News  is  no  different 
from  the  [New  York]  Post  and  the 
[New'  York]  Times.” 

The  News  also  stated  that  advertis¬ 
ers  buy  “a  rate  base  average,  rather 
than  single  days,  which  is  six  months 
or  one  year  of  circulation.  Extra 
charges  aren’t  levied  for  days  which 
are  above  average  circulation  just  as 
rebates  aren’t  made  for  ‘under  days.’ 
High  reader  intensity  and  readiness  to 
shop  on  holidays  and  post-holiday 
days  are  a  special  attraction  of  these 
days,  despite  lower  than  average  cir¬ 
culation.” 

In  an  Oct.  1 1  reply  to  Johnson, 
Hoge  said  19  days  of  the  43  eliminated 


requested  as  holidays. 

“The  Daily  News  is  the  initiator. 
The  Times  and  Post  respond  to  what 
the  Daily  News  is  doing,”  Johnson 
told  E&P  in  explaining  why  News- 
day’s  complaint  dealt  only  with  the 
News. 

In  his  letter  to  Keil,  Johnson  said 
67%  of  the  News’  elimination  days 
were  requested  and  only  33%  were 
option  days;  while  60%  of  the  days 
excluded  by  the  Times  and  79%  of  the 
days  excluded  by  the  Post  were 
option  days.  But  Johnson  also  main¬ 
tained  that  the  News  was  not 
requesting  some  major  holidays  as 
elimination  days  and  then  took  those 
days  as  options  after  the  Times  and 
Post  requested  them. 

Johnson  said  Newsday  was  not 


Bob  Johnson 
Newsday  publisher 

included  in  the  analysis  because  it  did 
not  take  option  days. 

Johnson  also  questioned  whether 
production  problems  were  grounds 
for  eliminating  a  day,  contending  that 
such  things  should  not  be  considered 
a  situation  beyond  the  control  of  the 
publisher.  He  asked  that  the  ABC 
board  clarify  the  application  of  that 
exception. 

John  McKeon,  Newsday  market¬ 
ing  manager,  said  that  if  Newsday 
succeeds  in  having  ABC  limit  the  I 
News’  use  of  elimination  days,  it 
could  also  affect  the  Times  and  the 
Post. 

Post  publisher  Peter  Price  dis¬ 
agreed. 

“We  don’t  see  that  in  any  way 
affecting  the  Post,”  he  said. 

The  Times  and  the  Post  tended  to 
limit  their  use  of  elimination  days  to 
holidays  and  “acts  of  God”  such  as 
snowstorms  and  other  incidents  of 
severe  weather.  Price  said.  “The 
News  used  exclusion  days  in  quite  a 
different  way  and  in  quite  a  different 
magnitude.” 

Newsday  alleges 
misuse  of  this 
Audit  Bureau  rule 

Below  is  the  text  of  the  Audit 
Bureau  of  Circulations’  rule  C  1.7  (a) 
for  days  omitted  from  paid  circulation 
averages: 

“When  the  circulation  for  any  days 
are  omitted  from  averages  reported  in 
Paragraph  1  A,  the  circulation  and  the 
reasons  for  omission  shall  be  reported 
separately  for  each  day  in  the  explan- 
(Continiied  on  paf>e  33) 
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Takeover  bid? 

Two  nieces  of  the  late  Nelson  Poynter  sell  their  voting  stock  in 
St.  Petersburg  Times’  parent  company  to  Texas  takeover  specialist 


By  Andrew  Radolf 

A  newly  formed  partnership  con¬ 
trolled  by  Ft.  Worth  takeover  spe¬ 
cialist  Robert  M.  Bass  has  acquired 
40%  of  the  voting  stock  of  the  Times 
Publishing  Co.,  owner  of  the  St. 
Petersburg  (Fla.)  Times. 

The  sale  immediately  touched  off 
speculation  that  Bass  was  seeking 
control  of  Times  Publishing  or,  at  the 
very  least,  a  restructuring  of  the  com¬ 
pany. 

The  voting  stock  was  acquired  from 
two  nieces  of  the  late  Nelson 
Poynter  —  Anne  Poynter  Jamison 
Parker  and  Mary  Alice  Jamison 
Griffin  —  for  an  undisclosed  sum 
believed  to  be  somewhere  between 
$50  million  and  $100  million. 

The  nieces  inherited  their  shares 
last  year  upon  the  death  of  Eleanor 
Poynter  Jamison,  their  mother  and 
Nelson  Poynter’s  sister. 

The  sisters,  who  have  retained  a 
minority  position  in  the  new  Poynter- 
Jamison  Ventures  Limited  Partner¬ 
ship,  were  represented  in  the  transac¬ 
tion  by  Henry  Ansbacher  Inc .  of  New 
York,  a  media  broker  which  has  a 
reputation  of  representing  minority 
holders  in  efforts  to  break  up  family- 
held  companies. 

It  was  Ansbacher  which  repre¬ 
sented  Sallie  Bingham  in  her  dispute 
with  her  family  over  the  value  of  her 
shares  that  ultimately  led  to  the  sale  of 
the  Bingham  media  properties  that 
included  the  Louisville  Times  (now 
defunct)  and  the  Courier-Journal.. 

The  Poynter  nieces  struck  their 
deal  with  Bass  after  unsuccessfully 
trying  to  sell  their  200  voting  shares 
back  to  Times  Publishing.  The  two 
sides  held  negotiations  but  were 
unable  to  agree  on  a  price. 

The  other  300  voting  shares,  60%  of 
all  the  voting  stock,  are  owned  by  the 
Poynter  Institute,  which  was  set  up 
by  former  Times  owner  Nelson  Poyn¬ 
ter,  who  died  in  1978,  as  a  way  to 
preserve  the  newspaper’s  indepen¬ 
dence. 

Andrew  Barnes,  who  just  suc¬ 
ceeded  Eugene  Patterson  as  chairman 
of  Times  Publishing  (see  Page  23), 
holds  the  proxy  for  the  institute’s 


The  late  Nelson  Poynter 


Hilton  Philipson 
Represented  the  nieces 


voting  shares. 

Although  the  shares  sold  by  the 
nieces  to  the  partnership  represented 
40%  of  the  voting  stock,  their  hold¬ 
ings  amount  to  only  5.7%  of  the  total 
equity. 

There  are  3,000  non-voting  shares, 
of  which  2,600  are  held  by  the  Poynter 
Institute  and  the  balance  by  Poynter’s 
widow.  The  non-voting  shares 
receive  the  same  dividends  as  the 
voting  shares. 

Eleanor  Poynter  Jamison  did  not 
own  any  of  the  non-voting  shares. 

The  Bass  deal  was  completed  in 


August,  but  did  not  become  known  to 
Times  Publishing  officials  until  mid- 
October.  However,  the  story  of  the 
transaction  broke  in  the  Tampa  Tri¬ 
bune  on  Nov.  3. 

Barnes  explained  that  Times  Pub¬ 
lishing  officials  kept  the  matter  quiet 
because  “the  timing  was  bad.  The 
whole  week  was  taken  up  with  Gene’s 
retirement  [Oct.  24]  and  a  new  build¬ 
ing  being  opened.  We  didn’t  want  that 
to  set  the  agenda.” 

Barnes  said  the  Bass  deal  “was  a 
little  unsettling,  but  essentially 
nothing’s  changed.  No  matter  how 
you  slice  it,  we  have  the  majority.” 

Bass  officials  declined  to  comment 
on  the  transaction  except  to  say  that 
they  viewed  Times  Publishing  as  an 
excellent  investment  opportunity  in  a 
growing  asset. 

The  Times  has  daily  circulation  of 
310,500  and  Sunday  circulation  of 
396,500. 

One  of  the  reasons  for  selling, 
according  to  Ansbacher  president 
Hilton  Philipson,  was  to  raise  cash  to 
pay  estate  taxes. 

However,  Philipson  said  there  was 
also  some  resentment  on  the  part  of 
the  sisters  toward  the  way  their 
mother  had  been  treated  by  Nelson 
Poynter. 

He  noted  that  their  uncle  Nelson 
had  sued  Eleanor  in  the  1950s  in  an 
effort  to  force  her  to  sell  her  voting 
shares  to  him.  The  effort  failed  when 
the  sister  countersued  and  was  able  to 
demonstrate  that  such  a  sale  was  not 
the  intent  of  her  parents. 

Poynter  later  used  his  controlling 
interest  in  Times  Publishing  to  estab¬ 
lish  the  non-voting  shares  which  were 
“a  way  of  channeling  dividends  away 
from  minority  shareholders,”  Philip¬ 
son  said.  The  non- voting  shares  are 
“callable  at  $106  [each]  and  each  year 
are  receiving  dividends  of  over  $1 ,000 
a  share.” 

Instead  of  Eleanor  Poynter  Jami¬ 
son’s  family  receiving  dividends  com¬ 
mensurate  with  a  40%  stake  in  the 
company  —  about  $1.4  million  — 
they  are  getting  only  what  5.7% 
equity  was  entitled  to,  or  about 
$200,000. 

(Continued  on  page  28) 
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ATHENA  Awards 


The  best  in  newspaper  advertising 

20  winners  selected  from  more  than  9,000  entries 


Twenty  newspaper  ads  have  been 
chosen  as  winners  of  the  annual 
ATHENA  competition  honoring 
excellence  in  newspaper  advertising. 

The  Award  To  Honor  Excellent 
Newspaper  Advertising  (ATHENA) 
is  sponsored  by  the  Newspaper 
Advertising  Bureau.  The  1988  win¬ 
ners  were  slated  to  be  announced  at 
the  Washington  Ad  Club’s  annual 
Newspaper  Day  by  NAB  vice  presi¬ 
dent/creative  Lynne  Meena. 

Winning  ads  ranged  from  a  retail 
campaign  for  an  Alexandria,  Va., 
shopping  center  to  a  single  full-color 
ad  for  a  credit  card  featuring  former 
Speaker  of  the  House  “Tip”  O’Neill. 

Categories  of  competition  included 
local,  retail,  national  and  classified 
single  ads  and  campaigns  in  black  and 
white  and  in  color,  as  well  as  ads  with 
coupons,  free-standing  inserts,  news¬ 
paper  magazine  ads,  timely  news  tie- 
ins  and  public  service/non-profit  ads. 

The  20  ATHENA  winners  were 
chosen  from  more  than  9,000  entries. 
The  panel  of  judges  included  Lois 
Korey,  president,  Korey,  Kay  & 
Partners,  New  York;  Paul  Keye, 
chairman  and  creative  director, 
keye/donna/pearlstein,  Los  Angeles; 


and  Jerry  Siano,  chairman,  N  W  Ayer 
USA,  New  York. 

Each  winner  receives  a  sculptured 
relief  featuring  Athena,  the  Greek 
goddess  of  wisdom  and  creativity. 


lAndwe  not  letting 
any  lawyer  jimp  on  over  us 
for  saying  soj 


The  'Peanuts'  character  'Lucy', 
dressed  as  the  goddess  Athena,  adorns 
the  cover  of  Creative  Newspaper  13. 


By  covering  up  their  savings,  the 
Chicagoland  Audi  Dealers  uncovered 
an  Athena  in  Classified  display,  b&w. 


HBIOSANSONI 

HTSOURMASIERTAHOR 

HTSSTTAU 


TV'SONS  II 


IfvMi  thinkyoucant  get  it. 
ynu'redeadwroii)^ 


Although  Harry  Rosen  Men's  Stores 
says  it  didn't  need  a  full-page,  it  won 
the  award  for  Local/Retail,  b&w,  over 
half  to  one  page. 


This  sobering  ad  for  the  New  York 
State  Department  of  Health  received 
the  Public  Service/Non-profit  award. 


Tysons  II  seems  to  believe  in  captur¬ 
ing  customers  early,  as  evidenced  by 
this  winner  for  Retail,  campaign. 
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1988  best  ads  in  newspapers 

Natioiial,  b&w,  under  half  page 

■«cal,  campaign 

Agency;  McCann-Erickson  (Seattle) 

Creative  Direction:  Mark  Daspit 

Art  Direction:  Steve  Luker 

Photography:  Dale  Windham 

Client:  Brown  &  Haley 

Mountain  Bars 

Copy;  Alan  Yamamoto 

Agency:  VanSant  Dugdale  Advertising 
(Baltimore) 

Creative  Direction:  Glen  Bentley 

Art  Direction:  Robin  Smith 

Photography:  Evan  Cohen,  Bettmann  Archives 

Client:  Babe  Ruth  Museum 

Copy:  Glen  Bentley 

National,  b&w,  over  half  to  one  page 

Classified  dbplay,  b&w 

Agency:  Leo  Burnett  (Chicago) 

Creative  Direction:  Bob  Welke 

Art  Direction:  Jeff  Gregg.  Michael  Malatak 
Photography:  Michael  Ditlove,  Bnice  Gregg 

Client:  P&G/Peplo  Bismol 

Copy:  Donna  Spiegel.  Bob  Welke 

Agency:  HDM  Dawson  Johns  &  Black 
(Chicago) 

Creative  Direction:  Jim  Black,  Marion  Dawson 
Art  Direction:  Melanie  Fiacchino,  Jill  Piper 
Photographer:  Gordon  Meyer 

Client:  Chicagoland  Audi  Dealers 
Copy;  Eric  Olson 

National,  b&w,  over  one  page 

Classified  display,  color 

Agency:  McKinney  &  Silver  (Raleigh,  NC) 

Art  Direction:  Larry  Bennett 

Photography:  Steve  Murray 

Client:  Fannie  Mae 

(Federal  National  Mortgage  Co.) 

Copy:  Charlie  Ashby 

Agency:  Wettsiein  Bolchalk  Advertising 
(Tucson) 

Creative  Direction:  Earl  Wettstein 

Art  Direction:  Malice  Keller 

Illustrator:  Karen  Scott 

other  credit  inspired  by  Georgia  O’Keefe 

Client:  Fairfield  in  the 

Foothills 

Copy:  Rob  Ruisinger 

National,  campaign 

Classified  in-column 

Agency:  Rice  &  Rice  Advertising.  Inc. 
(Minneapolis) 

Creative  Direction:  Nancy  Rice 

Art  Direction:  Nancy  Rice,  Nick  Rice 
Photography:  Jim  Arndt.  Charles  J.  Smith 

Client:  International  Hairgoods, 

Inc. 

Copy:  Jim  Newcombe 

Agency:  Rocky  Mountain  News  (Denver) 

Gient:  Jim  Gatlin,  husband 

Copy:  Jim  Gatlin 

National,  color 

Ad  with  coupon 

Agency:  Ogiivy  &  Mather  (New  York  City) 
Creative  Direction:  Gordon  Bowen 

Art  Direction:  Parry  Merkley 

Photography:  Annie  Leibovitz 

Client:  American  Express 

Copy:  Gordon  Bowen 

Agency:  Perri  Debes  Looney  &  Crane 
(Rochester) 

Creative  Direction;  Stephen  Crane 

Art  Direction:  Paul  Debes 

Client:  McQuaid  Jesuit 

High  School 

Copy:  Stephen  Crane 

Black  plus  one  color 

Ad  in  newspaper's  weekly  magazine 
or  special  section 

Agency:  Ford  &  Westbrook  (Richmond) 
Creative  Direction:  Bill  Westbrook 

Art  Direction:  Carolyn  Tye 

Photography:  Ukrop's  Archives 

Client:  Ukrop's  Super  Market, 

Inc. 

Copy:  Bill  Westbrook 

Agency:  Levine  Huntley  Schmidt  Beaver  (NYC) 
Creative  Direction:  Tod  Seisser,  Jay  Taub 

Art  Direction:  Tod  Seisser,  Irv  Klein 
Photography:  Henry  Sandbank 

Client:  Maidenform 

Copy:  Jay  Taub, 

Stephanie  Arnold 

Locak'Retail,  b&w,  under  half  page 

Free-standing  Insert 

Agency:  Barnhart  Advertising  (Denver) 
Creative  Direction:  David  HaiReigh 

Art  Direction:  Julie  Johnson 

Client:  Evergreen  Cemetery 

Copy:  David  Haifleigh 

Agency:  Ogiivy  &  Mather  Advertising 
(Atlanta) 

Creative  Direction:  Julie  Burmeister 

Art  Direction:  Charlie  McQuiikin 

Photography:  Jim  Copeland/Pelosi  &  Chambers 

Client:  The  Atlanta  Ballet 

Copy:  Ian  Latham 

Local/Relail,  b&w,  over  half  to  one  page 

Timely  News  Tie-in 

Agency:  R.B.A,  Advertising  (Toronto) 
Creative  Direction:  Reid  Bell 

Art  Direction:  Reid  Bell 

Photography:  Sandy  McKay 

Client:  Harry  Rosen  Men’s  Stores 
Copy:  Martin  Keen 

Agency:  Partners  &  Shevack,  Inc. 

(New  York  City) 

Creative  Direction:  Brett  Shevack 

Art  Direction:  Merv  Shipenberg 

Client:  Swatch 

Copy:  Brett  Shevack, 

Mona  Monaghan 

Local/Relail,  b&w,  over  one  page 

Public  Servke/Non-profit 

Agency:  Fallon  McElligotl  (Minneapolis) 
Creative  Direction:  Tom  McElligott 

Art  Direction:  Bob  Barrie 

Photography:  Rich  Dublin 

Retail,  campaign 

Agency:  Williams  Whittle  Associates 
(Alexandria,  Va.) 

Creative  Direction:  Cathy  Seay 

Art  Direction:  Rochelle  Taccino-Gray 
Photography:  Stock  Photo/IBID 

Client:  Continental  Illinois 

Copy:  Mike  Lescarbeau 

Client:  Tysons  II 
(Alexandria) 

Copy:  Meredith  Light 

Agency:  Saatchi  &  Saatchi  DFS  Compton 
(NYC) 

Creative  Direction:  Charles  Abrams 

Aft  Direction:  Charles  Abrams 

Photography:  Onofrio  Paccione 

Local/Retaii,  color 

Agency:  The  Martin  Agency  (Richmond) 
Creative  Direction:  Mike  Hughes 

Art  Direction:  Cabell  H.inis 

Photographer:  Jim  Erickson 

Client:  New  York  City 

Department  of  Health 

Copy:  Robert  Samuel. 

Charles  Abrams 

Client:  Barnett  Banks. 

Inc. 

Copy:  Daniel  Russ 

The  1988  ATHENA  winners  are  and  ad  departments  of  manufactur-  publisher  of  the  Petf'rsfeMrg  (Fla.) 

among  the  78  ads  featured  in  the  48-  ers,  marketers  and  retailers.  Times.  Paper  was  contributed  by 

page  Creative  Newspaper  13,  the  Charles  Schulz,  creator  of  the  Boise  Cascade/Pulp,  Publishing  and 

annual  showcase  of  the  year’s  out-  “Peanuts”  comic  strip,  designed  the  Packaging  Paper  Division,  by  Kim- 

standing  newspaper  ads.  call  for  entries  poster  and  the  cover  of  berly  Clark-Coosa  River  Newsprint, 

Some  100,000  copies  of  Creative  Creative  Newspaper  13,  which  fea-  Pulp  and  Forest  Products  Company 

Newspaper  13  will  be  distributed  to  tures  the  character  “Lucy”  as  the  and  by  Bov/ater  Sales  Company,  a 

ad  agency  creative  directors,  copy-  goddess  Athena.  division  of  Bowater  Incorporated, 

writers,  art  directors  and  account  The  Creative  Newspaper  13  was  Greenville,  S.C.  The  soybean-based 
executives,  as  well  as  to  the  executive  printed  by  the  Times  Publishing  Co.,  color  inks  are  by  J.M.  Huber. 
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**lingaie  does  a  kx  for  a  womaxL  >k>t  to  mention 
what  it  does  for  a  man.  I  love  a  woman  who 
says  how  she  feels.  But  I  also  bve  a  wrman  who 
has  secrets.  In  ^act,  it's  what  she  keeps  k>  herself 
that  says  the  m<»t  about  her, 

I  jngcnc.  That's  a  secret  she  doesn't  shanr 
with  the  wwid.  So  sometuncs  you  don’t  find  out 
Blit  dicn  again,  stxnctimes  vw  do** 

At  Maidenfomi.  we  oaer  women  over  150 
ways  to  express  themselves.  Obviously,  pcoj^e 
are  listening. 


The  best  in  newspaper  advertising 

(Continued  from  page  13) 


Former  Speaker  of  the  House  'Tip'  O'Neill  con  sit  bock 
and  enjoy  the  beach  now  that  this  od  helped  American 
Express  win  the  award  for  National,  color. 


The  judges  didn't  razz  this  ad  for  Barnett  Banks  Inc.,  as 
it  won  the  award  for  Local/Retail,  color. 


Men  certainly  can  sell  women's  underwear,  as  evidenced  by  this  Maiden- 
form  winner  for  Ad  in  Newspaper's  Weekly  Magazine  or  Special  Section. 


Evoyone  atUkiopsg^ 
thioi^  a  long  tiainine 
progpia.This,  ra:  exarr^ 
is  our  president. 


Sinceyoudoitt 

know^^^en, 

youmjaht 

asw® 

knowwheie. 


Bdffidd 


This  ad  for  Fairfield  in  the  Foothills 
blossomed  into  an  ATHENA  Award  for 
Classified  Display,  Color. 


Harrah’s  runs  ad  as 
agency  thank-you 

Harrah’s  Atlantic  City  celebrated 
the  success  of  its  recent  “Better  Peo¬ 
ple”  newspaper  advertising  canipaign 
by  purchasing  an  island  ad  in  the  Bal¬ 
timore  Sun  to  thank  its  advertising 
agency,  Trahan  Burden  &  Charles 
Inc. 

The  ad  ran  in  the  Sun’s  business 
section  on  Oct.  19. 


Everg^nftmeteiy 


'  •  Uloops  50th  Annivusaiy 

The  Black  Plus  One  Color  award  was 
presented  for  this  ad  reminding  read¬ 
ers  that  we  all  have  to  start  somewhere. 


This  ad  for  Evergreen  Cemetery, 
which  won  Local/Retail,  b&w,  under 
half  page,  would  never  be  buried  in 
the  newspaper. 
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Tlierewasatimeyou 
didnt  need  hair  tolooKgpod 


cst'i;'hatw»<you\v’  n*"  T 

iw«:jaagr.Nerjtijr»  i  '  | 

<»«luto,r»i«v'W  cara^yiiiiof^sw  !  . 

♦iWKttV’TVWV  I  —  ■ 

’('vixfA’iwtifTfltfjt  l»*tartt«<achDie?  I  I 

'wxifantafcrc-'.jsvjrnoii  |  I 

iNewManllairAddiiionl 

MciefyvWt«JJr>«  orwiJitrhe  conxrfa 

ar'Wa^tnesarrViW^'V'Xi  w<i»rfryrnaucriR>l« 


To  help  men  who  ore  "looking  more 
and  more"  like  their  baby  pictures. 
International  Hairgoods  Inc.  ran  this 
ad  and  picked  up  the  award  for 
National,  campaign. 


The  creators  of  this  P&G/Pepto  Bis¬ 
mol  ad  must  hove  been  relieved  when  it 
won  for  National  b&w,  over  half  to  one 
page. 


THHWi#Niyi 

mlnm 


BrcMfn  &  Haley  Mountain  Bara 

Creating  this  ad  —  winner  for 
National,  b&w,  under  half  page  — 
must  have  been  a  "scream"  for  the  crea¬ 
tive  department. 


N.C.  paper 
withdraws 
FCC  complaint 

The  Southeastern  Times,  twice- 
weekly  circulating  in  Bladen  County, 
N.C.,  has  notified  the  Federal  Com¬ 
munications  Commission  it  no  longer 
opposes  the  sale  of  WJKA-TV  in  Wil¬ 
mington,  N.C.,  to  Park  Communica¬ 
tions  Inc. 

In  a  Nov.  2  letter  to  the  FCC,  the 
Times’  attorney,  Reuben  L.  Moore 
Jr.,  stated  the  newspaper  “upon 
reconsideration  of  this  matter”  was 
withdrawing  its  formal  protest  of  the 
sale. 

Last  month  the  newspaper  had 
notified  the  FCC  that  it  opposed  the 
sale  of  WJKA  to  Park  on  grounds  that 
it  may  violate  the  ban  on  newspaper¬ 
broadcasting  cross-ownership  and 
sought  a  ruling  on  the  matter  {E&P, 
Nov.  5). 

Park  also  publishes  the  Bladen 
(County)  Daily  Times  in  Elizabeth¬ 
town. 

Southeastern  Times  publisher  Nor- 
gie  Hester  said  he  withdrew  his 
opposition  after  a  telephone  call  from 
Roy  H.  Park  Sr.,  head  of  Park  Com¬ 
munications,  and  his  aides. 

“We  went  over  the  rules  of  the 
FCC  and  they  convinced  me  they 
were  in  complete  compliance,”  Hes¬ 
ter  said.  “I  was  not  trying  to  give 
them  a  hard  time.  They're  friends.” 

Since  both  his  and  Park’s  newspa¬ 
pers  circulate  in  Bladen  County,  Hes¬ 
ter  felt  it  would  be  a  violation  of  the 
cross-ownership  rules  if  Park  owned 
WJKA  with  its  Grade  A  signal  cover¬ 
ing  parts  of  the  county. 

However,  WJKA’s  Grade  A  signal 
does  not  reach  Elizabethtown  itself  so 
the  FCC  rules  were  not  being  vio¬ 
lated,  Park  said.  The  FCC  cross-own¬ 
ership  rule  does  not  apply  to  the  area 
where  a  newspaper  circulates  but  to 
the  town  where  it  is  published. 


It  didn't  offer  25<  off,  but  this  ad 
promoting  McQuaid  Jesuit  High  School 
received  the  Ad  with  coupon  award. 


Cited  for  excellence 

The  circulation  department  of  the 
Patriot-News  Co.,  Harrisburg,  Pa., 
received  the  L.  Scott  Olsen  Memorial 
Award  for  excellence  and  profession¬ 
alism  in  circulation  promotion.  The 
award  was  presented  by  the  Interstate 
Circulation  Managers  Association  at 
its  annual  conference  in  Washington, 
D.C. 


Cox  seeks  to  amend  JOA 


Cox  Enterprises  has  filed  with  the 
U.S.  Justice  Department  its  brief 
detailing  proposed  amendments  to 
the  joint  operating  agency  between 
the  Miami  News  and  Knight-Ridder’s 
Miami  Herald. 

Under  the  changes,  the  agreement 
will  be  extended  until  2021  and  Cox 
will  continue  to  receive  a  share  of  the 
operating  income  of  the  Herald  even 
if  the  News  is  folded  or  sold. 

The  proposed  change  also  calls  for 
Cox’s  share  of  the  profits  to  be 
reduced  over  the  five-year  period 
from  1989  to  1994  from  15%  to  10%. 


The  Herald  also  would  stop  sharing 
in  the  News’  losses  after  1989  under 
the  new  agreement,  but  Cox  has 
stated  that  it  will  fold  the  News  on 
Dec.  31  if  no  buyer  is  found. 

Doherty  will  join 
Ont.  Press  Council 

John  G.  (Jake)  Doherty,  publisher 
of  the  Owen  Sound  Sun  Times,  has 
been  elected  to  a  two-year  term, 
effective  Jan.  1,  as  daily  newspaper 
publisher  member  of  the  Ontario 
Press  Council. 
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UPl  update 

Latest  strategy  aimed  at  regaining  iost  ciients  wiii  be 
to  provide  stronger  coverage  of  state  and  regionai  news 


By  George  Garneau 

Citing  an  overcrowded  field  of 
news  organizations  competing  to  sell 
national  and  world  news  reports  to 
newspapers.  United  Press  Interna¬ 
tional  says  it  is  targeting  state  and 
regional  coverage  in  a  strategy 
designed  to  regain  clients. 

The  goal  is  to  do  a  better  job  of 
competing  against  Associated  Press 
at  the  state  and  regional  level  and  not 
to  get  lost  in  the  myriad  of  competi¬ 
tion  for  coverage  of  news  from  a 
national  perspective. 

The  strategy  is  just  the  opposite  of 
that  announced  by  previous  UPI  head 
Mario  Vazquez  Raha.  Under  Vaz¬ 
quez,  UPI  began  to  cut  about  100 
jobs  from  less  populated  states  where 
dwindling  clients  made  coverage  a 
losing  proposition  for  the  financially 
troubled  international  news  agency. 

Under  UPTs  latest  plan,  it  will  con¬ 
tinue  to  cover  national  and  interna¬ 
tional  news  but  will  put  more  effort 
into  strengthening  state  and  regional 
coverage. 

“Our  potential  and  current  custom¬ 
ers  place  the  highest  market  value  on 
state  and  regional  coverage,"  UPI 
president  Paul  Steinle  said. 

UPI  has  announced  that  implemen¬ 
tation  of  new  state  and  regional  news 
guidelines  will  place  priority  on: 
issuance  of  comprehensive  daybooks 
of  important  state  and  regional 
events;  offering  more  state  govern¬ 
ment  news;  more  state-oriented  busi¬ 
ness  and  agribusiness  news; 
increased  coverage  of  high  school  and 
college  sports;  and  more  specialized 
news  such  as  health,  science  and  the 
environment. 

Steinle  said  five  Washington,  D.C., 
reporters  are  being  reassigned  to 
cover  Congress  and  the  federal  gov¬ 
ernment  from  the  perspective  of  spe¬ 
cific  U.S.  regions  and  a  new  position 
of  assistant  managing  editor  for 
regional  news  will  be  established. 

UPI’s  new  direction  will  not 
require  an  expansion  of  staff.  On  the 
contrary,  UPI  plans  to  implement  its 
“new  focus”  by  “streamlining  some 
of  UPTs  news  staffs  in  areas  other 
than  state  and  regional  services.” 


According  to  Steinle,  “These 
changes  do  not  require  any  reductions 
in  staff  beyond  the  threshold  of  150 
planned  [announced]  in  March,  nor 
will  any  bureaus  be  closed.” 

In  March,  Steinle  announced  that 
the  new  UPI  management  would  save 
$10  million  in  streamlined  administra¬ 
tive  overhead,  $5  million  in  staff 
reductions  and  would  obtain  $15  mil¬ 
lion  in  financing  from  investors  “as 
outlined  in  the  UPI  2000  Business 
Plan  —  to  support  UPI  until  the  prof¬ 
itability  goal  is  attained  in  late  1989.” 

“As  we  said  seven  months  ago,  our 
goal  is  to  produce  not  more  news  vol¬ 
ume,  but  more  usable  news,”  Steinle 
asserted. 


In  a  recent  interview  with  E&P, 
Steinle  explained  and  defended  the 
recent  changes,  including  the  most 
recent  layoffs  of  about  45  employees. 
He  said  UPI  had  been  completely 
restructured  since  WNW  Group  Inc. 
took  control  last  March. 

Systems,  including  market 
research  and  cost  accounting,  have 
been  established  to  identify  which 
services  were  supported  by  clients 
and  which  were  not.  Products  have 
been  defined  and  offered  for  sale 
separately —  12  for  newspapers,  24 
all  together  —  and  marketing  plans 
put  in  place. 

For  the  first  time,  Steinle  said,  pri¬ 
vately  owned  UPI  has  targeted  its 
efforts  instead  of  competing  broadly 
with  cooperatively  owned  AP,  which 
currently  outspends  UPI  by  more 
than  four-to-one. 

“The  difference  is,  we  are  going  to 
focus  it  now,”  Steinle  said,  calling  the 
idea  “not  radically  different  from” 
what  E.W.  Scripps  did  when  he 
founded  UPI  in  1W7. 

UPI  can  better  compete  for  local 
and  regional  news  against  one  com¬ 
petitor,  AP,  than  against  news  sup¬ 


pliers,  including  international  wire 
services,  supplemental  services  and 
nationally  oriented  newspapers. 

When  news  organizations  were 
surveyed,  “Local  and  regional  news 
was  the  product  they  were  most  inter¬ 
ested  in,”  Steinle  noted.  “The  point 
is  to  go  after  news  they  want.  We  still 
can  sell  local  news  more  effectively  to 
local  newspapers  and  broadcasters 
than  we  can  national  and  international 
news.  They  know  their  audience 
wants  and  cares  about  it  more.” 

Coverage  will  deal  less  with  routine 
news  and  will  target  stories  dealing 
with  the  impact  of  events  —  ones  edi¬ 
tors  might  use  on  front  pages  and 
section  fronts,  Steinle  explained. 


“The  real  issue  is  how  you  use  what 
you  have,”  he  observed. 

As  part  of  its  strategy,  UPI  has 
introduced  its  first  new  product  under 
WNW,  Regional  Business  News.  In 
trial  at  12  newspapers,  which  Steinle 
declined  to  name,  it  is  targeted  to  nine 
regions  of  the  United  States.  With 
three  new  editors  and  three  reporters 
on  staff,  it  will  compile  reports  from 
UPI  and  from  services  it  recently  con¬ 
tracted,  including  McGraw-Hill 
News  Service,  BusinessWire  public 
relations  service.  States  News  Ser¬ 
vice  and  WNW  affiliates. 

McGraw  Hill’s  Standard  &  Poors 
supplies  stock  tables  to  UPI,  which 
started  environmental  and  energy 
reports. 

UPI  has  also  designated  regional 
“headline  teams.”  These  teams  will 
be  “deployed  to  cover  major  events 
in  their  areas,”  Steinle  said.  “They 
will  be  assigned  by  the  regional  editor 
and  will  include  a  photographer  and  a 
reporter  to  supplement  local  bureau 
coverage. 

Focusing  on  regional  and  state 
news  also  positions  UPI  to  offer 
unique  services  to  non-media  clients. 


UPI’s  problem,  Steinle  said,  is  whether  the  news 
business  “is  still  willing  to  look  at  what  we’re  doing 
and  still  willing  to  give  us  a  chance” 
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who  have  been  targeted  as  a  growing 
revenue  source,  Steinle  stated.  He 
said  as  a  result  of  new  internal  con¬ 
trols,  staffing  in  states  and  regions 
will  be  directly  tied  to  revenues. 

Cuts  of  45  jobs  announced  Oct.  21 
completed  the  150  layoffs  first  publi¬ 
cized  in  April,  and  brought  UPI’s  full¬ 
time  work  force  to  about  1,150, 
Steinle  said.  They  came  in  services 
less  demanded  by  clients,  he  said. 

The  cuts  included  about  20  photog¬ 
raphers,  some  of  them  40-year  veter¬ 
ans,  and  reduced  the  photo  staff  to 
about  50,  or  half  the  100  photo  staffers 
of  a  year  ago,  sources  said.  Photo 
bureaus  across  the  country  were  hit 
hard,  several  left  with  one  person. 

Affected  were  Dallas,  San  Fran¬ 
cisco,  Chicago,  Los  Angeles,  New 
York  and  Boston. 

Steinle  and  other  UPI  officials 
declined  to  confirm  those  numbers, 
saying  clients  were  concerned  with 
the  product,  not  the  staff  size.  He  did 
say  UPI  would  rely  more  on  stringers 
for  pictures. 

A  “front-page”  approach  to  pic¬ 
tures  aims  to  make  newspaper  front 
pages  and  section  fronts,  he  said. 
Many  breaking  stories  are  covered  by 
stringers  already,  and  many  big 
events  such  as  the  trapped  whales, 
shuttle  and  forest  fires  are  known  in 
advance,  Steinle  remarked. 

He  said  neither  the  number  of  pic¬ 
tures,  about  100  a  day,  nor  their  qual¬ 
ity,  would  change. 

Overall,  he  said,  staffing  is  suffi¬ 


cient  to  produce  a  competitive  news 
service.  He  does  not  foresee  further 
layoffs  but  said  UPI  would  adjust  up 
or  down  to  meet  client  support. 

Steinle  said  12  staff  correspondents 
in  foreign  bureaus  were  laid  off. 
Bureaus  in  San  Salvador,  San  Juan, 
London,  Australia,  Montreal, 
Toronto  and  Vancouver  were 
affected. 

One  Latin  American  staffer  said 
service  “most  definitely”  will  suffer, 
leaving  that  key  bureau  short-staffed 
and  UPI’s  credibility  further 
damaged. 

Six  staffers,  including  two  mem¬ 
bers  of  the  recently  disbanded  investi- 
gative  team,  Brian  Barger  and 
Richard  Sale,  were  laid  off  in 
Washington,  leaving  over  100. 

Kevin  Keane,  president  of  the  Wire 
Service  Guild,  said,  “No  doubt,  there 
has  been  a  significant  cut  in  staff  since 
last  November.”  Guild-represented 
employees  now  number  approxi¬ 
mately  600,  down  from  about  800,  he 
reported. 

UPI  is  considering  combining  its 
Washington  and  national  desks  — and 
possibly  the  international  desk  — in 
its  Washington,  D.C.,  headquarters. 

UPI  is  also  considering  consolidat¬ 
ing  its  morning  and  afternoon  cycles 
into  a  single  daily  cycle. 

“We’re  doing  things  differently 
now  so  we’re  going  to  see  how  things 
work  out,”  David  Wiessler,  Washing¬ 
ton  bureau  chief,  said. 

He  said  UPI  reversed  itself  after 


cutting  presidential  campaign  cover¬ 
age  to  one  full-time  reporter  per  cam¬ 
paign  and  reinstated  three-person 
coverage  —  a  print  reporter,  photog¬ 
rapher  and  broadcast  reporter  —  to 
each  presidential  entourage. 

Steinle  told  the  Washington  Post 
UPI’s  losses,  running  at  $1.5  million  a 
month  last  January,  had  been  cut  to  $1 
million  and  were  expected  to  reach 
$500,000  a  month  in  January  1989.  It 
projects  profitability  by  late  next 
year. 

Mark  Estren,  UPI  executive  vice 
president,  said  the  company  is  trying 
to  raise  UPI’s  credibility  as  a  business 
to  the  level  of  its  editorial  reputation. 

Steinle  said  the  1989  budget  would 
approximate  the  current  spending, 
between  $60  million  and  $70  million  a 
year. 

UPI’s  problem,  Steinle  said,  is 
whether  the  news  business  “is  still 
willing  to  look  at  what  we’re  doing 
and  still  willing  to  give  us  a  chance.” 

He  admitted  clients  have  “lost  a 
degree  of  faith”  in  UPI,  which  has 
lost  some  long  alliances. 

“We  have  to  rebuild  these,”  he 
commented. 

Charles  McCarthy,  who  was  being 
laid  off  as  national  college  football 
editor  in  New  York,  called  it  “ironic” 
that  UPI  had  emphasized  local  news 
but  was  cutting  his  job. 

“The  bottom  line  is  they  are  dealing 
with  numbers,”  said  McCarthy, 
whose  18  months  with  UPI  put  him 
low  on  seniority. 


Valassis  exec  to  newspapers:  ‘Hold  the  line  on  rate  hikes’ 


By  Debra  Gersh 

With  its  125  insert  dates,  1988  was  a 
“glitch”  in  the  free-standing  insert 
business,  one  not  expected  to  be 
repeated  in  1989,  according  to  Joe 
Genovese,  director  of  media  relations 
at  Valassis  Inserts,  calling  for  news¬ 
papers’  support  by  not  raising  their 
insertion  rates  based  on  1988  figures. 

Genovese,  addressing  the  monthly 
meeting  of  the  Newspaper  Advertis¬ 
ing  Sales  Association  in  New  York 
City,  told  the  group  that  there  has 
been  a  “shakeout”  in  the  FSI 
business  —  notably  the  News  Amer¬ 
ica  Corp.  acquisition  of  Quad/Mar¬ 
keting  and  Product  Movers  —  that 
will  mean  about  only  105  insertion 
dates  in  1989. 

However,  the  reduction  in  FSI 
insertion  dates  could  benefit  ROP 
advertising,  and  the  price  gap 
between  ROP  and  FSI  may  begin  to 


narrow,  he  added. 

Admitting  that  Valassis  lost  “mil¬ 
lions  of  dollars”  in  1988,  Genovese 
said  the  company  needs  newspapers’ 
support  to  stop  excessive  rate 
increases  in  1989.  Specifically,  he 


Now  at  about  73%,  the  FSI  busi¬ 
ness  in  newspapers  has  grown  dra¬ 
matically  since  1980,  when  it  made  up 
about  25%,  Genovese  explained, 
adding  that  there  is  no  doubt  money 
has  been  shifted  from  ROP  into  FSIs. 


“There’s  no  question  that  newspapers  bring  us  into 
the  American  household,  and  there’s  no  question  that 
we  bring  advertising  into  the  newspaper,’’  Genovese 
said,  adding  that  newspapers  are  the  best  distribution 
vehicle  for  his  company’s  FSIs. 


noted  that  15%  increases  would  be  far 
too  much,  and  even  6%-7%  will  be 
difficult  to  handle  —  and  that 
increasing  newsprint  costs  should 
have  no  effect  on  newspapers’  inser¬ 
tion  rates,  as  the  preprint  industry  is  a 
separate  function. 


With  the  acquisition  of  Quad  and 
Product  Movers,  Genovese  said  his 
company  realized  that:  the  long  road 
to  recovery  could  begin;  that  prices  to 
its  clients  would  go  up;  that  the  125- 
date  schedule  would  not  be  repeated; 

(Continued  on  page  28) 
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Kovach  resigns 

Atlanta  Journal  and  Constitution  editor  cites  differences  with 
management;  pressure  from  local  businesses  reportedly  played  a  role 


By  Andrew  Radolf 

Bill  Kovach,  who  was  hired  by  Cox 
Enterprises  as  editor  of  the  Atlanta 
Constitution  and  Journal  two  years 
ago  in  a  bid  to  restore  its  flagship 
dailies  to  journalistic  prominence, 
resigned  abruptly  on  Nov.  4,  citing 
differences  with  management. 

His  resignation  took  effect  that 
day.  Kovach,  who  said  he  did  not 
have  a  contract,  remarked  he  did  not 
have  any  immediate  plans. 

Although  the  immediate  cause  of 
Kovach’s  resignation  was  said  to  be  a 
dispute  involving  Cox’s  Washington, 
D.C.,  bureau,  there  reportedly  were 
long-standing  tensions  between 
Kovach  and  senior  Cox  officials  over 
news  budgets  and  the  hard-hitting 
style  of  journalism  he  introduced  in 
the  Atlanta  dailies. 

The  Atlanta  business  community 
was  also  reported  to  be  upset  with  the 
aggressive  coverage  of  its  activities 
that  Kovach  advocated. 

In  a  statement,  Kovach  said  his 
resignation  resulted  from  the  failure 
“to  develop  a  set  of  shared  goals  and 
mutual  trust.” 

Publisher  Jay  Smith,  also  in  a  state¬ 
ment,  cited  “irreconcilable  difference 
in  management  styles.” 

“We  had,  as  Bill  described  it,  a  loss 
of  mutual  trust  over  time,”  Smith  told 
E&P. 

Smith  called  “nonsense”  allega¬ 
tions  that  the  Atlanta  business  com¬ 
munity  sought  Kovach’s  removal. 
“I’m  very  proud  of  what  we’ve  done 
in  the  last  two  years,”  he  said  of 
Kovach’s  leadership.  “I’m  sorry  it 
ended  this  way.” 

The  resignation  took  the  news  staff, 
which  Kovach  had  worked  to  expand, 
by  shock.  A  Journal-Constitution  flag 
was  hung  at  half-staff  in  the  newsroom 
and  staffers  began  circulating  in  the 
newsroom  asking  that  Kovach  be 
resinstated. 

About  100  staffers  chipped  to  cover 
the  $9,200  cost  of  a  full-page  ad  sup¬ 
porting  Kovach  in  the  Saturday 
paper. 

“We,  the  members  of  the  news 
staff  of  the  Atlanta  Journal  Constitu¬ 
tion  are  deeply  saddened  by  the  sud- 


Bill  Kovach 


den  resignation  of  editor  Bill  Kovach. 
We  are  disturbed  that  it  was  so  readily 
accepted. 

“We  believe,  as  Mr.  Kovach,  that 
we  have  given  the  readers  of  the 
newspaper  what  Cox  Enterprises  Inc. 
officials  themselves  admit  were  the 
best  two  years  in  their  history.” 

Kovach  came  to  Atlanta  from  the 
New  York  Times,  where  he  had  been 
head  of  the  Washington,  D.C.,  bureau 
and  a  leading  candidate  to  succeed 
A.M.  Rosenthal  as  executive  editor. 
He  joined  the  Atlanta  newspapers 
shortly  after  Max  Frankel  was 
selected  Rosenthal’s  successor. 

Once  in  Atlanta,  Kovach  quickly 
asserted  control  and  moved  the  dai¬ 
lies  to  a  hard-news  focus.  Several 
prominent  columnists  either  left,  or 
were  moved  out  of  the  news  columns. 

Besides  intense  local  coverage, 
Kovach  also  had  the  papers  do  more 
international  reporting.  The  Atlanta 
dailies  recently  sent  a  team  to  the 
Horn  of  Africa  to  cover  the  famine 
and  political  turmoil  there. 

Last  spring,  the  Atlanta  dailies  won 
their  first  Pulitzer  in  more  than  two 
decades  when  Doug  Marlette  took  the 
prize  for  cartooning,  based  on  work  in 
1987.  The  award  was  shared  with  the 
Charlotte  (N.C.)  Observer  where 


Marlette  had  worked  for  part  of  1987 
before  being  hired  away  by  Kovach. 

The  Atlanta  dailies  were  also  final¬ 
ists  in  four  other  Pulitzer  categories. 

Kovach’s  resignation  came  after  he 
met  Friday,  Nov.  4,  morning  with 
publisher  Smith  to  discuss  rumors 
that  Kovach  was  seeking  to  gain  con¬ 
trol  of  the  Washington  bureau  that 
reports  for  all  the  newspapers  owned 
by  Cox  Enterprises. 

Kovach  reportedly  had  been  criti¬ 
cal  of  the  way  the  bureau  was  being 
run  —  wanting  more  hard-news 
reporting  and  less  non-deadline  proj¬ 
ects. 

Washington  bureau  chief  Andrew 
J.  Glass  holds  a  rank  in  the  Cox  orga¬ 
nization  that  is  equivalent  to 
publisher  —  and,  therefore,  senior  to 
Kovach’s. 

Kovach  denied  he  sought  control  of 
the  bureau. 

“The  dispute  over  the  Washington 
bureau  was  a  dispute  over  rumors,” 
he  told  E&P.  “I  was  confronted  with 
rumors  that  I  was  trying  to  take  over 
the  Washington  bureau.” 

“There  had  been  just  unrelenting 
rumblings  over  who  would  do  what,” 
Smith  said.  “I  simply  asked  Bill  to  get 
it  under  control.  He  rose  up  out  of  his 
chair  and  said  ‘I’m  gone.’  1  said  ‘I 
accept.’  If  this  was  just  the  first  time,  1 
certainly  would  not  have  accepted  his 
resignation.” 

Kovach  said  that  complaints  from 
local  business  leaders  had  been  fre¬ 
quent  during  his  tenure  and  had 
increased  in  recent  weeks. 

A  series  on  redlining  by  banks,  for 
example,  resulted  in  business  leaders 
writing  letters  and  calling  the  newspa¬ 
per  to  complain  of  the  coverage. 

Another  series  disclosed  details 
about  a  grand  jury’s  investigation  of 
Georgia  Power  Company,  the  state’s 
largest  utility.  Georgia  Power  had 
been  virtually  immune  from  criticism 
since  1969,  when  Eugene  Patterson 
was  ousted  as  editor  of  the  Atlanta 
dailies  after  a  columnist  criticized  a 
proposed  rate  increase. 

“Clearly  they  kept  the  pressure 
on,”  Kovach  said  of  the  business 
(Continued  on  page  33) 
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The 

Livingston 

Awards 

For  Young  Journalists 

Three  $5,000  Prizes 

will  be  given  by  the 
Mollie  Pamis  Livingston 
Foundation  for  the  best 
1988  print  or  broadcast 
coverage  of  local,  national 
and  international  news 
by  journalists  aged  34  and 
younger  in  any  U.S.  medium. 


u 


Purpose: 

To  recognize  and  further 
develop  the  abilities  of 
young  journalists. 

Procedure: 

All  entries  will  be  judged  on 
the  basis  of  a  single  report 
or,  in  the  case  of  series,  up  to  seven 
reports.  Organizations  may  apply 
for  individuals,  or  individuals  may 
apply  on  their  own.  The  deadline  for 
1988  entries  is  February  13,  1989. 
Application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards, 
The  University  of  Michigan, 
Ann  Arbor,  Michigan  48109. 
Telephone:  (313)  764-2424. 


Judging  Panel 

Final  selection  of  the  1988  AWARDS  will  be  made  by: 

Mollie  Parnis  Livingston, 

chairman,  The  Mollie  Pamis  Livingston  Foundation 

Ken  Auletta, 

writer,  New  Yorker  and  columnist,  New  York  Daily  News 

David  Brinkley,  correspondent,  ABC  News 
John  Chancello  r,  commentator,  NBC  News 

Richard  M.  Clurman, 

former  chief  of  correspondents,  Time-Life  Publications 

Osborn  Elliott, 

professor  of  journalism,  Columbia  University 
Ellen  Ooodman,  columnist,  Boston  Globe 

Charlayne  Hunter-Gault, 

national  correspondent,  MacNeil/Lehrer  NewsHour 
Mike  Wallace,  correspondent,  CBS  News 


IN  BRIEF 


Scripps  to  sell 
Florida  daily 

E.W.  Scripps  Co.  announced  it  is 
selling  the  six-day  Hollywood  (Fla.) 
Sun-Tattler  and  has  retained  First 
Boston  Corporation  to  assist  in  the 
search  for  a  buyer. 

Scripps  said  it  decided  to  sell  the 
34,000-circulation  a.m.  daily  “fol¬ 
lowing  a  strategic  review  of  the 
newspaper’s  operations,  which  are 
not  currently  profitable.” 

The  company  said  the  Sun-Tattler 
will  continue  to  publish  while  a  buyer 
is  being  sought. 

Journalist  to 
be  moved  from 
jail  in  Spain 

Conan  D.  Owen,  an  American  free¬ 
lance  photographer  arrested  and  con¬ 
victed  in  Spain  of  drug  trafficking, 
will  be  transferred  to  an  American 
prison. 

Owen,  23,  who  has  maintained  his 
innocence  throughout,  was  arrested 


in  March  1987  when  a  bag  he  was 
carrying  through  customs  at  an  air¬ 
port  in  Spain  was  found  to  have  a  false 
bottom  containing  cocaine.  Owen 
told  the  court  he  had  been  set  up  by  a 
former  employer  who  had  asked  him 
to  take  the  bag  to  an  office  in  Spain. 

The  case  attracted  the  attention  of 
former  Attorney  General  Edwin 
Meese,  who  personally  delivered 
messages  to  Spanish  officials  on 
Owen’s  behalf. 

According  to  published  reports,  it 
was  not  known  when  Owen  would  be 
transferred  from  prison  in  Barcelona, 
but  once  in  the  United  States,  officials 
from  the  Justice  Department  could 
grant  him  immediate  parole. 

Oukrop  named 
Palmer  professor 

Carol  Oukrop,  director  of  the  A.Q. 
Miller  School  of  Journalism  and  Mass 
Communications  at  Kansas  State 
University,  has  been  named  the 
Cruise  Palmer  Distinguished  Profes¬ 
sor  at  K-State  for  the  current 
academic  year. 


Borg  may  sell 
property  to  state 
for  $3.5  million 

The  New  Jersey  Legislature  has 
passed  a  measure  that  would  autho¬ 
rize  the  state  to  purchase  a  parcel  of 
land  in  Hackensack  known  as  Borg’s 
Woods,  owned  by  Malcolm  A.  Borg, 
chairman  of  Macromedia  Inc.,  parent 
company  of  The  Record  of  Bergen 
County.  The  bill  now  goes  to  the  state 
Senate. 

According  to  an  article  in  the  Rec¬ 
ord,  the  bill  allocates  $3.5  million  for 
the  purchase  of  the  14.2-acre  parcel  of 
land  that  Macromedia  has  been  seek¬ 
ing  to  develop.  The  company  has 
been  working  to  get  a  variance  from 
the  city  Board  of  Adjustment  to  build 
68  town  houses.  The  plan  is  opposed 
by  a  citizens’  group  that  supports  the 
legislation. 

According  to  the  paper,  Borg  said 
he  was  not  anxious  to  sell  the  prop¬ 
erty  but  would  do  so  if  the  state  passes 
the  legislation. 

He  also  said  he  did  not  expect  to 
lose  money  if  forced  to  sell.  In  addi¬ 
tion  to  the  $3.5  million  from  the  state 
for  the  purchase  he  said  he  could  take 
a  tax  write-off  on  any  additional 
amount  for  which  the  property  is 
appraised  —  sponsors  of  the  legisla¬ 
tion  have  said  the  property  is  worth  $6 
million. 

Novosti  head  gets 
foreign  policy  post 

The  head  of  the  Soviet  government 
press  agency  Novosti,  Valentin  M. 
Falin,  has  been  elevated  to  a  new 
foreign  policy  post  in  the  Communist 
Party  apparatus. 

Falin,  62,  was  named  to  a  job  that 
pairs  the  responsibilities  of  two  for¬ 
merly  separate  posts  held  by  Anatoly 
F.  Dobrynin  and  Vadim  A.  Med¬ 
vedev. 

Falin,  a  former  Soviet  ambassador 
to  West  Germany,  will  head  the  newly 
reorganized  International  Depart¬ 
ment  of  the  Soviet  Communist  Par¬ 
ty’s  policy-making  Central  Commit¬ 
tee,  Foreign  Ministry  spokesman 
Gennady  1.  Gerasimov  told  reporters 
at  a  government  briefing. 

Falin’s  departure  left  both  Soviet 
news  agencies  without  a  chief.  Sergei 
A.  Losev,  director  of  Tass,  died 
recently.  His  successor  has  not  been 
named. 

—  AP 


The  Knight  Center  for  Specialized  Journalism 

at 

The  University  of  Maryland 


Invites  applications  for  Fellowships  from  experienced  Journalists 
for  its  next  course 

FINANCIAL  MARKETS:  RISKY,  GLOBAL,  COMPLEX 
February  12-17,  1989 

Investing  and  borrowing  are  getting  trickier.  Financial  markets  are  growing  more  complex,  volatile, 
riskier  and  global.  This  intensive  course  will  prepare  journalists  for  stronger  coverage  of  the  markets 
and  their  economic  impact.  Experts  will  explain  issues  facing  the  new  administration,  regulation, 
corporate  takeovers,  use  of  public  records,  and  more. 

The  program  welcomes  newspaper,  magazine,  wire  service,  broadcast  and  established  freelance 
journalists.  Instruction,  lodging  on  campus  near  Washington,  and  meals  are  without  charge.  Fellows’ 
employers  continue  their  salaries  and  pay  travel  costs.  The  program  is  funded  hy  the  Knight  Founda¬ 
tion.  (Future  courses  will  cover  fields  such  as  business,  medicine,  science,  and  the  law.) 

DEADLINE:  Applications  must  reach  the  Center  by  January  3-  Applicants  should  send  SIX  copies  of: 
a  resume;  a  statement  up  to  500  words  explaining  the  reasons  for  applying;  a  supporting  letter  from 
the  employer  with  a  commitment  to  cover  salary  and  travel;  and  three  published  articles  (editors  may 
send  copies  of  work  they  edited,  broadcast  journalists  one  audiotape  or  videotape  not  over  30 
minutes)  to: 

Howard  Bray,  Director 

The  Knight  Center  for  Specialized  Journalism 
Coiiege  of  Joumaiism 
The  University  of  Maryland 
College  Park,  MD  20742 
_ (301)  454-6423 _ 

What  reporters  and  editors  said  about  the  first  Knight  Center  course  on  finance: 

"Not  only  did  the  course  help  broaden  my  "An  excellent  mix  of  academic,  business  and 
knowledge  of  finance  and  banking,  but  it  also  government  speakers  and  instructors. " 
generated  many  story  Ideas. "  —Tom  Walsh,  The  Detroit  Free  Press 

— PATRiaA  E.  McNerney,  The  Hartford  Courant 
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America’s  smokers 
attend  enough  sporting 
events  eachyear  to  fill 
the  Astrodome 
3200  times. 


/2\  Smokers  are  some  of  America’s 

/  I  )  _ most  avid  sports  fans!  In 

Cvli  /  P3St  year,  3  million 

)  have  gone  to  at  least  one 
pro  basketball  game, 

5  million  have  counted 
touchdowns  at  one  or  more  pro  football  games, 
and  5 1/2  million  attended  at  least  one  pro 
baseball  game.  Smokers  keep  the  turnstiles 
turning. 


The  American  Smoker- 
aneconomicforce. 


Presented  by  Philip  Morris  Magazine  in  the  interest  of  America’s  55.8  million  smokers. 

Source:  The  Roper  Organization. 


NEWSPEOPLE  IN  THE  NEWS 


John  D.  Dix  John  F.  Cullicott  Gerald  Cunningham 


The  Los  Angeles  Times-Washing- 
ton  Post  News  Service  has  appointed 
John  D.  Dix  as  managing  editor/Los 
Angeles  and  John  F.  Cullicott  as 
managing  editor/Washington. 

Dix  began  his  career  at  the  Oakland 
(Calif.)  Tribune  serving  as  Sunday 
news  editor,  telegraph  editor,  and 
assistant  news  editor/national  and 
foreign.  He  joined  the  Los  Angeles 
Times  in  1971  and  was  a  copy  editor 
and  news  editor  before  moving  to  the 
news  service,  where  he  was  promoted 
to  Los  Angeles  editor  in  1980. 

Cullicott’s  news  career  began  in 
1962  at  United  Press  International  as 
a  reporter  and  editor  in  the  Chicago 
bureau.  He  became  an  assistant  edi¬ 
tor  of  the  Times-Post  News  Service  in 
Washington  seven  years  later,  and 
was  promoted  to  Washington  editor 
in  1980. 

:|c  % 

Nine  editorial  management 
changes  have  been  announced  at  the 
Virginian-Pilot  and  the  Ledger-Star, 
Norfolk,  Va. ,  aimed  at  breaking  down 
barriers  and  inequitable  workloads 
associated  with  separate  staffs  in 
seven  southeastern  Virginia  cities, 
according  to  executive  editor  Sandra 
M.  Rowe  and  managing  editor  James 
C.  Raper.  The  assignments  include: 

Ronald  L.  Speer,  Portsmouth 
assistant  managing  editor,  to  assistant 
managing  editor  in  charge  of  coordi¬ 
nating  local  news  coverage; 

Daniel  Barkin,  most  recently  pre¬ 
press  manager,  to  assistant  managing 
editor  for  Portsmouth,  Suffolk  and 
the  Virginia  Peninsula; 

Dennis  Hartig,  Virginia  Beach 
assistant  managing  editor,  to  assistant 
managing  editor  for  Virginia  Beach 
and  Chesapeake; 

David  Addis,  metro  editor,  to  assis¬ 
tant  managing  editor  for  Virginia, 
North  Carolina,  Norfolk  and  metro. 

Nelson  Brown,  a.m.  news  editor. 


to  assistant  managing  editor/news, 
with  responsibilities  for  copy  and  lay¬ 
out  desks; 

Rudy  Banner,  p.m.  news  editor,  to 
operations  editor; 

Bill  Sizemore,  assistant  p.m. 
news  editor,  to  p.m.  news  editor; 

Bob  Kinney,  sports  editor,  to  assis¬ 
tant  managing  editor/sports;  and 

Bob  Lynn,  graphics  director,  to 
assistant  managing  editor/photo  and 
graphics. 

:|c  jK  >1: 

Jim  Amoss  and  Tom  Gregory  will 
become  associate  editors  of  the  New 
Orleans  Times-Picayune  effective 
Nov.  14. 

Fritz  Harsdorff,  an  associate  edi¬ 
tor  since  1972,  retired  Nov.  11.  He 
had  been  with  the  Times-Picayune 
since  1954. 

Amoss,  metro  editor  since  1983, 
previously  served  as  city  editor.  Gre¬ 
gory,  executive  news  editor  since 
1980,  previously  was  news  editor  of 
the  New  Orleans  States-Item  for  eight 
years. 


Gerald  Cunningham,  news  editor 
of  the  Salt  Lake  Tribune  since  1983,  is 
now  night  news  editor/news.  A  jour¬ 
nalism  graduate  from  the  University 
of  Utah  in  1970,  he  started  his  career 
at  the  Tribune  as  a  copy  editor. 

Cunningham  was  regional  editor 
for  seven  years,  and  then  worked  as 
assistant  wire  editor  before  being 
named  chief  copy  editor. 

*  *  * 

Daniel  J.  Shea,  former  assistant 
managing  editor  of  The  Bond  Buyer, 
New  York,  has  moved  to  business 
editor  of  The  Record,  Hackensack, 
N.J. 

Before  joining  The  Bond  Buyer,  a 
daily  paper  for  the  municipal  finance 
industry,  in  1986  as  a  reporter,  he  was 
a  legislative  reporter  for  the  Man¬ 
chester  (Conn.)  Journal  Inquirer  and 
a  City  Hall  reporter  for  the  Hartford 

(Conn.)  Advocate. 

*  *  * 

Larry  Higgins  has  been  named 
display  advertising  manager  of  The 
Columbian ,  Vancouver,  Wash., 
replacing  John  McDonagh,  who  was 
promoted  to  vice  president,  advertis¬ 
ing. 

Higgins  started  his  career  at  the 
Seattle  Times  and  also  has  worked  for 
the  Honolulu  Star  Bulletin,  and  in 
California  for  the  Palo  Alto  Times,  the 
Peninsula  Times,  Palo  Alto;  and  the 

Oakland  Tribune. 

*  *  * 

Doris  Ann  Kane,  formerly  promo¬ 
tion  assistant  for  Richmond  (Va.) 
Newspapers,  is  now  traffic  manager 
in  the  creative  services  department. 

Also,  Sue  H.  Grubbs,  previously 
traffic  manager  with  Virginia  Busi¬ 
ness  Magazine,  has  joined  Richmond 
Newspapers  promotion  department 
as  an  assistant.  Prior  to  the  magazine, 
Grubbs  was  an  executive  secretary 
with  Media  General. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 
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EUGENE  PATTERSON,  who  retired  Oct.  24  as  board 
chairman  and  chief  executive  officer  of  the  Times 
Publising  Co.,  St.  Petersburg,  has  been  succeeded  by 
editor  and  president  Andrew  Barnes,  at  right. 

Patterson  brought  Barnes  to  the  Times  from  the 
Washington  Post  15  years  ago  and  designated  him  in 
1981  as  his  eventual  replacement. 

Patterson's  retirement  at  65  to  write  and  travel  ends  a 
distinguished  career  in  journalism.  He  was  teaching 
at  Duke  University  when  the  late  Nelson  Poynter, 
owner  of  the  Times,  asked  him  to  become  editor  of  the 
Times  and  president  of  the  company  and  provided 
that  Patterson  as  CEO  would  select  his  own  successor. 

Earlier  in  his  career,  Patterson  was  United  Press 
bureau  chief  in  London,  a  columnist  and  editorial 
writer  with  the  Atlanta  Constitution  and  then  manag¬ 
ing  editor  of  the  Washington  Post. 


George  Rogers,  whose  family 
newspapering  era  in  Stevens  Point, 
Wis.,  spans  more  than  100  years, 
retired  as  editor  and  publisher  of  the 
Stevens  Point  Journal  on  Oct.  14. 

Rogers,  60,  started  as  a  teen-ager 
running  errands  and  in  retirement  will 
continue  to  write  his  weekly  column, 
“Mid-Wisconsin  Outdoors.” 

Frank  Leahy,  president  of  Journal 
Printing  Co.,  became  publisher;  and 
Billy  Berry,  managing  editor, 
moved  up  to  editor. 

*  *  * 

James  B.  Nesbitt  is  the  new 
Atlanta-based  Southern  regional  cor¬ 
respondent  for  the  Newhouse  News¬ 
papers,  having  succeeded  David  C. 
McCormick,  who  moved  to  the  news 
desk  of  the  Newhouse  Washington 
bureau  as  a  desk  editor. 

Nesbitt  was  a  reporter  for  the  Dal¬ 
las  Times  Herald  and  prior  to  that  was 
Atlanta  bureau  chief  for  the  Orlando 
Sentinel.  McCormick  was  chief  cor¬ 
respondent  in  the  state  capital  bureau 
of  the  Associated  Press  in  Baton 
Rouge  before  joining  Newhouse. 

*  *  * 

David  Beihoff  has  joined  the  San 
Francisco  Newspaper  Agency  as  vice 
president  of  advertising,  moving  from 
the  Denver  Post,  where  he  most 
recently  was  senior  vice  president, 
advertising  and  marketing. 

* 

Jon  M.  Noel,  most  recently 
publisher  and  general  manager  of  the 
Xenia  (Ohio)  Daily  Gazette,  was 
named  publisher  and  general  manager 
of  the  Mitchell  (S.D.)  Daily  Republic. 

He  succeeded  Gary  Omernick,  who 
moved  to  a  similar  post  at  the  Kerr- 
ville  (Texas)  Daily  Times.  The 
papers  are  owned  by  Thomson  News¬ 
papers  Inc. 
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At  the  Virginian-Pilot  and  Norfolk 
(Va.)  Ledger-Star,  Tuck  Matthews, 
retail  advertising  manager,  has  been 
promoted  to  assistant  advertising 
director. 

Also,  Dale  Bowen,  sales  develop¬ 
ment  and  general  advertising  man¬ 
ager,  was  promoted  to  advertising 
display  manager. 

♦  *  * 

Hartford  Courant  circulation 
promotions  include  the  following: 

Gene  Tye,  formerly  circulation 
manager,  is  now  assistant  circulation 
director.  Hayden  Loveland,  for¬ 
merly  circulation  manager/distribu¬ 
tion,  is  assistant  to  the  circulation 
director  Tom  Marquis. 

Also,  Larry  Newman,  formerly 

^Carrier- 

Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


sales  and  marketing  manager,  is  now 
marketing  and  operations  manager 
with  responsibility  for  circulation 
sales,  marketing,  systems  and  service 
operations  and  the  Newspaper  in 
Education  department. 

Distribution  manager  Jim  Palmer 
has  taken  over  the  circulation  distri¬ 
bution  department. 

*  *  * 

Leah  M.  Rothstein,  formerfy'a 
reporter  for  the  Philadelphia  Busi¬ 
ness  Journal,  was  appointed  commu¬ 
nications  associate  at  the  Robert 
Wood  Johnson  Foundation,  a  health 
care  philanthropy  based  in  Princeton, 
N.J.  Prior  to  the  Journal,  she  was  a 
business  writer  and  editor  for  the 
Doylestown  (Pa.)  Daily  Intelligencer. 


TOP  COVERAGE 
for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
for  carriers  18  and  older. 

The  cost?  Just  pennies 
a  day.  Call  for  details. 

Ask  about  Carrier  and 
Dealer  Bonding,  too. 

Originator:  Carrier  Accident 
Insurance,  Newspaper  Independent 
Contractor  Bond 


EteANE 

WEINBERG 

insurance  AGENCY,  INC. 


OBITUARIES 


Clarence  B.  Brown  Jr.,  74,  a  for¬ 
mer  managing  editor  of  the  Wilming¬ 
ton  Morning  News,  died  Oct.  21  at 
his  home  in  Bear,  Del. 

He  became  a  Morning  News 
reporter  in  1933  and  left  to  serve  in  the 
Army  during  World  War  II,  returning 
to  the  paper  as  a  copy  editor.  He 
became  managing  editor  in  1968  and 
retired  two  years  later. 

*  ♦  * 

Meredith  S.  Buel,  65,  a  special 
assistant  to  the  chairman  of  the 
National  Mediation  Board  and  a  for¬ 
mer  Washington  Evening  Star 
reporter  in  1948-58,  died  Oct.  24  of 
cancer. 

*  *  * 

Ira  L.  Cahn,  69,  who  published 
weekly  newspapers  on  Long  Island, 
N.Y.,  for  almost  40  years  and 
founded  the  Levittown  Eagle,  the 
Massapequa  Post  and  the  Amityville 
Record,  died  Oct.  15  of  complications 
of  diabetes  at  Martin  Memorial  Hos¬ 
pital  in  Stuart,  Fla.  His  home  was  in 
Palm  City,  Fla. 

*  *  * 

John  P.  Hagadorn  Sr.,  66,  former 
national  advertising  manager  of  the 
Cincinnati  Enquirer,  died  Sept.  13  at 
his  home  in  Cold  Spring,  Ky.  He 
retired  in  1979  after  40  years  at  the 
newspaper. 

The  newspaper  was  his  only  job, 
aside  from  a  two-year  stint  in  the 
Army  in  World  War  II.  He  started  at 
age  18  and  progressed  in  the  advertis¬ 
ing  department  to  head  the  national 
operation  until  he  became  ill  with 
cancer  about  10  years  ago. 

*  >|!  * 

Bill  Hipple,  74,  a  reporter  whose 
career  spanned  five  decades,  died 
Oct.  14  of  cancer. 

Hippie  was  meeting  cruise  ships  for 
the  Honolulu  Star  Bulletin  when  the 
Japanese  attacked  Pearl  Harbor.  He 
left  the  islands  to  work  as  a  war  corre¬ 
spondent  for  AP  and  Newsweek 


magazine  and  after  the  war  was 
Northern  European  director  of  public 
relations  for  American  Overseas  Air¬ 
lines.  He  later  was  with  American 
Airlines  in  Dallas  and  Los  Angeles. 

iK  i|c  :|i 

Norman  N.  Newhouse,  82,  a  senior 
Newhouse  family  executive  who 
helped  build  one  of  the  world’s  largest 
privately  held  communications  con¬ 
glomerates,  died  Nov.  6  at  his  home  in 
New  Orleans  after  a  long  illness. 

Newhouse,  who  had  been  diag¬ 
nosed  as  having  leukemia  in  1971, 
remained  active  in  the  company  until 
recently.  Based  in  New  Orleans  since 
1967  where  he  oversaw  the  New 
Orleans  Times-Picayune,  he  also 
oversaw  the  Newhouse  newspapers 
in  Alabama  and  the  Cleveland  Plain 
Dealer. 

He  spent  his  entire  career  as  a 
“shirtsleeves”  newspaperman  as  the 
Newhouse  family  expanded  its  hold¬ 
ings  into  magazines,  book  publishing 
and  cable  television. 

Like  his  late  brother  Samuel  1. 
Newhouse  and  his  brother  Theodore 
Newhouse  of  Manhattan,  he  shunned 
publicity.  He  once  said  in  an  inter¬ 
view,  “We  never  went  in  for  titles. 
We  are  basically  anonymous  people. 
If  I  were  to  walk  into  a  room  in  New 
Orleans  with  the  100  most  prominent 
people  in  town,  there  may  be  two  who 
would  know  me.” 

After  graduating  from  New  York 
University,  where  he  majored  in  his¬ 
tory  and  geology,  he  worked  as  a 
reporter  at  the  Staten  Island 
Advance,  which  S.I.  Newhouse  had 
bought  in  1922.  He  later  became  city 
editor  and  then  managing  editor  of  the 
Advance  and  transferred  to  the  Long 
Island  Press  in  Jamaica,  Queens,  as 
editor  when  that  paper  joined  the 
chain  in  1937. 

In  World  War  11,  he  was  a  writer  for 
the  Army  Air  Corps  and  later  became 
executive  officer  of  the  Office  of 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Available  for  private,  confidential  consultation 

41  Years  Nation-Wide,  Personal  Service 


Strategic  Services,  predecessor  of  the 
Central  Intelligence  Agency.  He  rose 
to  lieutenant  colonel  and  was 
awarded  the  Legion  of  Merit,  the 
New  York  Distinguished  Service 
Medal  and  was  made  a  knight  officer 
of  the  order  of  Saints  Maurice  and 
Lazarus  by  the  Italian  government. 

Hi  ik 

Wyman  Riley,  73,  whose  Califor¬ 
nia  career  spanned  a  half-century, 
died  Oct.  17  of  cancer. 

He  rose  from  reporter  to  sports  edi¬ 
tor  and  editor  of  the  Napa  Register 
and  moved  to  the  Vallejo  Times-Her- 
ald  and  Evening  News-Chronicle  as 
city  editor  in  1941,  advancing  to 
executive  editor  of  the  former  paper. 
He  also  served  briefly  as  publisher  of 
the  Martinez  News-Gazette  before 
leaving  the  Times-Herald  in  1977  and 
of  the  Vallejo  Independent  Press  after 
his  retirement. 

Hi  Hi  H< 

Henry  Allen  Satterwhite,  85, 
former  vice  president  and  publisher  of 
Bradford  (Pa.)  Publications  Inc.,  died 
Oct.  23.  In  1941,  he  bought  the  weekly 
McKean  County  Democrat  with  Rob¬ 
ert  B.  Bromeley,  and  two  years  later 
with  Lester  R.  Edwards,  they 
acquired  the  Bradford  Era,  the  Brad¬ 
ford  Evening  Star-Record  and  the 
Sunday  Herald.  His  newspaper  inter¬ 
ests  were  sold  in  1986. 
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STANFORD 

UNIVERSITY 

invites  applications  for: 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
for  1989-90 

A  journalism  fellowship  is  a  sabbatical  from  deadlines,  an  escape  from 
the  newsroom.  But  it’s  far  more  —  it  can  be  the  most  stimulating  year  of 
your  life. 

Each  year,  12  professionals  from  print  and  broadcast  journalism  are 
awarded  Knight  Fellowships  at  Stanford  University.  They  pursue  an 
academic  year  of  study,  intellectual  growth,  and  personal  change  at  one 
of  the  world’s  great  universities,  located  in  the  San  Francisco  Bay  Area. 
The  Fellowship  is  pure  freedom  —  no  required  tests  or  papers. 

Knight  Fellows  go  on  to  great  things  in  journalism.  Among  their  many 
prestigious  awards  are  eight  Pulitzer  Prizes. 

The  program  seeks  applicants  who  have  demonstrated  uncommon 
excellence  in  their  work  and  who  have  the  potential  of  reaching  the  top 
ranks  in  their  specialization.  All  fulltime  journalists  in  news /editorial 
work  are  eligible.  Up  to  two  fellowships  may  be  awarded  to  those  in 
business /management  positions. 

Candidates  must  have  seven  years’  professional  experience.  Fellows 
receive  a  stipend  of  $25,000,  plus  tuition  and  book  allowance.  All 
academic  and  social  benefits  are  open  to  spouses  of  Fellows. 

The  application  deadline  is  Feb.  1, 1989. 

For  brochure  and  application  fomty  write  or  phone: 

John  S.  Knight  Fellowships 

Department  of  Communication 

Stanford  University 

Stanford,  CA  94305 

(415)  723-4937 
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Allentown  (PA)  National  Inserting  Systems 

Ann  Artxjr  (Ml)  News 

Boston  (MA)  Globe 

Bristol  (VA)  Newspapers 

Brockton  (MA)  Enterprise 

Concord  (NH)  Monitor 

Covina  (CA)  ^n  Gabriel  Valley  Daily  Tribune 

Escondido  (CA)  Times  Advocate 

Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 
Framingham  (MA)  Middlesex  News 
Hamilton  (Ontario)  Spectator 
Hyannis  (MA)  Cape  Cod  Times 
Jacksonville  (FL)  Times  Union  &  Journal 
Kitchener-Waterloo  (Ontario)  Record 
Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 
Long  Island  (NY)  Newsday 
Longmont  (CO)  Daily  Times-Call 
Mesa  (AZ)  Tribune 

Middletown  (NY)  Times  Herald-Record 


GROWING  PI 
PRODUaiON  EQUI 


JUST  ASK  IK  fiWmiM  M 


Muskegon  (Ml)  Chronicle 

New  Bedford  (MA)  Standard-Times 

New  Haven  (CT)  Register 

Newspaper  Division  -  The  Chronicle  Publishing 

Company 

Bloomington  (IL)  The  Pantagraph 

Worcester  (MA)  Telegram  &  Gazette 

San  Francisco  (CA)  Chronicle 
Providence  (Rl)  Journal  Bulletin 
Quincy  (MA)  Patriot  Ledger 
Riverhead  (NY)  Suffolk  Life 
San  Jose  (CA)  Mercury/News 
Scranton  (PA)  Times 
Stuart  (FL)  News 
Tampa  (FL)  Tribune 
Tucson  (AZ)  Newspapers 
Vero  Beach  (FL)  Press  Journal 
Watertown  (NY)  Daily  Times 
Vfest  Chester  (PA)  Daily  Local  News 
West  Palm  Beach  (FL)  Post  &  Evening  Times 
Winston-Salem  (NC)  P'edmont  Publishing 


INTERNATIONAL  USERS: 

Cardiff  (Wales)  Western  Mail 
Cardiff  (Wales)  South  Wales  Echo 
Chelmsford  (England)  Essex  Chronicle 
Cheltenham  (England)  Gloucestershire  Echo 
Eskilstuna  (Sweden)  Eskilstuna  Kuriren  Med 
Strengnas  Tidning 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  DagWad 
Gloucester  (England)  The  Citizen 
Hull  (England)  Northcliffe 
New-lsenburg  (W.  Germany)  Ter  &  Faz  GMBH 
Norrtalje  (Sweden)  Tidning 
Oslo  (Norway)  Aeker  &  Baerum 
San  ^bastian  (Spain)  El  Diario  Vasco 
Santander  (Spain)  El  Diario  Montanes 
Ski  (Norway)  Ostlandets  Blad 
Southampton  (England)  Southern  Evening  Echo 
Swansea  (Wales)  South  Wales  Evening  Post 
Teesside  (England)  Evening  Gazette 
Vaxjo  (Sweden)  Smalandsposten 
Vienna  (Austria)  Neue  Kronen-Zeitung 
Ystad  (Sweden)  Allehanda 
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Package  Monitoring  System'"  including  Zone  Control. 
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IPMENT  THAT  CAN  GROW. 


FAMIIY  OF  SLS  IlOl'  USERS! 


The  high  speed  SLS-1000'^>  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)"  and  ZONE  CONTROL. 

So,  as  your  insert  market  grows,  expanding  the 
SLS-IOOO''”  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from  two  to 
over  thirty  insert  hoppers,  you  can  implement 
your  future  system  NOW...! 

For  more  information  on  increasing  your 
inserting  capacity,  call  GMA,  We  respond  to  the 
needs  of  the  newspaper  industry! 


Corporate  Headquarters 
and  Sales 
1 1  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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St  Pete 

(Continued  from  pa  tie  II) 

Philipson  said  the  total  dividend 
payments  amounted  to  about  $3.5 
million,  with  about  $2.9  going  to  the 
Poynter  Institute. 

Also,  calling  in  the  non-voting 
shares  at  a  total  cost  to  the  company 
of  only  $318,000  would  substantially 
increase  the  value  of  all  the  voting 
shares,  including  those  held  by  the 
partnership  as  well  as  the  controlling 
interest  held  by  the  institute. 

“Voting  stock's  the  one  that’s 
really  worth  money,"  Philipson  said. 

“The  daughters  [of  Eleanor  Poyn¬ 
ter  Jamison]  essentially  felt  they  had 
been  done  out  of  their  interest  in  the 
paper.  They  felt  they  were  done  out  of 
it  by  their  uncle,”  Philipson  com¬ 
mented. 

But  there  was  “no  wish  to  cause  a 
bust-up”  of  the  company,  he  said  in 
explaining  why  neither  Eleanor  nor 
her  daughters  brought  legal  action 
over  the  situation.  The  daughters 
went  to  the  company  but  were  offered 
“a  ridiculously  low  price”  for  their 
holdings  he  said. 

The  unacceptable  offer,  Philipson 


Writing 
About  Taxes? 

Let  Grant  Thornton’s  tax  professionals  help. 

As  one  of  the  country’s  largest  certified  public  accounting 
firms,  Grant  Thornton  has  hundreds  of  tax  professionals 
around  the  country  who  can  di.scuss  the  impact  that 
federal,  state  and  local  taxes  have  on  your  readers  and 
their  businesses. 

If  you’re  writing  on  year-end  tax  planning  or  first-quarter 
tax  preparation.  Grant  Thornton  can  provide  lucid 
background  information  or  commentary. 

For  prompt  assistance,  call  Grant  Thornton’s  media 
relations  specialists:  Maggie  O’Donovan 
Susan  Atran 
John  Koegel 

(212)  599-0100 

(212)  599-0130  after  5:30  P.M.  Eastern  Time 

FREE  ...  while  supplies  iast:  Grant  Thornton's  new 
42-page  booklet,  “Last  Minute  Tax  Planning  for  1988.” 


said,  started  the  search  for  another 
buyer  and  eventually  the  deal  with 
Bass  was  struck  for  a  partnership  in 
which  they  retained  a  minority  inter¬ 
est. 

The  sisters  “wanted  to  stay  in”  as 
investors  in  Times  Publishing,  Philip¬ 
son  said,  but  they  also  wanted  Bass’ 
“know-how”  in  dealing  with  manage¬ 
ment.  “They’re  not  business  people. 
They  wanted  his  experience.” 

Bass’  investment  does  not  neces¬ 
sarily  signal  “a  grand  design  to  get 
into  the  newspaper  business,”  Philip¬ 
son  said.  “I  think  he  looks  at  all 
investments  on  a  case-by-case  basis 
and  saw  this  was  a  good  deal.” 

Philipson  questioned  whether  the 
non-voting  shares  were  in  the  best 
interests  of  Times  Publishing  or  its 
shareholders  and  indicated  this  would 
be  a  matter  taken  up  by  Bass  with  the 
board  of  directors. 

“Is  it  worth  it  to  keep  shares  paying 
$1,000  a  share  that  are  callable  at 
$106?”  he  wondered,  adding  that 
another  issue  “is  the  current  low  total 
payout  of  dividends”  in  relation  to  a 
company  which  Ansbacher  valued  at 
$750  million. 

In  addition  to  the  St.  Petersburg 
Times,  Times  Publishing  also  owns 
Contiressional  Quarterly  and  the 


iGrantThomton 
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Management  Consultants 


business  magazines  Florida  Trend, 
Georgia  Trend  and  Arizona  Trend. 

“The  institute’s  got  an  excess.  It’s 
not  spending  all  the  money  it  gets,” 
Philipson  said. 

Besides  questioning  the  stock 
structure,  the  partnership  would  also 
be  seeking  to  pressure  management  to 
improve  the  company’s  overall  profit¬ 
ability,  he  said. 

“We  believe  the  structure  is  sound 
and  have  every  intention  of  defending 
it,”  Barnes  said.  “The  system  has 
existed  for  25  years  to  the  benefit  of  a 
non-profit  institution  that  is  improv¬ 
ing  the  quality  of  journalism  every¬ 
where. 

“If  attack  comes  from  someone 
whose  motive  is  only  profit,  I  see  no 
reason  why  we  wouldn’t  prevail.” 


Valassis 

(Continued  from  page  17) 


and  that  with  the  shrinkage  in  inser¬ 
tion  dates,  ROP  would  benefit. 

He  urged  newspapers  not  to  look  at 
1989  “with  a  negative  eye”  because 
of  the  20  fewer  insertion  dates,  and 
stressed  that  they  should  not  look  at 
the  decrease  as  an  immediate  loss  and 
raise  rates  to  compensate. 

“There’s  no  question  that  newspa¬ 
pers  bring  us  into  the  American 
household,  and  there’s  no  question 
that  we  bring  advertising  into  the 
newspaper,”  Genovese  said,  adding 
that  newspapers  are  the  best  distribu¬ 
tion  vehicle  for  his  company’s  FSls. 

Valassis  wants  to  continue  to  con¬ 
vey  the  idea  of  working  as  a  partner¬ 
ship,  and  the  “future,  as  far  as  we  are 
concerned,  is  very  bright,”  he  said. 


Sun-Times  Guild 
sets  strike  date 

A  strike  date  of  Nov.  21  was  set  for 
the  Chicago  Sun-Times  by  leaders  of 
the  Newspaper  Guild  representing 
about  230  newsroom  employees. 

Guild  members  had  previously 
authorized  a  strike  in  the  negotiations 
(E&P,  Oct.  8,  P.14). 

Both  sides  remain  far  apart  on  sev¬ 
eral  issues,  including  wages.  The 
company  is  proposing  a  10%  cut  in  the 
top  minimum  in  the  first  year  of  a 
three-year  contract;  an  increase  of  5% 
from  that  level  in  the  second;  and 
restoration  of  the  current  wage  level 
in  the  third. 

The  Guild  is  seeking  a  7%  wage 
increase. 
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General  Fellowships 

Awarded  for  either  specific  professional  training  or  eclectic, 
personal  intellectual  development. 

The  Knight  Business/Economies  Fellowship 

Offered  in  cooperation  with  the  School  of  Business  Administration. 

The  Mike  Wallaee  Fellowship  In  Investigative  Reporting 

Offered  to  extend  individual  interests. 

The  Knight  Medicine/Health  Sciences  Fellowship 

Offered  in  cooperation  with  the  Michigan  Medical  Center. 

The  Michigan  Technology  Fellowship 

Offered  in  cooperation  with  the  Conege  of  Engineering. 

September-April,  plus  all 
tuition  and  fees.  Applica¬ 
tion  deadline:  Feb.  1, 1989. 

Eligibility  extends  to 
any  full-time  word  or  im¬ 
age  journalist  with  five 
years’  experience  whose 
work  either  as  an  em¬ 
ployee  or  free-lance 
appears  regularly  in  US- 
controlled  print  or  broad- 

Applications  should  be  sent  to  Charles  R.  Eisendrath,  director,  Michigan  Journalism  Fellows,  2072  Frieze 
Building,  University  of  Michigan,  Ann  Arbor,  MI  48109.  Telephone  (313)  763-24(X). 


Purpose:  To  enable 
professionals  who  have 
demonstrated  superior 
ability  and  commitment 
to  attain  peak  perform¬ 
ance,  so  as  to  improve 
American  journalism 
in  service  to  the  public 
interest. 

Stipend  Payments 

are  $2750  monthly. 


cast  media.  Individuals 
may  nominate  them¬ 
selves,  or  be  proposed 
by  employers. 

Special  Seminars 

bring  both  generalists  and 
specialists  into  contact 
with  leading  academics 
and  journalists.  Spouses 
are  invited  to  participate 
actively. 


On  the  supply  sUe . 


AMERICAN  ROLLER  CO.,  Bannockburn,  Ill.,  has 
introduced  advanced  versions  of  its  Arcostretcher  idler 
rollers  to  smooth  web  wrinkles.  The  soft,  grooved  rubber 
design  “reduces  creasing  and  cuts  expensive  scrap,  web 
breaks  and  downtime,”  according  to  the  manufacturer. 

Groove  depths  increase  from  a  roller’s  center  outward 
for  better  cross-stretching  action  without  distortion.  Vari¬ 
ous  elastomeric  coverings  and  durometers  are  available 
for  most  applications.  Single-  or  double-groove  patterns 
are  used,  depending  on  substrate,  for  even  stretching  and 
spreading.  Installation  requires  no  machine  modification. 

American  Roller  also  offers  the  Arcohide  IV  low-du- 
rometer  hickey  picker  roller  for  removing  plate  cylinder 
contaminants  that  cause  hickey s. 

The  “suedelike”  surface  of  fiber  and  elastomers  traps 
dust,  dirt,  dried  ink  and  paper  particles.  Low  durometer 
reduces  vibration  and  bounce  when  a  roller  crosses  a 
cylinder’s  gap  and  reduces  plate  wear.  The  roller’s  restor- 
able  nap  is  said  to  be  easier  to  clean  than  leather  and 
synthetic  leather  rollers. 

>1: 

QUARK  INC.,  Denver,  Colo.,  has  interfaced  its  Macin¬ 
tosh-based  desktop  publishing  QuarkXPress  program 
with  the  Layout-SOOO  page  dummying  system  and  SCS- 
8000  text  processing  package  from  SOFTWARE  CON¬ 
SULTING  SERVICES  INC.,  Nazareth,  Pa. 

The  resulting  pagination  system  combines  the  capabili¬ 
ties  and  economies  of  desktop  publishing  with  the  page 
geometries  and  text  brought  in  from  the  SCS  systems.  The 
modular  approach  offers  a  pagination  solution  at  about  a 
third  the  cost  of  a  tightly  integrated  and  entirely  propri¬ 
etary  system,  according  to  SCS. 

QuarkXPress  offers  full  typesetting  with  text  run¬ 
around,  word  processing  with  80,000-word  dictionary, 
color  editing,  graphics,  color  picture  and  screening  capa¬ 
bilities  with  advanced  TIFF  support,  versatile  document 
specification  and  variable  page  displays. 

Earlier  in  the  year,  LINOTYPE  CO.,  Hauppauge, 
N.Y.,  announced  the  addition  of  QuarkXPress  page  com¬ 
position  software  to  its  Series  1000  product  line. 

CROSFIELD  ELECTRONICS  INC.,  Press  Controls 
Div.,  has  applied  image-processing  technology  to  web 
inspection  with  its  new  Surveyor.  Sixteen  user-program¬ 
mable  locations  can  be  assigned  for  inspection  by  an 
automated  scanning  camera.  The  system,  which  features 
CCD  video  optics  and  a  high-resolution  color  monitor, 
affords  web  inspection  at  full  press  speed. 

Another  new  product  for  further  print  control,  the 
Absence  of  Print  Detector,  is  offered  as  an  option  on  most 
of  the  company’s  register  control  systems.  In  addition  to 
web-break  detection,  the  system  acts  as  a  safeguard 
against  a  dry  printing  unit  and  the  consequent  waste  and 
possible  damage  by  checking  for  the  presence  of  a  printed 
moving  web. 

DOW  CORNING  CORP.,  Midland,  Mich.,  has  released 
two  new  silicone  products.  Printers’  Solutions  62  and  63, 
with  benefits  that  include  reduced  usage  levels  and  antistat 
properties  for  heatset  and  gravure  printing. 

The  low  mixing  concentrations  that  are  required  reduce 
silicone  levels  by  25%  or  more.  Antistat  properties  reduce 
cost  through  elimination  or  reduction  in  use  of  commercial 
antistats,  according  to  the  manufacturer.  Other  features 
include  antimarring,  antistreaking  and  improved  wettabil¬ 


ity  characteristics,  as  well  as  stability  and  corrosion  resis¬ 
tance. 

Production  circumstances  may  require  an  antistat-wet- 
tability  balance  other  than  that  offered  by  the  two  dis¬ 
tinctly  balanced  formulas.  A  blend  of  the  Solutions  can 
yield  satisfactory  intermediate  properties,  according  to 
the  manufacturer. 

BALDWIN  TECHNOLOG Y*CORP.,  Stamford,  Conn., 
now  offers  the  new  145NC  Stacker  for  both  heatset  and 
nonheatset  printing.  It  features  twin-roller  product  sup¬ 
port  trolleys  for  easy  signature  removal,  horizontal  design 
to  prevent  toppling  of  stacks  and  stacking  table  belts  that 
permit  more  product  to  accumulate. 

Right-  or  left-hand  versions  are  available.  Adjustable 
on-the-fly  stream  alignment  and  jogging  are  standard. 
Options  include  a  waste-divert  gate  for  bad  copy  and 
Baldwin  Count  Control  batch  counting  and  identification. 

QUBIX  GRAPHIC  SYSTEMS  INC.,  San  Jose,  Calif, 
developer  of  graphic  illustration  software,  has  introduced 
a  lower-priced  counterpart  to  its  high-end  Designer  work¬ 
station  software.  Leonardo,  designed  for  users  of  Sun 
Microsystems’  Sun-3  workstations,  integrates  vector  and 
raster  graphics,  text  composition  and  creation  of  tables 
and  forms. 

Software  comes  with  Apple  Computer  Inc.’s  LaserWri¬ 
ter  Plus  fontload  of  35  typefaces  and  support  for  SunRas- 
ter  and  encapsulated  PostScript  formats.  Software,  with 
tutorial,  is  priced  at  $1,200;  optional  IGES  interface  is 
$300. 

COMPUGRAPHIC  CORP.,*  Wilmington,  Mass.,  has 
added  the  CG  610  tabletop  plain-paper  laser  imagesetter  to 
its  line  of  printers.  The  6()0-dpi  device  connects  directly  to 
any  Compugraphic  Integrator  Series  workstation.  Con¬ 
nected  through  the  company’s  Genies  external  generic 
image-control  system,  the  610  offers  exact  proofing  for 
such  high-resolution  devices  as  CG  9400G,  9600  and 
9700  laser  imagesetters. 

Completely  made-up  pages  show  all  text  and  graphics  in 
place  with  true  type,  hyphenation  and  kerning,  as  well  as 
properly  positioned  and  sized  graphics. 

The  CG  610G  includes  its  own  Genies  system  and  comes 
with  CG  Script  II  standard.  It  can  be  driven  by  any  device 
using  Compugraphic ’s  Slave  command  language  or  Adobe 
Systems’  PostScript  page  description  language. 

The  610  is  priced  at  $11,995;  the  610G  at  $19,995.  Both 
are  expected  to  ship  in  January. 

:ic  :ic  :|i 

LETRASET  USA,  Paramus,  N.J.,  is  introducing  its 
Electronic  Type  Library  display  typefaces  for  the  Apple 
Macintosh.  About  100  typefaces  will  be  available  this 
year,  with  others  to  follow  in  early  1989.  Each  digitized 
face  includes  a  complete  font  with  alternative  characters, 
ligatures  and  flourishes. 

A  concurrent  release,  LetraStudio  software,  will  permit 
intuitive  customizing  of  the  display  type,  for  creation  of 
logos,  signs,  headlines  and  display  advertising.  Encapsu¬ 
lated  PostScript  and  Piet  file  output  allows  images  to  be 
imported  to  Ready, Set, Go!  software  and  other  layout 
packages,  ImageStudio  image  enhancement  software  and 
Adobe  Illustrator  files.  Snap-to-grid  feature  will  align  text 
to  pre-set  angles.  Grid  can  be  set  in  standard,  metric  or 
print  units. 
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Crosfield 
acquires  Ebway 

Crosfield  Electronics  Inc.  has 
acquired  Ebway  Industries  Inc.,  man¬ 
ufacturer  of  register  controls,  tension 
controls,  dryers,  guides  and  other 
web  press  equipment. 

Ebway  sales  for  1988  are  expected 
to  exceed  $5  million 

Crosfield  Press  Control  director 
Frank  Bretheron  noted  that  the  com¬ 
bined  Ebway  and  Crosfield  product 


lines  “offer  a  complete  package  of 
press  auxiliary  equipment — from  in- 
feed  to  out-feed.” 

The  new  company  will  be  named 
Crosfield  Ebway  Inc.,  reflecting  the 
merger  of  Ebway  products  with  Cros- 
field’s  North  American  Press  Con¬ 
trols  business. 

Operations  will  be  located  at 
Ebway’s  Wauconda,  Ill.,  location. 
Frank  Mummolo,  formerly  Crosfield 
Press  Controls  vice  president,  was 
named  senior  vice  president  and  gen¬ 
eral  manager  of  the  new  company. 


Abitibi  reports 
hike  in 
net  earnings 

Abitibi-Price  Inc.  reported  a  35% 
rise  in  third-quarter  net  earnings  com¬ 
pared  with  the  same  period  last  year. 

Earnings  posted  for  the  three 
months  ended  Sept.  30  were  $44.5 
million  on  sales  of  $813  million,  com¬ 
pared  with  $33-million  earnings  on 
$750-million  sales  in  1987.  Per-share 
earning  rose  from  450  to  610  from 
quarter  to  quarter.  For  the  first  nine 
months  of  this  year,  earnings  rose  to 
$143  million,  a  57%  increase  over  the 
same  three  quarters  of  1987. 

Company  chairman  Bernd  K. 
Koken  noted  higher  mill  operating 
rates  and  “price  improvement  in 
some  grades  over  1987.”  He  also 
pointed  to  improved  profits  in  the 
generally  low  third  quarter,  which 
were  “achieved  despite  less  favor¬ 
able  currency  exchange  rates.” 

INS  software 
can  interface 
with  IBM 

Integrated  Newspaper  Systems 
announced  that  its  software  can  run 
on  IBM  AS-400  computers,  allowing 
the  product  to  be  used  by  papers 
ranging  in  size  from  the  smallest 
weeklies  to  the  largest  metro  dailies. 

The  AS-400  line  offers  as  much  as 
96  MB  internal  memory  and  up  to  27.2 
GB  disk  storage,  according  to  INS. 
The  company’s  programs  are 
designed  to  merge  circulation,  receiv¬ 
ables,  financial,  editorial  and  produc¬ 
tion  functions  into  a  single  compatible 
database. 

Stauffer  announces 
installation 
of  systems 

Stauffer  Media  Systems  announced 
installations  of  its  Stauffer  Gold 
Library  System  at  the  16,000-circula¬ 
tion  Farmington  (N.M.)  Daily  Times 
and  the  5,000-circulation  Glenwood 
Post,  Glenwood  Springs,  Colo. 

The  Times  is  using  the  IBM-based 
version  of  the  library.  The  Post  pur¬ 
chased  the  newer  Apple  Computer 
Inc.  Macintosh  version,  which  has 
been  in  use  since  mid-September. 
Both  systems  use  optical  disks  capa¬ 
ble  of  storing  up  to  200MB. 


With  95  -  99%  ink  and 
solvent  recovery, 
ARTECH's  systems 
typically  pay  off  in  six 
months  to  two  years. 

•  Cleans  all  news  inks 
to  original  product 
purity  (including 
letterpress,  offset, 
even  soybean  oil 
based  inks) 

•  Cleans  all  solvents 
to  original  product 
purity 

•  Start-up  supervi¬ 
sion  and  complete 
on-site  training 


•  Totally  integrated 
within  your  present 
operation 

•  ARTECH  Systems 
save  in  disposal 
costs  and  return 
clean  ink  and  sol¬ 
vent  to  inventory. 
Ask  for  a  reference 
list. 

Also  ask  about  our  Ink 
Station  which  reclaims 
color  inks  and  our 
portable  fountain 
vacuum  which  auto¬ 
matically  drains  foun¬ 
tains  and  delivers  the 
waste  directly  to  the 
reclamation  system. 
Call  or  write  today  for 
a  no  obligation  evalu¬ 
ation  of  your  require¬ 
ments.  Video  available. 
Call  1-800-633-2633. 


ARTECH 

ALTERNATIVE  RESOURCE 


TECHNOLOGIES,  INC. 

1221  East  Houston 
Broken  Arrow  CTuIsa),  OK  74012 
1-800-633-2633  •  (918)  251-0880 
California  •  Oklahoma  •  New  York 
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N.Y.  Times 
to  sell 

cable  system 

The  New  York  Times  Co.  has 
decided  to  sell  its  cable  television  sys¬ 
tem  and  concentrate  on  its  “core 
businesses”  including  newspapers, 
magazines,  television,  radio  and 
forest  products. 

NYT  Cable  operates  a  cluster  of  59 
contiguous  franchises  in  southern 
New  Jersey.  The  system  has  about 
160  subscribers. 

Analysts  estimated  the  sale  price 
would  be  in  the  $400-million  to  $450- 
million  range  and  that  the  Times  Co. 
would  see  an  after-tax  gain  of  about 
$300  million. 

The  proceeds  for  the  sale  could  be 
used  to  offset  the  $400  million  the 
Times  Co.  is  spending  to  construct  its 
satellite  production  plant  with  color 
capacity  in  Edison,  N.J. 

Analysts  also  estimated  that  the 
Times  Co.  would  have  to  invest  about 
$750  million  in  its  cable  systems  if  it 
wanted  to  build  them  to  the  500,000- 
subscriber  level,  the  point  at  which 
the  systems  would  benefit  from  econ¬ 
omies  of  scale. 

J-school  In 
switch  to 
computerization 

The  University  of  Florida’s  College 
of  Journalism  reports  it  is  completing 
the  last  stage  of  a  million-dollar  com¬ 
puterization  of  its  labs,  newsrooms 
and  faculty  and  administrative 
offices. 

The  last  of  some  300  personal  com¬ 
puters  will  be  installed  by  December. 

About  250  of  the  Zenith  Data  Sys- 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEED 

QUIPP  SYSTEMS,  INC. 

4800  N.W  157th  STREET 
HIALEAH,  FLORIDA  33014-6434 

(305)623-8700 


terns  PC-  and  PC  AT-compatible 
machines  will  be  linked  on  a  3Com 
local  area  network.  Computers  will 
also  access  national  and  university 
databases.  A  fifth  lab  is  being 
equipped  with  22  Zenith  Z-286/12s 
with  high-resolution  color  monitors 
for  desktop  publishing.  The  lab  will 
operate  within  a  Microsoft  Windows 
environment  and  will  use  a  laser 
printer  and  color  plotter. 

Pegie  Sharp,  Detroit  News  graph¬ 
ics  editor,  will  join  the  college’s 
faculty  in  December  to  teach  newspa¬ 
per  design  and  desktop  publishing. 

CText  announces 
Installations 

CText  Inc.  announced  installation 
of  13  publishing  systems  in  10  states  in 
the  third  quarter  of  the  year.  Six  sys¬ 
tems  serve  daily  papers  with  circula¬ 
tions  from  under  5,000  to  over  27,000. 

Systems  ranged  in  sizes  of  up  to  20 
editorial  and  classified  workstations 
and  included  dual  85MB  file  servers, 
newswire  servers  and  ADept  display 
ad  workstations.  One  installation 
included  a  graphics  scanner.  Systems 
output  to  phototypesetters  and/or 
laser  printers. 

Chemco  names 
marketing  director 

Robert  Feldberg  was  named  mar¬ 
keting  director  at  Chemco  Industries 
Inc.,  with  responsibility  for  product 
management  and  marketing  com¬ 
munications  support  for  all  Chemco 
hardware  and  comsumables  for  the 
newspaper,  commercial  and  repro¬ 
graphic  industries. 

Feldberg,  who  joined  Chemco  in 
1971  as  a  quality  engineer,  had  most 
recently  been  newspaper  and  repro¬ 
graphic  market  manager. 

INS  to  deliver 
PR  Newswire 
via  satellite 

Independent  Network  Systems 
Inc.  will  begin  nationwide  satellite 
delivery  of  PR  Newswire  news  and 
information  after  a  successful  pilot 
program  of  transmission  to  several 
newspapers. 

Data  is  uplinked  to  the  G-Star 
satellite  from  INS  operations  in  New 


York  City  for  Ku-band  reception  at 
participating  papers.  Begun  in  1954 
and  maintaining  16  bureaus,  PR 
Newswire  sends  data  from  15,000 
sources  to  1,500  newsrooms. 

A  month  earlier,  INS  announced 
agreement  with  Dow  Jones  &  Co.  Inc. 
to  provide  field  service  for  the  INS 
network  of  more  than  150  earth  sta¬ 
tions  and  related  equipment.  Dow 
Jones’  76  service  centers  and  field 
staff  of  over  300  are  expected  to  offer 
24-hour  service  in  as  little  as  four 
hours. 

Maine  paper 
Installs 
SCS  system 

Waterville’s  Central  Maine  Morn¬ 
ing  Sentinel  will  install  Software  Con¬ 
sulting  Services  software  on  Caribou 
386  hardware  designed  and  built  by 
James  P.  Wilson,  design  engineer  at 
the  Portland  (Maine)  Press-Herald. 

The  SCS  classified  system  will 
include  transient  billing  and  classified 
accounting  modules.  It  will  interface 
with  QuarkXPress  pagination  and 
output  to  a  Compugraphic  8600 
typesetter. 

SCS  also  announced  that  13  How¬ 
ard  Publications  newspapers  in  nine 
states  will  acquire  Layout-8000  page 
dummying  systems,  the  WebPresser 
press  configuration  program  and  the 
SCS-QuarkXPress  Alliance  interface 
for  Macintosh-based  pagination. 
Four  Howard  papers  already  using 
Layout-8000  will  also  get  the  Web¬ 
Presser  and  pagination  interface. 

Scitex  donates 
two  systems 

Scitex  America  Corp.  donated  two 
interactive  learning  systems  to  Cali¬ 
fornia  Polytechnic  State  University, 
San  Luis  Obispo. 

The  gift,  valued  at  $20,000,  will  be 
used  in  the  Graphic  Communication 
Dept,  electronic  imaging  lab  to 
instruct  students  in  the  latest  tech¬ 
niques  of  electronic  preparation  of 
artwork  and  other  copy  for  printing. 

Baum  relocates 
regional  office 

Baum  USA  has  relocated  its  East¬ 
ern  regional  sales  headquarters  from 
Philadelphia  to  73-45  Woodhaven 
Blvd.,  Glendale,  N.Y.  (718/830-5901 
or  800/451-0333),  operating  under  the 
direction  of  manager  Tom  Roche. 
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Kovach 

(Continued  from  page  18) 


community.  “It  had  been  a  consistent 
thing.  It  picked  up  in  the  last  few 
weeks.” 

However,  Kovach  did  not  want  to 
speculate  if  pressure  from  business 
were  responsible  for  his  resignation. 

“Somebody  else  has  to  answer  that 
question,”  he  said. 

Kovach  also  had  disagreements 
with  David  Easterly,  president  of 
Cox’s  newspaper  division,  over  the 
style  of  the  Atlanta  dailies. 

Easterly,  according  to  Kovach, 
wanted  the  Atlanta  dailies  to  be  more 
like  USA  Today  in  content  and  format 
and  communicated  this  to  the  editor 
through  publisher  Smith. 

“The  model  always  held  up  for  me 
was  USA  Today.  It  was  just  a  consis¬ 
tent  pressure  in  terms  of  the  signals  I 
got  from  his  office  through  the 
publisher,”  Kovach  said,  adding,  “I 
had  very  little,  almost  no,  access  to 
the  corporate  side.” 


Rule 

(Continued  from  page  10) 


atory  paragraph  for  Bureau  reports. 

“Circulation  on  a  holiday  or  the 
days  preceding  or  the  days  following  a 
holiday  or  on  days  when  in  the  opin¬ 
ion  of  the  managing  director,  a  situa¬ 
tion  occurs  beyond  the  control  of  the 
publisher,  may  be  eliminated  from  the 
averages  to  be  shown  in  Paragraphs 
lA  (or  IB)  or  5,  and  if  excluded  from 
paid  circulation,  shall  be  reported 
separately,  in  the  paragraph  devoted 
to  general  explanations,  provided  the 
circulation  is  5  percent  or  more  in 
excess  or  below  the  circulation  for  the 
nearest  preceding  corresponding  day 
that  had  a  normal  or  average  circula- 
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Kovach  said  he  was  perplexed  by 
what  Easterly  wanted,  especially 
since  none  of  the  other  Cox  dailies 
seemed  to  be  following  the  USA 
Today  model. 

“I  think  our  system  has  proven 
itself,”  Kovach  continued,  pointing 
to  the  Atlanta  dailies'  circulation 
gains  and  their  strong  competitive 
response  to  the  New  York  Times 
Co.’s  acquisition  of  the  Gwinnett 
Daily  News,  a  suburban  competitor  in 
affluent,  fast-growing  Gwinnett 
County. 

According  to  the  latest  FAS-FAX 
figures  from  the  Audit  Bureau  of  Cir¬ 
culations,  the  morning  Constitution 
was  up  about  9,500  daily  to  275,183, 
but  the  afternoon  Journal  was  down 
about  2,500  copies  to  183,499.  On 
Sundays,  the  Journal  &  Constitution 
posted  a  gain  of  nearly  4,300  to 
650,542. 

Easterly’s  office  in  Atlanta  said  he 
was  declining  to  comment  on  the 
Kovach  situation. 

Publisher  Smith  denied  Kovach 
was  being  pressured  to  make  the 
Atlanta  dailies  more  like  USA  Today. 


“If  the  situation  beyond  the  control 
of  the  publisher  affecting  circulation 
exists  for  only  one  day,  the  circula¬ 
tion  may  be  eliminated  from  computa¬ 
tion  of  the  averages  if  the  circulation 
for  the  day  affected  is  10  percent  or 
more  above  or  below  the  circulation 
for  the  preceding  corresponding  days 
that  had  a  normal  or  average  circula¬ 
tion. 

“Publishers  electing  to  eliminate 


“All  you  need  to  do  is  pick  up  the 
papers  and  see  we’re  not  USA 
Today,”  he  said.  But  there  have  been 
“ongoing  discussions  on  how  to  make 
the  papers  more  useful  to  readers. 
Some  things  USA  Today  does  we’d 
be  well  served  to  emulate.  There’s  no 
shame  in  that.” 

There  were  also  disputes  with  man¬ 
agement  over  newsroom  budget  cuts. 
The  Cox  dailies,  as  those  in  the  rest  of 
the  industry,  have  been  seeing  their 
advertising  volume  being  squeezed. 

Kovach  had  expanded  the  News 
staff  from  390  to  452  and  had  suc¬ 
ceeded  in  increasing  the  newshole  by 
about  15%.  However,  newshole  was 
recently  cut  back  and  a  hiring  freeze 
imposed  a  couple  of  months  ago  led  to 
newsroom  staffing  declining  through 
attrition  to  428. 

The  ceiling  on  newsroom  staffing 
was  reduced  further  in  next  year’s 
budget,  but  Kovach  denied  the  cuts 
played  a  role  in  his  resignation. 

“I  finally  just  reconciled  myself 
that  they  were  going  to  cut  the  budget 
in  real  terms  pretty  severely  next 
year,”  he  said,  adding  he  had  decided 
against  quitting  and  to  “live  with”  it. 


such  days  shall  notify  the  managing 
director  within  15  days  following  each 
such  day  or  days  and  the  managing 
director  shall  notify  other  publisher 
members  in  the  same  city  of  such 
election. 

“Where  one  publisher  in  a  city  files 
a  Publisher’s  Statement  under  this 
rule,  then  other  publishers  in  the  same 
city  may  do  the  same  even  though 
they  do  not  qualify  under  the  5  or  10 
percent  minimum  requirement.” 
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Shop  talk 

(Continued  from  page  52) 


on  in  the  evening. 

In  these  agencies,  the  various  func¬ 
tions  are  so  inextricably  intertwined, 
it  would  be  impossible  to  separate 
them  out.  It  is  like  the  marbling  in  a 
fine  steak;  you  couldn’t  remove  it 
without  demolishing  the  steak. 

In  a  sense,  you  might  say  that  the 
large  agencies,  in  the  concentration 
on  national  media  advertising,  lagged 
a  bit  in  providing  these  “all  other” 
services  but,  when  they  caught  on, 
they  did  it  in  a  big  way. 

How  far  has  this  trend  progressed? 

In  a  recent  survey  of  1 10  advertis¬ 
ers,  Marketing  and  Media  Decisions 
discovered  that  91 .8%  of  their  adver¬ 
tising  agencies  offered  sales  promo¬ 
tion,  direct  marketing,  or  public  rela¬ 
tions  services.  Broken  down  still  fur¬ 
ther,  these  same  advertisers  said  that 
77.2%  of  their  agencies  offered  sales 
promotion,  68.3%  offered  public  rela¬ 
tions,  and  65.3%  offered  direct  mar¬ 
keting. 

Well,  just  because  an  agency  offers 
a  service  doesn’t  necessarily  mean 
that  a  client  will  buy  it.  However, 
only  5.5%  of  those  110  advertisers 
said  that  they  had  never  used  any  of 
those  services,  while  a  hefty  45.5% 
said  that  they  had  used  one  or  more  of 
them  frequently.  Sales  promotion 
was  the  most  popular,  with  direct 
marketing  and  public  relations  fol¬ 
lowing  close  behind. 

So  it  looks  as  though  the  handwrit¬ 
ing  is  not  only  on  the  wall,  it  is  being 
stitched  into  the  banner  that  will  lead 
us  to  the  way  we  do  business  tomor¬ 
row: 

Especially  since  64.5%  of  those  1 10 
advertisers  saw  no  reason  to  fear  con¬ 
flict  of  interest  in  the  packaging  of 
these  services,  but  that  is  a  nugget  of 
information  that  will  bear  some  close 
scrutiny. 

Regional  marketing 

A  few  years  ago,  global  marketing 
was  the  siren  song  that  many  agencies 
hearkened  to.  Its  lyrics  said  that 
human  beings  —  consumers  around 
the  world  —  are  more  alike  than 
they  are  different.  For  a  few 
products,  it  turned  out  to  be  number 
one  on  the  hit  parade.  Coca-Cola  is 
the  best  example.  Marlboro  cigarettes 
went  from  less  than  1%  of  the  U.S.A. 
market  to  number  one  around  the 
world  on  the  strength  of  the  cowboy 
campaign. 

Now  we  seem  to  be  turning  toward 
a  celebration  of  the  things  that  make 
us  different  from  each  other.  Are  you 
proud  to  live  in  Wichita?  Pepsi-Cola  is 


your  very  own  drink,  with  its  “Wichi¬ 
ta’s  Choice”  campaign  developed  by 
Tracy-Locke  which,  through  its  link 
with  Omnicom,  has  access  to  the 
entire  range  of  marketing  communi¬ 
cations. 

Regional  networking  is  one 
approach  the  superlarge  agencies  are 
taking  to  compete  in  this  new  empha¬ 
sis  on  micromarket  advertising. 

As  more  and  more  clients,  espe¬ 
cially  those  in  the  fast  food,  airline, 
financial  services,  lodging  and  auto¬ 
mobile  categories,  demand  finer  and 
finer  adjustments  in  their  marketing 
plans,  the  agencies  will  need  to 
develop  the  necessary  local  expertise 
to  execute  those  plans. 

Regional  marketing  has  long  been  a 
fact  of  life  for  local  franchise  opera¬ 
tors,  but  now  national  brand  market¬ 
ers  such  as  Campbell  Soup  Company 
and  General  Foods  are  looking  at  the 
map  and  finding  the  local  prospects 
pleasant.  They  are  also  looking  to 
their  advertising  agencies  to  help 
them  make  regional  marketing  a  prof¬ 
itable  reality. 


direction.  As  more  and  more  detailed 
information  becomes  available,  it  will 
be  possible  to  customize  the  selection 
of  media  based  on  local  preferences. 
The  spiraling  costs  of  national  media 
have  made  this  alternative  exceed¬ 
ingly  attractive. 

Does  this  mean  that  national  adver¬ 
tising  will  go  the  way  of  the  dinosaur? 
Not  by  a  long  shot.  Brand-building 
will  still  be  done  primarily  the  old- 
fashioned  way,  through  national 
media  advertising,  but  I  think  we  can 
expect  to  see  agencies  with  strong 
regional  offices  being  encouraged  to 
come  up  with  innovative  creative  and 
media  solutions  to  local  marketing 
problems. 

Some  agencies  without  regional 
offices  in  particular  areas  have,  over 
the  past  couple  of  years,  acquired 
them.  So  we  may  see  more  of  that  in 
the  future.  Others,  notably  my  alma 
mater,  Leo  Burnett,  will  tell  you  they 
can  accomplish  regional  marketing 
even  better  from  one  central  location. 

A  few  national  advertisers  have 
assigned  a  portion  of  their  business  to 


Not  only  are  we  beginning  to  see  an  upsurge  of 
local  ad  campaigns  from  certain  national  advertisers, 
some  others  have  already  seen  the  value  of  regionally 
tailored  media  plans. 


Most  of  the  regional  marketing  for 
national  brands  as  it  is  practiced 
today  is  in  the  form  of  trade  and  con¬ 
sumer  promotions,  but  just  as  Camp¬ 
bell’s  has  developed  a  spicier  version 
of  its  nacho  cheese  soup  for  the 
Southwest  market,  other  marketers 
are  thinking  this  way.  It  is  not  incon¬ 
ceivable  that  specialized  campaigns 
might  be  developed  for  certain 
selected  markets.  Mass  marketing  is 
yielding  to  target  marketing. 

Just  a  few  weeks  ago,  American 
Airlines  and  its  agency,  Bozell  Jacobs 
Kenyon  &  Eckhardt,  unveiled  a  new 
regional  marketing  strategy  that  calls 
for  distinctive  advertising  campaigns 
for  selected  local  areas.  The  print  and 
broadcast  ads  are  not  related  to 
American’s  national  image  campaign, 
and  they  are  not  the  usual  price  and 
destination  ads  we  are  accustomed  to 
seeing  in  local  newspapers. 

If  one  airline  is  going  regional,  and 
should  it  turn  out  to  be  the  right 
choice,  you  can  bet  the  others  will  be 
flying  along  in  American’s  slipstream. 

Not  only  are  we  beginning  to  see  an 
upsurge  of  local  ad  campaigns  from 
certain  national  advertisers,  some 
others  have  already  seen  the  value  of 
regionally  tailored  media  plans.  There 
are  several  factors  pushing  in  this 


independent  local  agencies  in  markets 
that  are  particularly  important  to 
them. 

So  the  future  of  regional  advertising 
is  here  today  in  several  varieties. 
Whether  it  is  a  healthy  development 
for  all  of  us  depends  on  how  we 
respond  to  the  challenges  it  presents. 

Larger  role 
for  small  agencies 

Speaking  of  large  and  small  agen¬ 
cies,  I  should  probably  take  a  moment 
now  to  give  you  an  idea  of  what  those 
terms  mean  in  this  post-merger  era. 

Because  we  are  discussing  domes¬ 
tic  issues,  we  have  made  this  tabula¬ 
tion  based  on  U.S.  billings  only. 

Of  the  Four  As’  750  member  agen¬ 
cies,  there  are  17  with  over  $500  mil¬ 
lion  in  U.S.  billings.  We  call  them  the 
“supersize”  agencies. 

Next  come  the  “large”  agencies, 
those  with  U.S.  billings  in  the  $100-to 
$500-million  range.  The  Four  As  has 
46  members  in  this  category. 

In  the  “medium”  range,  agencies 
with  $25  to  $100  million  in  U.S.  bill¬ 
ings,  we  have  96  members. 

But  1  think  you  will  be  surprised  to 
learn  that  when  we  come  to  the  so- 
(Continued  on  page  37) 
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Encourage  greatness  and  excellence 
in  journalism  with  your  ad  in  E&P’s 
1989  Directory  of  Journalism  Awards 
and  Fellowships.  Call  attention  to  the 
award,  grant,  fellowship  or  scholarship 
your  organization  offers.  Your  ad  in  this 
section  will  raise  not  only  the  quantity 
of  entries  but  also  the  quality  of  entries. 
The  more  entries  —  the  tougher  the 
competition. 
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called  “small”  agencies,  those  with 
billings  up  to  $25  million,  we  have  591 
members  spread  all  across  the  coun¬ 
try,  from  Anchorage,  Alaska,  to  San 
Juan,  Puerto  Rico. 

If  regional  marketing  is  going  to  be 
the  competitive  arena  of  the  1990s, 
then  it  is  the  small-  and  medium-sized 
agencies  around  the  country  that  are 
going  to  have  a  larger  role  in  the  game, 
in  one  way  or  another. 

How  are  the  small-  and  medium¬ 
sized  agencies  adjusting  to  meet  the 
challenge  of  consolidation  of  services 
by  their  giant  colleagues? 

As  I’ve  already  noted,  the  empha¬ 
sis  on  regional  marketing  will  be 
healthy  for  many  of  them,  and  some 
of  them  have  benefited  from  the  shift¬ 
ing  of  accounts  resulting  from  the 
wave  of  mergers  of  the  past  few  years. 

A  few  have  formed  alliances  with 
foreign  agencies,  and  presumably 
have  gained  some  strength  that  way. 

Some  have  teamed  up  in  agency 
networks  with  other  regional  agencies 
of  similar  size. 

A  few  are  waiting  for  the  phone 
call  that  will  invite  them  to 
become  part  of  a  mega-agency. 

On  the  whole,  I  believe  the  inde¬ 
pendent  small  and  mid-sized  agen¬ 
cies  will  continue  to  compete  and 
prosper  on  the  strength  of  their  cre¬ 
ative  work  or  by  finding  a  special 
niche,  such  as  the  youth  market  or 
luxury  products. 

Those  are  some  of  the  changes  of 
the  recent  past  and  the  near  future 
that  are  making  it  necessary  for  those 
of  us  on  the  agency  side  to  reinvent 
the  way  we  do  business. 

What  about  your  side?  What  can 
you  do  to  be  more  responsive  to  this 
new  kid  on  the  block,  the  reinvented 
agency? 

You  can  do  a  little  reinventing 
yourselves.  Think  about  how  news¬ 
papers  fit  into  this  new  focus  of  the 
agencies  on  sales  promotion,  direct 
marketing  and  public  relations. 

What  does  the  localization  of 
advertising  mean  to  the  newspapers 
you  represent?  Be  ready  to  come  up 
with  creative  uses  of  newspapers  to 
enhance  the  advertisers’  goals  in  spe¬ 
cific  markets.  Many  of  you  have  a 
great  deal  of  knowledge,  and  some 
clout,  with  retail  management.  Since 
retailers  are  calling  shots  that  mar¬ 
keters  used  to  call,  this  knowledge 
and  clout  would  be  helpful  to  your 
prospect. 

Be  the  first  to  know  how  newspa¬ 
pers  are  changing  and  use  that  knowl¬ 


edge  when  you  call  on  agency  media 
people.  Be  a  source  of  information 
and  ideas  about  the  product  you  sell. 
Now  that  ad  sizes  are  pretty  well  stan¬ 
dardized,  suggest  inventive  ways  to 
make  the  most  of  them. 

Among  the  newspapers  you  repre¬ 
sent,  are  there  important  editorial 
changes  that  offer  enhanced  adver¬ 
tising  opportunities?  Have  there  been 
advances  in  printing  technology  that 
will  improve  the  look  of  the  advertis¬ 
ing?  Add  these  facts  to  your  sales 
arsenal  and  look  for  ways  to  make 
them  work  for  advertisers. 

Above  all,  remember  that  you  are 


in  a  three-way  relationship  between 
yourself,  your  clients  and  the  agency 
or  advertiser  media  department. 

You  are  not  the  only  suitor  at  the 
ball.  Television,  radio,  national  and 
regional  magazines,  direct  mail,  tele¬ 
marketing  all  want  to  dance  with  your 
prospect. 

The  more  new  steps  you  learn,  the 
more  information  and  imagination 
you  bring  to  this  triangle,  the  better 
your  chances  are  of  overcoming  all 
the  other  claims  on  the  agencies’ 
attention  and  the  clients’  media  dol¬ 
lars. 
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SYNDICATES 


A  hard  but  not  impossible  field  to  enter 

Seminar  panelists  discuss  the  factors  that  make  it  difficult  to  get 
syndicated  while  also  offering  advice  to  aspiring  creators 


By  David  Astor 

About  350  aspiring  cartoonists  and 
columnists  were  told  last  month  that  it 
is  getting  tougher  than  ever  to  enter 
syndication. 

Tim  Kelly,  one  of  the  panelists  at 
the  “How  to  Become  Syndicated” 
seminar  in  New  York  City,  noted  that 
many  daily  papers  now  have  smaller 
newsholes  —  and  thus  less  room  to 
run  syndicated  features. 

Two  reasons  for  this  space 
decrease,  said  Kelly,  are  “soft” 
advertising  sales  and  higher  news¬ 
print  costs.  At  the  Orange  County 
Register,  where  Kelly  is  managing 
editor,  these  newsprint  costs  recently 
rose  $18  million  a  year. 

The  Baltimore  Sun  has  recently 
canceled  a  number  of  syndicated  fea¬ 
tures,  reported  Gilbert  L.  Watson  III, 
another  panelist.  And  the  Sun  assis¬ 
tant  managing  editor  said  it’s  hard  for 
new  features  to  break  in  —  noting  that 
12  of  the  14  daily  comics  in  his  paper  a 
decade  ago  are  still  running. 

Kelly,  who  was  part  of  the  “How 
We  Pick  a  Hot  Feature”  panel  that 


Pictured  from  left 
Singer,  Lee  Salem 
Argirion,  and 


opened  the  seminar,  also  said  there 
are  now  “fewer  competitive  markets” 
for  syndicates  to  sell  features  to. 
And  he  added  that  supplemental  wire 
services  —  which  compete  with  syn¬ 
dicates  in  such  areas  as  columns  — 
“are  better  than  they  used  to  be.” 

Supplemental  columnists  now  in¬ 
clude  people  such  as  Pulitzer  Prize 
winner  Dave  Barry  of  the  Knight- 
Ridder/Tribune  News  Information 
Services,  noted  Kelly.  And 
supplementals  can  offer  newspapers 
more  material  for  their  money. 

But  supplementals  do  not  offer 
comics  and  many  other  features  that 


Syndication  seminar  in  Caiifornia 

A  “How  to  Become  Syndicated”  conference  sponsored  by  the  San  Fran¬ 
cisco-based  Cartoon  Art  Museum  will  be  held  December  3. 

Scheduled  panelists  include  United  Media  vice  president/director  of  comic 
art  Sarah  Gillespie,  editorial  cartoonist  M.G.  Lord  of  Newsday  and  the  Los 
Angeles  Times  Syndicate,  LATS  vice  president/editor  Don  Michel,  “Broom- 
Hilda”  creator  Russell  Myers  of  Tribune  Media  Services,  and  Bill  Schorr,  who 
does  editorial  cartoons  for  the  Kansas  City  Star  and  LATS  as  well  as  “The 
Grizzwells”  for  Newspaper  Enterprise  Association. 

Also  speaking  will  be  Neal  Sternecky  and  Larry  Doyle,  the  cartoonist  team 
for  the  new  version  of  “Pogo”  that  LATS  is  introducing  in  January. 

Panel  sessions  will  discuss  topics  such  as  “What  Editors  Want,”  “Working 
With  a  Syndicate,”  and  “Licensing  and  Marketing  Spinoffs.” 

The  event  will  begin  at  10  a.m.  in  Dwinelle  Hall  on  the  University  of 
California/Berkeley  campus.  For  more  information,  contact  Barry  Gantt  at  the 
Cartoon  Art  Museum,  665  Third  St.,  San  Francisco,  Calif.  94107. 


to  right  are  Phyllis 
,  Tim  Kelly,  Michael 
Gilbert  Watson. 

syndicates  distribute.  And,  indeed, 
speakers  at  the  Newspaper  Features 
Council-sponsored  event  observed 
that  significant  syndication  oppor¬ 
tunities  haven’t  disappeared. 

“It’s  a  tough  market,  but  good  fea¬ 
tures  still  sell,”  stated  NFC  president 
and  Universal  Press  Syndicate  presi¬ 
dent  John  P.  McMeel.  He  observed 
that  syndicated  comics  and  columns 
can  still  “make  a  difference”  in  the 
success  of  newspapers. 

“We’re  nowhere  without  a  con¬ 
stant  infusion  of  new  [creative] 
blood,”  added  panelist  Michael  Argi¬ 
rion,  who  is  vice  president/editor  of 
-  Tribune  Media  Services. 

That  said,  how  can  people  improve 
their  chances  of  getting  syndicated? 

While  panelists  empha.  zed  that 
aspiring  creators  have  to  be  true  to 
themselves  when  developing  a  comic 
or  column,  they  also  said  it  helps  to  be 
aware  of  certain  things. 

Universal  vice  president/editorial 
director  Lee  Salem  said  it’s  very 
important  for  creators  to  “see  what’s 
around”  so  as  to  not  duplicate  exist¬ 
ing  features.  The  panelist,  for 
instance,  said  there  are  plenty  of 
financial  columns  in  national  distribu¬ 
tion.  But  Salem  added  that  Universal 
recently  introduced  a  column  — 
“Mortal  Matters”  by  Sara  Engram  — 
that  discusses  a  topic  (death)  that  is 
more  unusual  to  syndication. 

And  Salem  told  audience  members 
to  “find  someone  who  believes  in 
you”  —  whether  it  be  a  syndicate 
editor,  newspaper  editor,  or  other 
person  —  to  help  with  a  feature’s 
development. 

In  the  comics  area,  Argirion  said 
aspiring  cartoonists  should  realize 
that  words  are  more  important  than 
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the  drawing.  “We  have  never 
rejected  a  comic  that  is  well-written 
with  bad  art  but  we  have  rejected 
comics  with  good  art  and  bad  writ¬ 
ing,”  said  Argirion. 

Salem  added:  “The  art  should  help, 
but  you  have  to  have  the  reader 
laughing.” 

Watson,  who  is  president  of  the 
American  Association  of  Sunday  and 
Feature  Editors,  said  a  comic  should 
also  be  “relevant”  in  some  way.  This 
could  mean  politically  relevant  (Wat¬ 
son  cited  “Doonesbury”  by  Garry 
Trudeau  of  Universal),  socially  rele¬ 
vant  (“Sally  Forth”  by  Greg  Howard 
of  North  America  Syndicate),  relevant 
for  a  certain  age  group  such  as  young 
people  (“Luann”  by  Greg  Evans  of 
NAS),  and  so  on. 

Some  syndicates  and  newspapers 
like  comics  that  reflect  societal 
trends,  but  Kelly  said  he  prefers  more 
timeless  efforts.  He  did  observe  that 
some  comics  have  both  —  noting,  for 
instance,  that  “Cathy”  by  Cathy 
Guisewite  of  Universal  focuses  on  the 
“hot  topic”  of  “single  women  angst” 
but  also  contains  themes  that 
“endure.” 

One  audience  member  commented 
that  cartoonists  who  look  only  to 
societal  trends  for  inspiration  are 
being  “shortsighted.”  When 
“Popeye”  was  created,  the  person 
noted,  there  were  no  spinach  or  sailor 
trends  around. 

“The  ultimate  trend  is  funny,” 
stated  Argirion. 

Kelly  said  he  favors  strips  and 
panels  that  have  their  own  distinctive 
style.  “I  see  a  lot  of  comics  that  all 
look  alike  to  me,”  he  declared.  “And 
the  characters  are  ill-defined  and 
mushy.” 

The  Register  managing  editor 
added  that  there  are  certain  catego¬ 
ries  of  comics  so  crowded  that  it’s 
tough  to  get  a  new  one  syndicated.  “I 
don’t  need  another  animal  cartoon 
unless  it’s  terrific,”  declared  Kelly. 

In  the  column  area,  Kelly  said  he 
does  need  more  female  and  minority 
opinion  writers.  “There  are  not 
enough  perspectives  on  op-ed 
pages,”  he  commented. 

Kelly  added  that  he  would  also  like 
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their  cartoons. 


‘Counter  Culture’  cartoon  created 

A  comic  panel  that  “reveals  the  human  side”  of  appliances  and  other 
inanimate  objects  has  been  introduced  by  United  Feature  Syndicate. 

“Counter  Culture”  is  by  twins  Kate  and  Pete  Maratta.  Kate  lives  with  her 
husband  Sam  in  Los  Angeles  and  Pete  resides  with  his  wife  Linda  in  Alexan¬ 
dria,  Va.,  so  the  cartoonists  collaborate  by  phone  and  mail.  The  Pittsburgh 
natives  each  participate  in  the  comic’s  drawing  and  writing. 

Kate  studied  visual  arts  at  Princeton  University,  and  has  done  free-lance 
cartoons  for  the  Los  Angeles  Times,  Los  Angeles  Herald  Examiner,  and  other 
publications.  She  also  paints  watercolors. 

Pete  studied  architecture  at  Virginia  Polytechnic  Institute  and  then  earned  a 
master’s  in  the  subject  from  the  Massachusetts  Institute  of  Technology.  He 
runs  an  architectural  firm  with  his  wife  and  another  partner. 

“It’s  about  time  someone  put  appliances  in  the  spotlight,”  observed  the 
Marattas,  who  have  over  30  “Counter  Culture”  clients.  They  include  the 
Boston  Globe,  Chicago  Sun-Times,  Denver  Rocky  Mountain  News,  Indianap¬ 
olis  Star,  Los  Angeles  Daily  News,  Milwaukee  Journal,  Sacramento  Bee,  San 
Antonio  Light,  San  Diego  Tribune,  Seattle  Times,  and  Washington  Times. 


Toni  Mendez  and  Arnold  Schwortzmon 
after  their  remarks. 


to  see  more  columns  that  discuss 
issues  related  to  the  “graying  of  the 
baby  boom  generation”  —  such  as 
paying  for  college  costs  and  caring  for 
aging  parents. 

Watson  said  qualities  he  likes  in 
columns  include  conciseness  and  the 
ability  to  attract  high  reader  response 
—  such  as  that  engendered  by  the  self- 
syndicated  “Cut  Your  Utility  Bills” 
by  James  Dulley. 

And  Kelly  said  he  loves  syndicated 
material  that  saves  his  paper  “time 
and  money”  —  including  television 
listings  and  packages  such  as  Univer¬ 
sal’s  “Primary  Color.” 

Besides  color  features,  other  “hot” 
syndication  categories  that  readers 
are  “eager”  for  include  health/fit¬ 
ness/nutrition  columns,  video  col¬ 
umns,  and  offbeat  comics  such  as 
“The  Far  Side”  (by  Gary  Larson  of 
Universal),  according  to  panel  mod¬ 
erator  and  Newsday  assistant  manag¬ 
ing  editor/features  Phyllis  Singer. 

When  Argirion  gets  a  feature  sub¬ 
mission,  he  looks  for  something  that 
“fills  a  niche,”  is  at  least  “somewhat 
original,”  has  “quality,”  and  is 
“informative  or  entertaining.”  He 
also  looks  at  the  experience  of  a  cre¬ 
ator,  especially  when  it  comes  to  col¬ 
umnists.  Then  there’s  the  all-impor¬ 
tant  question  of  marketability.  “Will 
it  sell?”  asked  Argirion. 

( Continued  on  page  40) 


THE  FINISHING 
TOUCHES  FOR 
READERSHIP. 


Cot  designs  on  more  readers? 
Then  get  Decor  Score,  our  home 
decorating  Q&A  written  by  Rose 
Bennett  Gilbert,  associate  editor 
of  Country  Decorating  magazine. 
From  mixing  patterns  to  match¬ 
ing  hardwood  finishes,  Decor 
Score  offers  a  houseful  of  good 
advice. 

Call  for  a  free  sample.  And  get 
the  package  that  ties  up  reader- 
ship  and  revenues. 


(800)  445-4555/(619)  293-1818 
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SYNDICATES 


South  African  exile  doing  column 


(Continued  from  page  39) 

While  a  lot  of  study  and  discussion 
often  goes  into  a  syndicate’s  or  news¬ 
paper’s  decision  to  take  on  a  feature, 
sometimes  the  major  determining  fac¬ 
tor  is  “gut  instinct,’’  according  to 
Argirion,  Watson,  and  Kelly. 

“It’s  an  inexact  science,” 
explained  Kelly,  who  noted  that  “it’s 
easy  to  pick  a  ‘Calvin  and  Hobbes’” 
(by  Bill  Watterson  of  Universal)  but 
harder  to  choose  features  that  are  not 
as  “hot.” 

“We’re  right  sometimes  and  wrong 
sometimes,”  stated  Kelly,  who  said 
he  looks  for  features  that  “fill  a  need” 
and  that  will  hopefully  remain  at  a 
high-quality  level  for  years. 

In  monopoly  markets,  Kelly 
observed,  a  newspaper  editor  has  the 
luxury  of  passing  on  a  feature  and 
then  maybe  buying  it  in  the  future. 
But  in  competitive  locales,  a  paper 
may  lose  a  feature  permanently  to  a 
rival  daily  because  of  territorial  exclu¬ 
sivity. 

“Sometimes  we  buy  defensively  to 
keep  it  out  of  the  hands  of  a  competi¬ 
tor,”  said  Kelly. 

Panelists  also  gave  the  audience 
specific  advice  about  syndicate  sub¬ 
missions. 

Argirion  said  creators  should 
include  a  short  cover  letter  and,  in  the 
case  of  a  comic,  short  biographical 
sketches  of  each  character.  Salem 
recommended  sending  at  least  two- 
dozen  cartoon  samples  (never  origi¬ 
nals)  and,  for  writers,  eight  to  10  col¬ 
umn  samples.  A  testimonial  letter 
from  a  newspaper  editor  can  also  be 
included  if  the  creator  is  already  pub¬ 
lished. 

Salem  said  he  has  no  problem  with 
creators  sending  submissions  to  sev¬ 
eral  syndicates  simultaneously. 

Due  to  the  large  volume  of  submis¬ 
sions  received,  said  Salem,  syndi¬ 
cates  “can’t  always  write  personal 
letters”  when  rejecting  a  feature.  But 
he  said  Universal  is  willing  to  provide 
more  of  an  explanation  for  a  rejection 
if  the  person  asks. 

If  creators  get  turned  down,  Salem 
encouraged  them  to  keep  trying.  He 
noted  that  many  well-known  syndi¬ 
cated  people  did  not  succeed  with 
their  initial  submissions. 

Whether  it’s  a  first  submission  or 
fifth,  developing  a  feature  idea  can  be 
tough.  But  some  creators  do  get  a 
head  start  by  thinking  of  something 
while  lying  in  bed  —  as  was  the  case 
with  a  cartoonist  who  addressed  the 
NFC  the  previous  day.  “So,”  Argi¬ 
rion  advised  the  audience,  “go  home, 
grab  a  blanket,  and  call  me  in  the 
morning!” 


A  column  focusing  on  South  Africa 
is  being  distributed  by  the  National 
Newspaper  Publishers  Association 
(NNPA). 

The  weekly  feature  is  by  Daniel 
Marolen,  who  lived  in  South  Africa 
before  fleeing  to  the  U.S.  in  1976. 

Marolen  —  who  has  free-lanced  for 
the  Johannesburg  Star  and  Rand 
Daily  Mail  —  discusses  the  South 
African  apartheid  system,  the 
regime’s  repression.  Nelson  Man¬ 
dela,  the  African  National  Congress, 
Namibia,  and  a  number  of  other  top¬ 
ics. 

He  wrote  in  one  column:  “The 
South  African  racist  policy  of  apart¬ 
heid  is  now  at  the  pinnacle  of  its  suc¬ 
cess,  and  has  become  genocide.  It  has 
disenfranchised  all  of  its  26  million 


Another  NFC  seminar  panel, 
entitled  “How  to  Make  a  Deal,”  dis¬ 
cussed  syndication  contracts  and 
related  matters. 

Literary/licensing  agent  Toni  Men¬ 
dez  —  who  is  the  president  of  Toni 
Mendez,  Inc.,  in  New  York  City  — 
said  it’s  good  for  creators  to  have 
someone  representing  them  when  a 
contract  is  being  negotiated.  One  rea¬ 
son  for  this,  she  noted,  is  that  when 
the  (potentially  contentious)  nego¬ 
tiating  process  is  completed,  the  syn¬ 
dicate  will  associate  the  process  with 
the  creator’s  representative  rather 
than  with  the  creator. 

“Almost  all  syndicates”  these  days 
“encourage”  creators  to  have  a  rep¬ 
resentative  when  negotiating  a  con¬ 
tract,  added  Dayton,  Ohio-based  syn¬ 
dication  attorney  Arnold  Schwartz- 
man. 

Contract  discussions  do  not  neces¬ 
sarily  have  to  be  difficult.  “I’ve  never 
known  a  deal  not  to  go  through  when 


blacks  and  rendered  them  stateless, 
voteless,  voiceless,  and 
landless  .  .  .  .” 

Born  in  Johannesburg,  Marolen 
earned  degrees  in  African  studies  and 
English  from  the  University  of  South 
Africa  in  Pretoria.  After  losing  his  job 
as  a  high  school  headmaster  for  politi¬ 
cal  reasons,  he  opened  a  grocery 
store.  Marolen  later  worked  for  an 
engineering  company  before  coming 
to  the  U.S.  12  years  ago. 

Nineteen-seventy-six  was  the  year 
of  the  Soweto  rebellion,  during  which 
hundreds  of  unarmed  black  children 
were  gunned  down  by  South  African 
police.  Marolen’s  son  was  among 
those  jailed  for  months  after  the 
uprising. 

Marolen  —  who  was  frequently 
harassed  by  South  African  police  for 
his  anti-apartheid  statements  over  the 
years  —  went  into  exile  to  avoid 
arrest. 

Since  1976,  the  journalist/author/ 
poet  has  done  free-lance  writing  for 
newspapers  such  as  the  Daily  News 
and  Amsterdam  News  in  New  York 
City,  where  Marolen  lives.  Marolen’s 
letters  have  also  appeared  in  the  New 
York  Times  and  New  York  Post.  His 
now-syndicated  column  began  in 
New  York’s  Big  Red  News  in  1983. 

NNPA  —  which  already  distributes 
Marolen’s  column  to  about  100  news¬ 
papers  —  is  a  black  press  organization 
based  at  948  National  Press  Building, 
Washington,  D.C.  20045.  Steve  G. 
Davis  is  executive  director. 


two  people  wanted  to  make  a  deal,” 
said  Mendez.  The  syndicate,  she 
observed,  wants  the  “valuable” 
talent  of  the  creator  and  is  willing  to 
“gamble  money”  on  making  the  fea¬ 
ture  a  success.  And  the  creator  wants 
the  selling  efforts  and  other  services 
of  the  syndicate. 

“It’s  a  partnership,”  commented 
McMeel. 

“But  you  must  keep  in  mind  that 
you  have  to  be  protected,”  Mendez 
told  the  audience  of  aspiring  cartoon¬ 
ists  and  columnists.  “You’ve  created 
something.  It’s  your  baby.” 

Schwartzman  said  protection 
means  retaining  ownership  rights 
(which  many  syndicates  now  offer 
creators),  getting  contract  clauses 
that  allow  for  periodic  evaluation  of  a 
syndicate’s  performance,  and  signing 
agreements  that  are  not  overly  long. 

“Ten-  and  20-year  contracts  are  an 
aberration  today,”  he  stated.  “I  don’t 
(Continued  on  next  page) 
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Numerous  newspapers  drop  or  move  ‘Cathy’  strips 


At  least  three  dozen  newspapers 
complained  about  the  recent 
“Cathy”  series  supporting  Michael 
Dukakis  and  criticizing  Republican 
attitudes  toward  child  care,  equal 
pay  for  women,  and  other  issues. 

About  half  the  complaining  papers 
dropped  anywhere  from  one  to  all  of 
the  October  24-November  6  strips, 
according  to  Universal  Press  Syndi¬ 
cate  vice  president/editorial  director 
Lee  Salem.  He  added  that  the  other 
half  either  moved  Cathy  Guisewite’s 
comic  to  the  editorial  page  or  took  no 
action. 

Salem  said  it  was  the  biggest  con¬ 
troversy  ever  for  the  12-year-old 
“Cathy,”  and  that  the  strips  received 
as  many  newspaper  complaints  as  had 
several  controversial  “Doonesbury” 
sequences  over  the  years.  “Cathy” 
appears  in  more  than  500  papers. 

Among  the  clients  reacting  to  the 
“Cathy”  series  were  the  Los  Angeles 
Times,  Milwaukee  Sentinel,  Raleigh 
(N.C.)  News  and  Observer,  and  Port¬ 
land  Oregonian. 

The  Oregonian  moved  “Cathy” 
from  the  comics  page  to  an  op-ed  page 
in  its  “Forum”  section.  The  News 
and  Observer  dropped  “Cathy” 
November  2  with  a  note  saying  it  had 


a  “partisan  political  message”  favor¬ 
ing  Dukakis  and  that  the  comic  would 
return  when  Guisewite  “gets  off  her 
soap  box.”  The  Sentinel  replaced 
three  strips  in  the  series  with  older 
“Cathy”  episodes.  And  the  Times 
dropped  Guisewite’s  November  2,  3, 
and  4  comics. 


SINCe  1981,  mTOiOKA- 
TioN  MS  seEM  CUT  av  IS%... 
FUNDS  FM  MTEN  WILUKON 
CMTNOL  WVE  SEEN  CUT  89 
‘l3‘l>...CNIlO-cmE  FUNOINU 
MS  BEEN  CUT  89  2tV..THe 
MINinum  IM«E  MS  MUfVCO 
IN  KENl  IMEUC  89  SINi... 


MMEN,  THEK'S  NOTHINS  ' 
8S  8NN09INS  NS  SOMEONE 
STOOPEO  89  THE  DEMO- 
CMTK  NENOOUNKTENS  NNO 
PICKED  UP  N  BUNCH  OF 
THEIR  STNTISTICS.  . 


Grovuing  pale  at  the  possibility  of 
President  Quayle. 


‘Lockhorns’  creator  is  dead  at  62 


Bill  Hoest,  the  prolific  creator  of 
“The  Lockhorns”  and  other  comics, 
died  from  complications  of  lymphoma 
on  November  7.  He  was  62. 

Hoest  began  “The  Lockhorns,” 
which  features  a  bickering  married 
couple,  in  1968.  It  now  appears  in 
over  500  newspapers.  The  award¬ 
winning  King  Features  Syndicate  car- 
toonist  later  started  “Agatha 

(Continued  from  previous  page) 

think  there’s  any  reason  to  sign  a  con¬ 
tract  longer  than  five  years.” 

Schwartzman  also  advised  creators 
to  find  out  all  they  can  about  a  syndi¬ 
cate  —  including  the  quality  of  its 
editorial,  promotional,  and  sales 
staff;  its  licensing  and  book  publish¬ 
ing  capabilities;  and  so  on.  Already 
syndicated  creators,  he  said,  can  be  a 
good  source  for  this  information. 

For  more  on  syndicate  contracts, 
see £<&/*,  August  31, 1985,  November 
1,  1986,  and  October  3,  1987. 

The  fourth  and  final  story  about  the 
'How  to  Become  Syndicated'  seminar 
will  appear  in  next  week's  E&P. 


Crumm”  in  1977  and  “What  a  Guy!” 
in  1986. 

Hoest,  who  published  25  cartoon 
anthologies,  also  did  “Laugh 
Parade”/“Howard  Huge”  for  Parade 
magazine.  And  he  served  as  president 
of  the  National  Cartoonists  Society 
until  illness  forced  him  to  resign  ear¬ 
lier  this  year. 

The  New  Jersey  native  (profiled  in 
E&P,  November  30,  1985)  worked  in 
the  greeting  card  field  as  a  young  man 
before  becoming  a  free-lance  maga¬ 
zine  cartoonist.  In  the  1950s,  he  did 
the  comic  “My  Son  John”  for  a  short 
period  for  what  is  now  Tribune  Media 
Services. 

Hoest  assistant  John  Reiner,  31, 
will  continue  all  three  King  comics 
and  the  Parade  cartoons  under  the 
management  of  Bill’s  widow  Bunny. 

Reiner  said  Hoest  was  not  only 
admired  for  his  cartooning  abilities 
but  for  being  a  friendly  and  accessible 
person.  He  noted  that  Hoest,  despite 
his  busy  schedule,  devoted  much  of 
his  time  to  helping  aspiring  creators. 

A  private  memorial  service  was 
held  November  11  at  Hoest’s  Long 
Island,  N.Y.,  home. 


Times  “View”  section  editor  John 
Brownell  said  “Cathy”  those  days 
became  too  “overtly  partisan”  for  the 
paper.  He  stated  that  the  November  2 
strip  virtually  endorsed  Dukakis. 

“We’re  not  trying  to  squelch  politi¬ 
cal  discussion,”  said  Brownell,  “but 
we  abdicate  our  editorial  responsibil¬ 
ity  unless  we  draw  the  line  at  partisan¬ 
ship.” 

Brownell  noted  that  the  Times  has 
always  published  comics  (such  as 
“Doonesbury”)  containing  political 
satire  and  commentary,  although  he 
did  wonder  if  it  was  the  “role”  of 
comics  to  increasingly  take  stands  on 
political  and  social  issues. 

Many  readers  opposed  the  Times’ 
action.  Brownell  reported  that  about 
500  called  as  of  November  7  to  com¬ 
plain  about  “Cathy”  being  pulled. 
And  another  93  wrote,  with  only 
seven  of  the  letters  supporting  the 
paper.  Many  readers  said  they  should 
have  been  able  to  see  the  strips  and 
judge  them  for  themselves. 

Several  hundred  readers  also  called 
the  News  and  Observer  November  2 
to  complain  about  its  decision  to  drop 
“Cathy.”  The  strip  returned  the  next 
day. 

Brownell  also  observed  that  the 
Times  was  surprised  when  “Cathy” 
(which  often  contains  social/cultural 
commentary)  suddenly  became 
directly  political.  He  said  this  would 
be  like  humorist  Art  Buchwald  sud¬ 
denly  becoming  serious  and  making 
“outright”  editorial  statements  in  his 
column.  “That’s  not  why  we  buy 
him,”  commented  Brownell. 

Guisewite,  however,  has  stated 
that  it  is  “in  keeping  with  the  strip  to 
comment  on  women’s  issues  that  are 
at  stake  in  this  election.” 

Brownell  did  add  that  the  Times  has 
“a  great  deal  of  admiration”  for 
“Cathy”  and  that  the  paper  will  con¬ 
tinue  running  it. 

In  perhaps  the  most  unusual 
response  of  all,  the  News  and 
Observer  reported  that  the  owner  of 
Alabama’s  Athens  News  Courier  and 
Cullman  Times  dropped  “Cathy”  and 
replaced  it  with  a  paid  ad  for  George 
Bush! 

— David  Astor 


Tv  columnists  union 

In  a  union  of  two  television  critics, 
“TV-Tonight”  columnist  Faye  Zuck- 
erman  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation  recently 
married  John  Martin  of  the  Provi¬ 
dence  (R.I.)  Journal. 
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SO  DO  WE! 

Review  and  Forecast  that  is... 

Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 
of  E&P*s  Review  &  Forecast  issue! 

CLOSINGS:  Space  —  December  22,  1988  Material  —  December  27,  1988 


New  York 

1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)  645-0123 


Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco 

Ste,  1420, 450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1K0 
(416)  833-6200 
Fax:(416)  833-1613 
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Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

AUTOMOTIVE 

"YOUR  WHEELS,"  appearing  weekly  in 
the  L.A.  Times,  is  open  to  syndication. 
Q&A  auto  feature.  Write  for  samples: 
Ralph  Vartabedian,  375  Miramar,  Long 
Beach,  CA  90814. 

HARD-DRIVING  auto  test-drive  column 
from  Detroit  analyzes  '89  models  with 
precision  and  punch.  Have  covered  auto 
beat  daily  for  6  years.  Avanti  News 
Service,  (313)  751-0168,  day  or  night, 
or  write  29106  Palomino  Dr.,  Warren, 
Ml  48093. 

BUSINESS 

GOT  THE 

BUSINESS  SECTION  BLUES? 

This  could  be  your  competitive  edge. 
'On  Management'  column  -  high  inter¬ 
est,  sound  infrastructure,  high  imagery. 

A  year's  run  of  material  available  on  a 
weekly  basis.  Let  me  be  the  Dear  Abby 
of  the  pencil-pushing  set.  Eventual 
syndication  wanted.  Free  sample 
columns;  fees  based  on  circulation. 
Call:  (609)  497-1264. 

HEALTH 

“SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
Column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time- 
ly.  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 

HUMOR 

WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

READERIPROMOTIONS 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 

We  guarantee  results! 

VIDEO 

JOHNNY  VIDEO'S  weekly  column  sells 
ads  to  your  local  video  stores!  Art 
included,  four  weeks  free.  JP  Commun- 
cations,  Rt.  13,  Box  86,  Morgantown, 
WV  26505.  (304)  599-7801. 

FINANCING 


MEDIA  FINANCING  --  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar.  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  APPRAISALS 
Confidential,  efficient  service. 
Call  Dick  Briggs.  (803)  457-3846. 
No  obligation.  Reasonable  rates. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959 -PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  CalPDick  Briggs. 
(803)  475-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
*  2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  pO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

-  PROFESSIONAL  SERVICES  - 
BARRY  FRENCH 

Ashlawn  Road,  Assonet,  MA  02702 
(508)  644-5772 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
nnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
(Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


Editor  &  Publisher 
Classified  Advertising 

(212)  675-4380 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend.  Ml  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ROCKY  MOUNTAIN  HIGH  weekly 
$840,000  gross.  $200,000  cash  flow. 
$1.4  million. 

KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


EAST:  Free  newspaper,  excellent 
rowth,  management  intact, 
1,000,000  plus  gross,  cash  flow 
$200,000.  Price  $850,000,  terms. 

ROCKY  MOUNTAINS:  Shopper,  beauti¬ 
ful  and  growing  recreation  area,  world 
class  skiing,  $188,000  gross,  profit¬ 
able.  Price  $110,000,  terms. 

SHOPPERS  AND  FREE  PAPERS  reach 
over  60,000,000  households  a  week.  If 
you  are  interested  in  this  strong  and 
viable  industry,  contact  the  shopper 
broker:  John  T.  Cribb. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,  Townsend,  MT  59644. 
(406)  266-4223. 


ESTABLISHED  BI-WEEKLY  Tiv.C  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  -  bi-weekly, 
high  income  special  interest  group,  16 
years  old,  gross  over  $800K.  VR  Busi¬ 
ness  Brokers  (619)  571-0696. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


LONG  ISLAND  -  Group  of  8  successful 
suburban  paid  subscription  weeklies 
(24,000  homes).  Gross  over  800,000. 
Excellent  cash  flow.  Owns  press.  Price 
$1  million. 

UPSTATE  NEW  YORK  -  Group  of  7  paid 
subscription  weeklies  (10,000  homes) 
in  growth  area.  Gross  over  $400,000. 
Owns  press.  Price  $500, OOC). 

INDIANA  -  Profitac  ;  i  aid  subscription 
weekly.  (3,300  homes;  and  TMC  Shop¬ 
per  (13,000  homes)  serving  growth 
area.  Gross  over  $500,000.  Owns 
press.  Price  $600,000. 

MICHIGAN  -  Large  circulation.  Volun¬ 
tary  pay.  Suburban  newspaper  grossing 
over  $500,000. 

Reply  to:  Gloria  Bushelman  (513) 
381-7775. 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition.  $1.4 
million.  Others  available,  free  list.  Send 
for  list:  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


SOUTHERN  CALIFORNIA  weekly.  Buy 
now  and  enjoy  a  sunny  Christmas. 
Legals,  paid  circ.  $130K  gross.  Fastest 
growing  city  in  county.  Bill  Williams, 
Box  3376  hcondido,  (5a  92025.  (619) 
746-6441. 


SOUTHERN  CA  beach  weekly.  Adjudi¬ 
cated.  Reasonable  price  for  working 
partner  or  all.  (213)  597-5185. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


REGIONAL  SHOPPER,  upper  midwest, 
gross  $1.1  million,  highly  profitable. 
Full  plant,  4-unit  Web  press.  $1.25 
million  includes  extensive  real  estate. 
30%  down,  7  years,  10%. 

WESTERN  SPECIALTY  newspapers, 
gross  $1.5  million.  Long  established, 
highly  respected,  profitable.  $1.75 
million,  30%  down,  10%  interest, 
10-year  payout. 

IOWA  COUNTY  SEAT  non-competitive, 
semi-weekly,  very  profitable.  Gross 
$410,000.  Price  $440,000  with  real 
estate.  Interest  in  central  web  plant 
available.  Good  terms,  30%  down, 
10%,  10  years. 

WISCONSIN  WEEKLY  county  seat, 
gross  $260,000.  $280,000,  30% 
down,  7  years,  10%  interest.  Central 
web  plant  interest  at  book. 

For  information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 


COLOR  SEPARATIONS 


Adversity  is  the 
first  path  to  truth. 

Lord  Byron 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(5-247-2338. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

INDIVIDUAL  WITH  community  news¬ 
paper  experience  seeks  tp  purchase 
newspaper  in  Northern  New  Mexico, 
Colorado  or  Idaho.  Ideal  location  would 
be  in  a  town  of  3000  to  5000  popula¬ 
tion,  with  current  ownership  wanting  to 
retire.  Conact  in  confidence  Box  33/2, 
Editor  &  Publisher. _ 

PUBUSHER  WANTED 

LA  Times  crossword  makers  seek 
publisher  for  4th  anthology.  Material  is 
camera  ready.  Tunick,  4470  Elenda, 
Culver  City  90230,  (213)  838-8048. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefltting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


COLOR  SEPARATIONS 


Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col  x12  in 

24  hr. 

turnaround  if  you  need  it 

Call  us... 

1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-3483 

800-422-1164/pa 

Call  us... 

^  PRESS-ENTERPRISE 

Commercial  Color 
Bloomsburg,  PA 


UJCOIOR 


SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to¬ 
day’s  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


317-664-6287 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


EQUIPMENT  &  SUPPLIES 


Excellent  Condition.  Kirk  Rudy  800 
labeling  base  -  2  years  old  and  hardly 
used.  Cost  $10,000,  sell  for  $7,500. 
Call  Dave  Bishop  (413)  772-0261. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Muller-Martini  newspaper  inserting 
machine.  Model  227.  Four  into  one. 
Excellent  condition.  (215)  547-4210. 


Muller  Model  270 
Compensating  Stacker  Counter 
Muller  5  into  1  Inserter  with  Bottom 
Wrap  and  Auto  Strapper,  Complete 
System. 

(408)  289-1400  Wesco  Graphics 


MISCELLANEOUS 


FOR  SALE 

Log  E  LD24  automatic  developer 
replenishment 

Nuarc  plate  burner  model  FT46  URNS 
Hall  overhead  conveyor  line  with  moni¬ 
tor  stacker 

National  A500  plate  processor 
Call  Ed  McIntosh  or  Pat  Kinney  at: 
(813)  629-2511. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


HAZARDOUS  WASTE  EQUIP. 


New  Low  Cost  Waste  Ink  Reclaimer 
recycles  Offset,  Dilitho  &  Letterpress 
Inks,  Color  or  Black  to  press  ready  ink. 
Requires  only  compressed  air. 

Starts  at  $6,995.00 
Eclectic  Company  (513)  277-7410 
2571  Timber  Lane,  Dayton,  OH  45414 


MAILROOM 


CHESHIRE  542  LABELER  with  712 
head  and  12'  conveyor.  Recently 
factory  reconditioned.  Will  sacrifice! 
Call  Bob  (318)  322-3161. 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


PHOTOTYPESETTING 


Compugraphic  4000Z  developer 
Mycro-Comp  1100  front  end  system 
including: 

3  remote  news  terminals  and 
accompanying  equipment 
1  classified  terminal 

1  ad  comp  terminal 

2  typesetter  interfaces 
pair  20MG  hard  drives 

Dick  Bailey  (302)  674-3600 


3  MDT  350  Compugraphics,  Compu¬ 
graphic  Advantage,  Trendsetter  812, 
CG  7200,  Compugraphic  Jr.  Call  (904) 
787-6277  (ask  for  Dean). 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoecolormatic  3-2  folder  23  9/16  C.O. 

Hoe  Ballon  Formers 

Goss  Ballon  Formers 

Guilmout  Quaterfolder  and  Trimer 

Goss  RTF’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22  3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.  0. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  tor  most  presses 
We  do  press  rebuilding 
We  do  machiner  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  S70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  N.imber  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 


r 


Company _  . . . 

Nature  of  Business _  _ 

Address _  _ Ste./Apt.  _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ACADEMIC 


1968  Color  King  6-unit  22-3/4  by  36 
web  offset  press  with  2  KJ6  folders, 
hoist,  100  HP  drive,  stacked  roll 
stands,  available  Immediately,  will  load 
on  truck  for  $67,000.  (508) 
794-1787. 


1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  773-1253 


ATF  KING  PRESS  SHEETER 
22-3/4  Cut  Off 
Excellent  Condition 

(408)  289-1400 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66”,  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4”  cut  off  for 
33”x47”  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  halt  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23-9/16” 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  M.A.N.  1983-84  160  page 
double 

3  Goss  Mark  II  color  cylin  ders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


Baldwin  Model  902  Web  Guides 
Used  only  6  Months 
(408)  289-1400. 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4”. 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

t913)  492-9050 _ Tlx  42362 

PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 

PRESS  EQUIPMENT 
Goss  suburban  folder  recently  rebuilt; 
stepper  pressure  sensitive  labeler; 
Compugraphic  unisetters;  count-o- 
veyors.  Write  or  call  Gary  B.  Gaier  or 
Michael  Wilder,  Chippewa  Publishing 
10.  Inc.,  PO  Box  69,  Chippewa  Falls, 


Wl  54729,  (715)  723-5515. 
EDITOR  &  PUBLISHER  for  November  12,  1988 


GOSS  Urbanite  U-657,  10  units,  2 
folders,  upperformer,  and  two  quarter 
folders.  Available  January  1,  1989. 
Dauphin  Graphics  (717)  362-3243. 


Goss  Community  add  on  Units 

4  Unit  1500  Suburban 

2  Harris  V15A  Add  on  Units 

5  Unit  Suburban 
2  Unit  Newking 

(408)  289-1400  Wesco  Graphics 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
'3 1 2)  459-9700  Telex  206766 


HELP 

WANTED 


_ ACADEMIC _ 

ADVERTISING  TEACHER  FOR  ACCRE- 
DITED  JOURNALISM  DEPARTMENT. 
Assistant  or  associate  professor  at  the 
University  of  North  Texas  for  fall  1989. 
Master’s  required,  Ph  D.  preferred,  for 
tenure  track  (pending  budget  approval). 
Strong  background  in  the  creative 
process  and  graphics  required  for 
teaching  campaigns  and  copy  and 
layout.  For  one  with  outstanding  profes¬ 
sional  credentials  it  may  be  possible  to 
arrange  a  Professional  in  Residence 
appointment  in  lieu  of  the  advanced 
degree.  Application  deadline  Jan.  15, 
1989.  Send  letter,  resume,  three 
recommendation  letters  to  Journalism 
Search  Committee,  Journalism  Depart¬ 
ment,  University  of  North  Texas, 
Denton,  TX  76203-5278.  Equal 
Opportunity/Affirmative  Action 
Employer. 

ASSISTANT  PROFESSOR  Of  Journal- 
ism.  Tenure-track  position.  Teach  three 
courses  per  semester,  advise  student 
newspaper,  and  coordinate  A.S.  degree 
program  in  Journalism.  Qualifications: 
M.A.  or  doctorate  and  at  least  two  years 
experience  as  a  working  journalist. 
Experience  working  with  student  publi¬ 
cations  is  desirable.  To  apply:  send 
letter  of  interest,  resume,  three  letters 
of  reference,  and  complete  undergradu¬ 
ate  and  graduate  transcripts  by  Feb.  1, 
1989,  to  Dr.  Gilbert  Atnip,  Chairman, 
Division  of  Social  Sciences,  Indiana 
University  Southeast,  New  Albany,  IN 
47150.  I.U.  Southeast  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


The  University  of  South  Carolina’s 
College  of  Journalism  and  Mass 
Communications  is  seeking  a  person  to 
teach  advanced  writing  and  editing  and 
help  supervise  a  laboratory  newspaper. 
Newspaper  design  and  graphics  ability 
important:  computer  proficiency  neces¬ 
sary  for  writing  and  editing  courses. 
Strong  professional  newspaper  experi¬ 
ence  reequired;  advanced  degree 
preferred.  Salary  and  rank  open, 
depending  on  qualifications.  Appoint¬ 
ment  effective  August  16,  1989. 
Women  and  minorities  are  encourage  to 
apply.  Application  deadline  February  1, 
1989,  or  until  position  filled.  Send 
complete  resume  and  names  of  three 
references  to  Dr.  Henry  T.  Price,  Search 
Committee  Chairman,  College  of  Jour¬ 
nalism  and  Mass  Communications, 
University  of  South  Carolina,  Columbia, 
SC  29208.  Equal  Opportunity  and 
Affirmative  Action  Employer. 


POSITION  IN  JOURNALISM  FACULTY 
sought  by  Central  Missouri  State 
University.  Teach  in  news  editorial 
sequence.  Specialty  preferred  in  one  of 
the  following:  school  publications, 
magazine  design  and  production, 
photojournalism,  media  research, 
media  economics  and  sales.  Doctorate 
with  professional  and  teaching  experi¬ 
ence  preferred.  Master’s  mandatory. 
Tenurable.  Rank/salary  competitive, 
based  on  qualifications.  Market  Index 
possible.  Available  August  1989.  Send 
letter  of  application,  resume,  three 
references  to: 

Communication  Department 
CMSU 

Warrensburg,  MO  64093 
AA/EEOE 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


LA  SALLE  UNIVERSITY  -  Assistant 
Professor  to  teach  and  develop  course- 
work  in  Journalism  and  Public  Relations 
with  the  potential  for  research  and 
professional  activity  in  these  areas. 
Secondary  interests  in  mass  communi¬ 
cation,  advertising,  and/or  computer 
applications  a  plus.  Tenure-track  posi¬ 
tion  to  begin  Fall  1989.  Ph.D. 
preferred,  MA  with  professional  experi¬ 
ence  considered.  Send  cover  letter, 
resume,  graduate  transcipts,  and  3 
recent  recommendations  by  February 
15th  tO:  Dr.  Richard  J.  Goedkoop, 
Chair,  Search  Committee,  Department 
of  Communication,  La  Salle  University, 
Philadelphia,  PA  19141.  AA/EOE. 


Faith  is  believing  what 
you  know  ain’t  so. 
Mark  Twain 


The  University  of  Southern  Mississippi 
Department  of  Journalism  anticipates 
two  full-time,  tenure-track  vacancies  in 
1989  with  possible  appointment  as 
early  as  January  1989. 

Both  positions  require  graduate  -  and 
undergraduate  -  level  teaching, 
research  and  professional  service. 
Ph.D.’s  are  preferred.  Applicants  with 
master’s  and  strong  professional  and 
teaching  experience  are  encouraged  to 
apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  nationally  competitive. 
Prime  teaching  areas  will  be  media 
planning,  research,  graphics.  May 
teach  courses  in  related  areas. 
PUBLIC  RELATIONS:  Assistant/ 
Associate  rank.  Salary  nationally 
competitive.  Prime  teaching  areas 
include  campaigns,  print  publication 
and  graphics.  May  teach  related  writing 
courses. 

To  apply,  send  letter,  vita  and  support¬ 
ing  materials,  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references  to  Dr.  Dennis  R.  Jones, 
Chairman,  Department  of  Journalism, 
Southern  Station  Box  51.21,  University 
of  Southern  Mississippi,  Hattiesburg, 
MS  39406-5121.  Those  seeking  a 
January  appointment  must  have  mater¬ 
ials  in  by  November  15.  The  final  dead¬ 
line  is  [Jecember  15. 

The  Chair  and  Personnel  Committee  will 
begin  reviewing  applications  upon 
receipt  and  continue  until  the  positions 
are  filled.  The  Department  was  accre¬ 
dited  in  1985  in  four  areas.  The  Univer¬ 
sity  of  Southern  Mississippi  is  an  affir¬ 
mative  action/equal  opportunity 
employer  and  actively  encourages  appli¬ 
cations  from  minorities  and  women. 
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HELP  WANTED 


BRIGHAM  YOUNG  UNIVERSITY  has  an 
opening  for  an  assistant  professor  In 
advertising.  Position  opens  August 
1989.  Professional  advertising  experi¬ 
ence  and/or  advanced  degrees  desired. 
The  University  requires  all  employees  to 
adhere  to  the  highest  standards  of 
personal  Integrity,  behavior  and  morali¬ 
ty;  abstinence  from  alcoholic  bever¬ 
ages,  tobacco,  tea  and  coffee  Is  also 
required.  Send  letter,  vita,  three  letters 
of  reference  and  other  supporting 
materials,  postmarked  by  January  15, 
1989,  to  Gordon  Whiting,  Department 
of  Communications,  Brigham  Young 
University,  Provo,  Utah  84602.  Women 
and  minorities  are  encouraged  to  apply. 
Brigham  Young  University  does  not 
discriminate  on  the  basis  of  age,  sex, 
national  origin  or  race. 


In  spite  the  cost  of  living 
it’s  still  popular. 
Kathleen  Norris 


ACCOUNTING 


BUSINESS  MANAGER  -  We  are  looking 
for  an  experienced  chief  financial  offic¬ 
er  to  direct  the  fiscal  management  of  a 
50,000  plus  AM  dally  In  zone  5. 

This  senior  management  position  will 
direct  all  administrative  functions 
Including:  Accounting,  Data  Process¬ 
ing,  Payroll,  and  Credit.  Must  be  profi¬ 
cient  In  the  preparation  of  budgets, 
financial  reports,  analysis  and 
forecasts. 

Ideal  candidate  will  possess  actual 
"hands-on"  experience  In  all  applicable 
accounting  functions. 

Excellent  compensation  and  benefits. 
Submit  resume  and  salary  history  to  Box 
3362,  Editor  &  Publisher. 


Manager  Of  Customer  Accounting 
Our  newspapers  are  looking  for  a  person 
with  good  people  skills  and  maturity 
and  confidence  to  train  and  develop  a 
top  team  while  dealing  firmly  and  cour¬ 
teously  with  peers  In  operating  profit 
centers.  Responsibilities  Include  bill¬ 
ing,  cash,  credit  and  collections.  Prefer 
a  candidate  with  a  degree  In  account¬ 
ing,  systems  background  and  familiarity 
with  Lotus.  We  use  Collier  Jackson  soft¬ 
ware  on  a  Hewlett  Packard.  We  are  look¬ 
ing  for  3  to  5  years  experience  with  a 
heavy  transaction  load  operation.  Ours 
Is  a  high  gross  company  that  will  add 
responsibility  to  a  management  position 
as  quickly  as  candidate  Is  ready.  Call 
Alan  Walrond,  CFO,  Sun  Coast  Media 
Group,  Venice,  FL  (813)  484-2611. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on,  one-year  internship  for 
minority  journalist  with  3-5  years  news¬ 
room  experience  and  commitment  to  a 
career  in  newspaper  management. 
Intern  will  serve  as  assistant  to 
company  president  In  all  aspects  of 
news  business.  Salary  commensurate 
with  experience.  Travel  allowance. 
Application  deadline  December  1, 
1988.  Send  resume,  three  letters  of 
recommendation  and  a  500-word  essay 
describing  reasons  for  interest  in  intern¬ 
ship  to:  Mr.  Loren  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 


CONTROLLER  and  business  manager  to 
supervise  all  accounting  functions 
Including  preparations  of  financial  data 
and  annual  budgets.  Responsible  for 
directing  circulation  and  advertising 
managers.  Bachelor’s  degree  in 
accounting,  and  two  to  three  years  of 
accounting  and  or  newspaper  experi¬ 
ence  required.  Lotus  123  and  general 
computer  knowledge  is  a  must.  Send 
replies  to  Box  3316,  Editor&  Publisher. 


CONTROLLER  -  Excellent  opportunity 
for  a  seasoned  Financial  Executive  with 
an  eleven  publication  newspaper  and 
shopper  group  located  in  the  midwest  in 
a  small  college  community.  Entire 
responsibility  for  accounting,  treasury 
and  EDP  functions.  Reports  to 
Publisher.  CPA  or  MBA  preferred. 
Competitive  salary  and  benefit  package. 
Zone  5.  Send  resume  and  salary  history 
to  Box  3339,  Editor  &  Publisher. 


EXECUTIVE  VICE  PRESIDENT 
National  Catholic  publishing  company 
is  seeking  individual  to  succeed  to  Pres¬ 
idency.  Candidate  must  have  Master’s 
of  Business  Administration  or  equiva¬ 
lency  and  minimum  of  five  years  execu¬ 
tive  administration  experience.  Send 
resume  and  salary  requirements  in 
confidence  tO:  Chief  Executive  Officer, 
200  Noll  Plaza,  Huntington,  IN  46750. 


EXECUTIVE  MANAGER  Virginia  Press 
Association  seeks  chief  association 
executive  with  knowledge  of  journalism, 
newspaper  publishing;  familiar  with 
lobbying  procedures;  to  manage  adver¬ 
tising  sales,  newspaper  clipping  service 
and  association  operation.  Salary  In 
$50  to  $60  range,  commensurate  with 
experience;  generous  benefits;  ideal 
location;  unified  association.  Send 
resume,  letter  to  XM  Search,  VPA;  PO 
Box  C-3201  5,  Richmond,  VA 
23261-2015. 


DIRECTOR,  INFORMATION  SYSTEMS 

We  are  seeking  an  information  processing  professional  to  man¬ 
age  the  planning,  development  and  implementation  of  all  informa¬ 
tion  systems  in  our  company.  The  responsibilities  encompass  the 
nianagement  of  the  mainframe  business  systems,  desktop  publish¬ 
ing  systems  and  all  peripheral  areas,  including  guiding  and  directing 
all  of  t’he  internal  personal  computer  related  activities. 

This  is  a  new  position  offering  an  excellent  opportunity  and 
challenge. 

Qualifications  for  the  position  include; 

•  At  least  8-10  years  experience  in  information  systems,  from 
hands-on  design  to  MIS  management-experience  in  the  Pub- 
ishing  field  a  definite  plus. 

•  B.S.  degree  in  Computer  Science,  or  related  area. 

•  Demonstrated  analytical  and  problem-solving  skills. 

•  Team  orientation,  with  excellent  people  skills. 

•  Good  communication  skills. 

We  are  prepared  to  offer  an  excellent  salary  and  benefits  package 
to  the  successful  candidate.  For  immediate  consideration,  please 
reply  with  an  introductory  letter  and  resume-and  include  salary 
requirements  to  Box  3368,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  a  growing 
Pennysaver  group  in  Central  New  York, 
consisting  of  three  Pennysavers  and  an 
AM/FM  radio  station.  Good  market  area 
with  excellent  opportunity  for  growth. 
Will  oversee  all  phases  of  operation. 
Sales  experience  a  plus.  State  experi¬ 
ence  and  salary  requirements  in  first 
letter.  Mail  replies  to  Box  3358,  Editor 
&  Publisher. 


GENERAL  MANAGERS  (2) -  Two 
medium  weeklies  (stateside  and  inter¬ 
national.)  Must  have  experience  in 
newspaper  advertising  sales  with 
commercial  printing.  Compensation 
ranges  from  $40,000  to  $70,000.  We 
are  an  executive  search  firm  and  we  will 
contact  you  before  referring  your 
resume  to  the  client.  Send  resume  with 
salary  history  to  Box  3361,  Editor  & 
Publisher. 


HUMAN  RESOURCES  MANAGER 
Medium-sizec.  northern  New  England 
newspaper  has  need  for  a  person  exper¬ 
ienced  in  labor  negotiations,  federal 
and  state  safety  standards  and  workers 
compensation  administration  for 
expanding  human  resources  depart¬ 
ment.  SeiTd  full  resume  with  salary 
requirements  to  Box  3365,  Editor  & 
Publisher. 


NEWSPAPER  GENERAL  MANAGER 
3-5  years  management  experience 
needed  for  Northern  California  publica¬ 
tion.  Emphasis  in  Advertising  and  Mark¬ 
eting,  P&L,  small  business  operations. 
Strong  leadership  abilities  with  excel¬ 
lent  people  skills.  Please  send  resume 
and  salary  expectation  to  Box  3353, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Joplin  (Missouri)  Globe,  an  Ottaway 
newspaper  seeks  an  outstanding  person 
to  take  overall  responsibility  for  adver¬ 
tising  sales.  Joplin  is  the  gateway  to  a 
paradise  of  lake  and  mountain  country. 
The  city  is  named  one  of  the  "50  Best 
Towns  in  America"  in  the  Bayless  guide 
and  is  rated  first  for  housing  in  Places 
Rated.  With  an  MSA  population  of 
135,700,  Joplin  offers  an  exceptional 
lifestyle  to  the  exceptional  candidate. 
The  Globe,  37,174  mornings  and 
45,546  Sundays,  has  won  the  state 
press  association’s  General  Excellence 
Award  for  three  consecutive  years.  The 
successful  candidate  will  have  a  mini¬ 
mum  of  three  years  management  exper¬ 
ience  In  retail  or  classified,  and  will  be 
able  to  effectively  compete  in  a  market 
with  three  tv  stations.  People  skills  are  a 
must,  as  is  a  desire  to  be  visible  in  the 
community.  Send  cover  letter,  resume 
and  salary  history  to:  John  N.  Wilcox, 
Publisher,  The  Joplin  Globe,  1 1 7  E.  4th 
St.,  Joplin,  Missouri  64801. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Entertainment  weekly,  tops  in  its  Cali¬ 
fornia  central  coast  market,  seeks  a 
proven,  hands-on  leeader  to  revitalize 
its  display  and  classified  9-person 
team.  Strong  skills  required  in  sales, 
training,  time  management,  motivation, 
telemarketing,  design  and  promotion. 
Positive,  winning  attitude  essential. 
This  is  an  opportunity  for  the  right 
person  with  excellent  benefits,  career 
growth  in  an  ideal  setting,  salary  range 
from  $36  to  $40K  plus  override.  Send 
cover  letter  and  resume  tO: 

GOOD  TIMES 
PO  Box  1885 
Santa  Cruz,  CA  95061 


ADVERTISING  DIRECTOR  for  small 
Zone  5  diily,  weekly  and  shopper. 
Enthusiastic,  public  relations  oriented 
person  experienced  in  competitive 
markets  handling  major  account 
presentations,  budgeting  and 
motivating/training  sales  people. 
Expect  an  opportunity  to  become  gener- 
la  manager  with  group  within  two  years 
if  performance  and  management  skills 
dictate  such  a  move  is  mutually  benefi¬ 
cial.  Salary,  bonus,  benefits  and  profit 
sharing.  Respond  in  confidence  to  Chief 
Operating  Officer,  PO  Box  3353, 
Evansville,  IN  47732. 


ADVERTISING  DIRECTOR  -  Outstand¬ 
ing  opportunity  to  display  your  motiva¬ 
tional  and  training  skills  on  our  aggres¬ 
sive  45,000  daily  &  Sunday  in  Zone  3. 
This  individual  must  be  looking  to  lead, 
learn  and  advance  as  he/she  raises  the 
level  of  professionalism  of  our  total 
advertising  effort. 

Ability  to  sell  against  television  and 
radio  a  must!  Competitive  salary  and 
benefits.  Please  send  a  cover  letter 
outlining  your  strong  points,  salary 
history,  and  why  you  want  to  move  up 
and  run  your  own  department.  Box 
3354,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Small,  fast  growing  daily  and  Sunday 
seeks  an  AD  DIRECTOR  who  can  lead  a 
young  staff.  Circulation  is  10,000- 
soon  to  be  15,000.  The  market  is 
booming  and  so  is  competition.  If  you 
thrive  on  competition  and  want  recogni¬ 
tion  for  accomplishing  your  goals,  this 
is  the  spot  for  you.  Salary,  benefits, 
performance  bonus.  Zone  4.  Send 
resume  in  confidence  to  Box  3371, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
for  aggressive  weeklies  in  competitive 
resort  area  of  South  Jersey.  We  need  a 
take-charge  manager  whose  strengths 
are  sales,  ideas  and  people  skills.  Admi¬ 
nistrative  and  organizational  ability  a 
must.  Opportunity  for  advancement 
with  national  parent  company.  Send 
resume  and  salary  requirements  in 
confidence  to  The  Gazette  Leader,  Attn: 
Mark  Laskowski,  PO  Box  469,  Wild¬ 
wood,  NJ  08260. 


HOLIDAY  DEADLINE 

Due  to  the  Thanksgiving  holiday, 
line  ads  for  the 
November  26th  issue 
must  be  received  by 
Monday,  November  21st,  12  noon. 

Please  also  note  that  E&P’s  offices 
will  be  closed  on  November  24th  and  25th. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


Name  _ 
Company. 
Addresa— 

City _ 

State _ 


-Zip- 


Phone. 


Classification. 


Authorized  Signature. 
Copy - 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

NE  ADS  POSITIONS  WANTED 


1  week  —  $5.80  per  line 

2  weeks  —  $5.1 5  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  sen/ice. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


ADVERTISING  MANAGER  for  2  weekly 
newspapers.  One  paid  and  one  free, 
located  in  zone  2,  in  a  rapidly  growing 
corporate  and  professional  community. 
Non-metropolitan  area  but  with  all  the 
cultural  advantages  of  the  big  city. 
Present  sales  staff  of  3  in  a  very  compe¬ 
titive  market.  Aggressive  approach  a 
must.  Send  resume  and  salary  require¬ 
ments  to  Box  3329,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
North  America 

Prestigious  business  publication  needs 
dynamic,  imaginative,  spirited  advertis¬ 
ing  manger  with  graceful  aggressive¬ 
ness.  Salary  plus  percentages.  Three 
person  department.  Needs  to  supervise 
and  sell.  Good  at  detail  and  inspiration. 
Start  now  -  if  you  are  good  at  this  post, 
there  is  room  at  the  top  to  move  ahead. 
Call  Darrell  Brown  (212)  758-0740. 


AMERICAN  PUBLISHING  COMPANY, 
nation’s  fastest  growing  small  daily 
newspaper  group,  seeking  hands-on 
advertising  directors  to  become  part  of 
management  program.  Show  what  you 
can  do  to  build  lineage  and  within  three 
years  be  managing  a  daily  paper. 
Current  opening  in  Sayre,  PA,  9,000 
circulation  daily.  Salary  range 
$20,000-$25,000.  Send  applications 
to  George  Sample,  201  N.  Lehigh  Ave., 
Sayre,  PA  18840  or  call  (717) 
888-9643. 


CLASSIFIED  ADVERTISING  MANAGER 
Baltimore's  largest  weekly  newspaper 
(93,000)  seeks  a  creative  and  highly 
motivated  classified  manager.  Candi¬ 
date  must  have  outstanding  leadership 
skills  and  a  solid  track  record  for  setting 
and  achieving  goals.  Training  skills  a 
must.  Send  resume  and  salary  history  to 
Baltimore  City  Paper,  800  N.  Charles 
Street,  Suite  350,  Baltimore,  MD 
21201.  Attn:  Gail  Clough. 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supen/ise  and  train  a 
staff  of  1 5 . 

The  ideal  candidate  will  have  had  exper¬ 
ience  across  a  variety  of  selling  situa¬ 
tions,  be  able  to  identify  opportunities 
and  problems  and  develop  and  imple¬ 
ment  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return. 

Please  send  a  letter  explaining  your 
reasons  for  applying  together  with  a 
resume  and  salary  history  tO: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115  Conz  Street 
PO  Box  299 

Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  equal  opportunity 
employer. 


GENERAL  SALES  MANAGER 
Independent,  aggressive,  dynamic  TMC 
group  in  suburban  NYC  metro  area 
seeks  experienced  ad  director/retail 
advertising  manager  to  grow  with  us. 
Must  have  established  track  record  with 
entrepreneurial  ability.  Will  give  you 
initial  direction  and  general  guidelines 
but  the  ball  is  yours.  Send  resume, 
salary  history  in  confidence  to  Box 
3359,  Editor  &  Publisher. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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CLASSIFIED  MANAGER 

The  Tacoma  News  Tribune,  a  120,000 
daily  circulation  in  the  Pacific  north¬ 
west,  is  seeking  an  energetic,  exper¬ 
ienced  classifed  manager  to  direct  and 
supervise  all  personnel  and  daily 
departmental  activities.  Qualified 
candidates  should  have  a  proven  mana¬ 
gerial  track  record  which  has  improved 
the  effectiveness  and  quantity  of  classi¬ 
fied  advertising. 

Company  offers  a  competitive  wage  and 
incentive  package  40 IK  with  matching 
contributions,  pensions,  McClatchy 
stock  purchase  plan,  company  paid 
medical/dental. 

Interested  applicants  please  call  Judi 
Terrill,  Advertising  Director,  at  (206) 
597-8747  or  send  resume  to: 

Tacoma  News  Tribune 
PO  Box  11000 
1950  South  State  Street 
Tacoma,  WA  98411 
Attn;  Judi  Terrill 


International  Advertising  Manager 
Needed  to  coordinate  international 
advertising  for  prestigious  business 
publications  overseas  department  -  also 
to  sell  advertising  with  graceful  aggres¬ 
siveness.  Based  in  NYC.  Good  at  detail 
and  supervision.  Should  know  European 
and  Asian  mentalities.  Call  Carrell 
Brown  (212)  758-0740. 


RETAIL  DIVISION  MANAGER 

One  of  America’s  best  metropolitan 
dailies  is  looking  for  a  division  manager, 
an  energetic,  creative  self-starter  to  give 
strong  leadership  and  direction  to  one 
of  our  retail  sales  teams.  To  ensure 
success  in  this  position,  an  applicant 
should  first  have  a  strong  sales  back¬ 
ground  in  retail  advertising. 

As  division  manager,  you  would  work 
closely  with  an  account  representative 
and  advertisers  to  achieve  a  strong 
revenue  performance.  Planning,  goal¬ 
setting  and  coordinating  the  sales  effort 
would  be  your  basic  responsibilities, 
but  you  would  also  need  to  perform 
basic  administrative  responsibilities. 

Located  in  one  of  the  Sunbelt’s  most 
desirable  markets,  our  newspaper  is  an 
ethnical  employer.  The  position  carries 
a  good  salary  and  bonus  program.  Our 
superior  benefit  package  includes 
company  paid  pension  and  profit  shar¬ 
ing  plans,  group  life  and  major  medical 
insurance,  liberal  paid  vacations,  holi¬ 
days  and  more.  EOE/M/F.  Write  us 
outlining  your  background  and  salary 
requirements:  Personnel  Dept.,  St. 
Petersburg  Times,  PO  Box  1121,  St. 
Petersburg,  FL  33731. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


ARTIEDITORIAL 


CHANGES  are  being  made,  artists 
needed  now!  We  are  expanding  our 
editorial  art  department  to  include 
dynamic  informational  graphics 
specialties.  Macintosh  expertise  is 
mandatory.  Send  resume  and  samples 
to  Susan  Barber,  Editorial  Art  Director, 
Box  4747,  Houston,  TX  77001-4747. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ARTIEDITORIAL 

CIRCULATION 

EDITORIAL 

EDITORIAL 

ASST.  MANAGING  EDITOR/GRAPHICS 
We  are  looking  for  a  graphics  leader  to 
help  us  take  full  advantage  of  4, 
10-unit  TKS  Off-set  presses  in  a  new 
plant  now  under  construction.  The 
Columbus  Dispatch  is  just  beginning  to 
paginate,  about  to  redesign  tne  paper, 
and  will  begin  printing  on  the  new 
presses  in  late  1989,  or  early  1990.  We 
are  looking  for  a  person  who:  has 
demonstrated  skills  in  personnel 
communications,  graphics  concepts 
and  implementations;  is  intimately 
familiar  with  technological  changes 
taking  place  in  the  news  industry;  can 
organize,  guide  and  manage  a  talented 
and  award-winning  staff  of  photogra¬ 
phers  and  artists;  can  be  a  newsroom 
leader  in  the  initiation  formation  and 
publication  of  effective  graphics;  can 
help  us  take  full  advantage  of  the  latest 
in  color  system  and  critique  finished 
pages  for  style  and  graphic  content.  The 
winning  candidate  will  be  a  key  member 
of  the  editorial  team,  a  highly  dedi¬ 
cated,  motivated  and  skilled  individual. 
Supervisory  experience  is  required. 
Interested  parties  should  send  a  letter 
and  resumes  to  The  Columbus 
Dispatch,  Department  of  Employee  & 
Labor  Relations,  34  South  Third  Street, 
Columbus,  OH  43215.  An  Equal 
Opportunity  Employer  M/F. 

CAMERA  ROOM 

CAMERAPERSON 

The  Bradenton  Herald,  a  Knight-Ridder 
newspaper,  on  Florida's  West  Coast  has 
a  full-time  opening  for  an  experienced 
newspaper  production  cameraperson. 
Applicants  with  the  ability  to  operate  a 
color  scanner  are  preferred.  Forty-hour, 
5-day  work  week.  Hours  are  approxi¬ 
mately  5PM  to  2AM.  Apply  to  Personnel  ■ 
Dept.,  The  Bradenton  Herald,  102 
Manatee  Ave.  W,  Bradenton,  FL 
34205.  EOE. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
17,000  6-day  daily  is  seeking  a 
circulation  manager.  We  are  a  grovrth- 
oriented,  sales  and  market  driven  news¬ 
paper  in  zone  2.  Our  ideal  candidate  is 
a  good  people  manager,  outstanding 
leader,  and  our  best  salesperson.  We 
are  looking  for  someone  to  help  us  grow 
to  25,000  circulation;  provide 
outstanding  service;  and  maintain  our 
record  of  excellence  in  collections.  We 
will  provide  a  good  salary,  401(k)  plan, 
MBO  bonus  program  and  benefits.  Send 
resume  to  Box  3318,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR 
Lively  30,000  state  capital  daily 
committed  to  continuing  circulation 
growth.  Candidates  should  have  district 
manager  or  similiar  experience  and  a 
good  track  record  in  the  top  circulation 
job  at  a  smaller  daily,  with  demon¬ 
strated  marketing,  management  and 
computer  skills.  Apply  to:  Paula 
Redmann,  Human  Resources,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


CIRCULATION  DIRECTOR 

for  30,000  plus  Zone  5  daily  with 
impressive  growth  potential.  Join  a 
team  of  solid  newer  managers  already 
busy  in  revitalizing  our  product  and 
operations.  To  be  considered  for  this 
opportunity,  you’ll  need  to  demonstrate 
ability  in  sales  and  promotion,  an 
understanding  of  the  critical  areas  of 
circulation  management,  solid  person¬ 
nel  skills  and  an  attention  to  detail. 
We  re  part  of  a  stable  company  with  a 
solid  future.  If  you  have  ever  wanted  to 
show  what  you  could  do  with  your  own 
operation,  please  send  us  a  resume  and 
personalized  cover  letter  immediately. 
Box  3346.  Editor  &  Publisher. 


CIRCULATION  MANAGER 
70,000  combined  daily,  100,000 
Sunday  newspaper  in  Zone  2  seeking 
goal-oriented  assistant  to  Circulation 
Director.  The  right  candidate  must  be 
an  excellent  communicator  with  solid 
organizational  skills.  A  proven  track 
record  with  experience  in  rural  and 
urban  distribution,  zoning,  CIS,  single 
copy,  promotion  and  overall  circulation 
management  is  essential.  We  are  an 
aggressive,  well-managed,  indepen¬ 
dently  owned  newspaper  offering  excel¬ 
lent  salary,  benefits,  and  stability  in  a 
beautiful  area  in  the  northeast  U.S. 
Send  resume  including  salary  history 
and  requirements  to  Box  3352,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR 
Reporting  to  Vice  President/Circulation. 
Highly  competitive  New  Jersey  daily 
newspaper  seeks  a  hands-on  profes¬ 
sional  manager.  Primary  responsibili¬ 
ties  include  managing  all  home  delivery 
functions.  Proven  track  record  a  must. 
Salary  commensurate  with  experience. 
Send  resume  including  present  salary  to 
Box  3345,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Expanding  50,000  paid  weekly  group  in 
suburbs  of  Pittsburgh  is  seeking  a  goal- 
oriented  manager  with  a  proven  track 
record.  Experience  of  managing  and 
developing  carrier  and  mail  distribu¬ 
tion,  TMC  product  development,  sales 
promotion,  systems  and  budgeting  is 
essential  for  this  important  position  in 
our  managment  team.  We  offer  an 
excellent  salary  and  benefits  with  the 
potential  for  career  development  in 
other  companies  in  our  group.  Send 
cover  letter  with  resume  giving  full 
career  and  salary  history  to  Gateway 
Press,  Inc.,  Att:  Alice  Tovey,  610  Beat¬ 
ty  Rd.,  Monroeville,  PA  15146. 


NORTHERN  CALIFORNIA  community 
daily  seeks  experienced  person  for  posi¬ 
tion  as  circulation  manager.  Prefer 
someone  with  experience  in  competitive 
markets.  Computer  experience,  flexibil¬ 
ity,  strong  leadership  and  organization 
skills  a  must.  Our  circulation  is  ABC 
audited,  and  the  circulation  department 
is  well  organized  for  excellent  service 
and  future  growth.  Circulation  potential 
is  tremendous.  Number  of  households 
in  the  market  is  expected  to  double  in 
the  next  7  to  10  years.  Box  3325, 
Editor  &  Publisher. 


DATA  PROCESSING 

DATA  PROCESSING 
PROGRAM/ANALYST 
Southern  Alabama's  leading  newspaper 
with  a  circulation  of  over  lC)0, 000-plus 
needs  an  individual  with  one  to  three 
years  Hewlett-Packard  COBOL  program¬ 
ming  experience.  Candidate  must 
possess  strong  communication  skills, 
be  self-motivated,  and  have  Collier- 
Jackson  advertising  and  circulation 
experience.  Competitive  salary  and 
excellent  benefits  offer.  Send  resume 
and  salary  history  to  Box  3319,  Editor& 
Publisher. 


MANAGEMENT  INFO 
SYSTEMS  MANAGER 
The  Kingsport  Times  News,  northeast 
Tennessee’s  leading  newspaper  with  a 
daily  circulation  of  47,000,  needs  a 
person  with  strong  communication 
skills  and  heavy  exposure  in  a  Collier- 
Jackson-COBOL  environment  using 
DEC  VAX  hardware.  Ideal  candidate  will 
know  the  newspaper  business,  especial¬ 
ly  circulation  and  advertising  and  finan¬ 
cial  accounting.  Send  resume  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times  News,  PO  Box  479, 
Kingsport,  TN  37662. 


10,000  MANIACS 

What's  that!?  You  tell  us.  Then  we’ll  tell 
you  whether  you’re  ready  to  be  no.  2  in 
our  lifestyles  department.  If  you’re  a 
snoozer,  an  inverted  pyramid,  a  just- 
the-facts  type,  forget  it.  We’re  after  an 
alternative  thinker,  a  talented  editor,  a 
creative  brainstormer  to  be  assistant 
features  editor.  Will  handle  magazines 
primarily.  To  answer  the  question,  and 
to  apply,  write  to:  Dave  Haynes, 
Features  Editor,  The  News-Sentinel,  PO 
Box  102,  Fort  Wayne,  IN  46801.  A 
Knight-Ridder  newspaper,  and  an  Equal 
Opportunity  Employer. 


ASSISTANT  CITY  EDITOR 
For  3-person  desk  on  37,000  daily  in 
Washington  metropolitan  area.  Must 
have  previous  experience  on  a  city  desk 
or  comparable  assignment  editing  job 
and  strong  word  editing  skills.  Good 
people  skills  a  must.  Good  salary,  bene¬ 
fits.  Send  letter,  resume  and  salary 
history/requirements  to  Prince  George’s 
Journal,  9410  Annapolis  Rd.,  Lanham, 
MD  20706.  Attn:  Jim  Farrell.  No  calls, 
please. 

EOE 


BUSINESS  REPORTER 
Experienced,  aggressive  and  energetic 
reporter  with  solid  writing  ability.  For  a 
medium  sized  paper  that  is  growing 
with  the  area.  Zone  9  (The  Warm  Part.) 
Send  clips,  references,  resume  to  Box 
3347,  Editor  &  Publisher. 


BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 

ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 

copy  editors.  Prior  business  journalism 

required  and  advanced  degrees 

preferred.  Salary  and  benefits  competi¬ 

tive  with  other  major  national  dailies. 
We  are  innovative  and  aggressive  news¬ 

paper  looking  for  people  who  can  help 
row.  Resume  and  clips  to  Stephen  Fox, 

ditor,  1941  Armacost  Avenue,  Los 

Angeles,  CA  90025. 


COPY  EDITOR 

I  he  Korea  Times,  a  well  established 
and  fast  growing  ethnic  daily  newspaper 
in  Los  Angeles,  is  looking  for  an  exper¬ 
ienced  full-time  copy  editor  for  its  Engl¬ 
ish  language  edition.  Must  have  proven 
skills  in  editing  and  headline  writing. 
Send  resumes  and  salary  history,  along 
with  work  samples  and  reference  list  to 
Korea  Times  English  Language  Section, 
PO  Box  74517,  Los  Angeles,  CA 
90004-4896. 


COLUMNIST 

The  Roanoke  Times  &  World-News, 
125,000  circulation,  is  looking  for  a 
local  columnist  to  write  3  times  a  week. 
We  want  someone  who  can  capture  the 
feel  of  the  Roanoke  Valley  and  its 
surrounding  territory  in  southwest  Virgi¬ 
nia.  We  want  our  columnist  to  write 
about  issues,  people  and  events  and 
write  about  them  with  personality  and 
wit,  indignation  and  humor.  We’re  not 
looking  for  an  editorial  writer.  Our 
columnist  is  expected  to  be  a  reporter 
and  not  simply  a  commentator  on  the 
news. 

If  you’re  interested,  submit  3-7  sample 
columns,  650  to  800  words  each,  to 
William  K.  Warren,  Jr.,  Managing 
Editor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
Include  resume  and  2-page  autobiogra¬ 
phy.  Deadline  is  December  15th.  EOE. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  <&  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


COPY  EDITOR  A  precise,  energetic  copy 
editor  to  work  at  the  Contra  Costa 
Times,  a  fast-growing  daily  newspaper 
in  San  Francisco's  Bay  area.  The  candi¬ 
date  should  be  able  to  spot  holes  in 
stories,  write  clever  headlines  and 
design  clean,  eye-catching  pages  under 
deadline  pressure.  Three  years  daily 
newspaper  experience  required.  Submit 
resume,  references,  salary  history  and 
clips  tO:  Ann  Hagen  Kellett,  Managing 
Editor,  Contra  Costa  Times,  PO  Box 
5088,  Walnut  Creek,  CA  94596-1088. 

COPY  EDITOR 

20,000  morning  daily/Sunday  in  east¬ 
ern  Pennsylvania  is  looking  for  copy 
editor  with  1  to  2  years  experience  or 
reporter  with  3  to  4  years  and  part-time 
editing  experience  who  wants  to  move 
full-time  to  the  copy  desk.  Must  know 
and  love  the  language,  have  a  flair  for 
layout,  headlines.  Familiarity  with  Mac 
II  a  plus.  Send  resume,  layout  or  writing 
samples  to  Ron  Bouchard,  Editor,  The 
Pocono  Record,  511  Lenox  St., 
Stroudsburg,  PA  18360. 

COPY  EDITOR/SLOTPERSON 
Zone  2  major  metro  daily  100,000  plus 
needs  experienced  hand  for  universal 
desk.  Must  be  able  to  step  confidently 
into  the  slot  when  called  upon  by  tough 
production  schedule.  Strong  back¬ 
ground  in  hard  news  a  must.  Send  refer¬ 
ences.  Box  3366,  Editor  &  Publisher. 


COPY  EDITOR 

The  York  Daily  Record,  a  growing  daily 

and  Sunday  in  South  Central  PA,  seeks 

an  experienced  copy  editor  with  a  talent 

for  words  and  layout  and  a  take-charge 

personality.  We’re  paginated  and 

MACed,  and  we  need  someone  who  can 

handle  both  or  is  eager  to  learq.  Send 

resumes,  tearsheets  and  a  letter  telling 

what  motivates  you  to  Tracy  Collins, 

M.E.,  York  Daily  Record,  1750  Indust¬ 
rial  Hwy.,  York,  PA  17402. 


EXPERIENCED  EDITOR  wanted  for 
small  daily  newspaper.  Responsibilities 
include  managing  a  staff  of  four,  writ¬ 
ing,  editing.  Send  resume  to  Editor 
Wanted,  News  Tribune,  P.O.  Box  879, 
Keyser,  WV  26726. 


EDITOR 

Step  up  from  a  weekly.  4,500  circula¬ 
tion  daily  needs  editor  who  can  build 
readership  to  a  better  news  product. 
Beautiful  area,  outdoor  lifestyle.  Salary 
$16-18,000.  Advance  within  national 
group,  (iail  Rip  (616)  627-7144. 


EDITOR  or  solid  reporter  with  writing, 
photo,  and  layout  skills  to  become 
editor  of  Ohio  county  seat  weekly.  Send 
resume  and  salary  requirements  to: 
Editor,  PO  Box  303,  Bellevue,  OH 
44811. 


EDITOR 

(some  writing  experience  required) 
European  Stars  and  Stripes  has  an 
opening  for  an  editor  UA-11  (GS-11) 
position  in  the  New  York  office.  Starting 
salary  $27,716  P/A.  3  years  specialized 
experience  required  on  a  metropolitan 
daily  newspaper  to  include  feature/ 
deadline  writing  and  comprehensive 
news  coverage.  Liberal  vacation,  life 
and  medical  insurance  and  retirement 
benefits. 

First,  mail  your  resume  with  salary 
history  with  reference  to  this  advertise¬ 
ment  to  European  Stars  and  Stripes, 
252  7th  Avenue,  Rm.  401,  NYC 
10001.  Second,  call  our  New  York 
office  (212)  620-3333  between 
9:00-5:30  PM  Monday  through  Friday 
and  ask  that  an  application  form  be  sent 
to  you.  Mail  completed  application  to: 
European  Stars  and  Stripes 
Attn:  Civilian  Personnel  Office 
APO  New  York  09211-4211 
Your  application  must  be  postmarked 
not  later  than  27  November  1988. 
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HELP  WANTED 


EDITORIAL 


EDUCATION/HEALTH  REPORTER: 
We’re  looking  for  a  reporter  with  verve 
and  a  burning  curiosity  who  is  willing  to 
work  hard  at  one  of  the  best  small  daily 
newspapers  in  California.  We’re  offering 
a  commitment  to  quality  journalism  and 
the  training  and  feedback  that  accom¬ 
panies  that  commitment.  Send  resume, 
clips  and  references  to  Walt  Glines,  City 
Editor,  The  Dispatch,  PO  Box  22365, 
Gilroy,  CA  95021-2365.  (408) 
842-6411. 


EXPERIENCED  PHOTOJOURNALIST 
For  Arizona  daily  newspaper.  Some  writ¬ 
ing  ability  desirable.  Outstanding 
opportunity.  Good  salary  commensurate 
with  ability  and  experience.  Send 
resume,  references  and  some  clips  to 
Publisher,  Casa  Grande  Dispatch,  Box 
C3,  Casa  Grande,  AZ  85222. 


FEATURES  EDITOR 
Growing  8,000  daily  in  California’s  high 
desert  seeks  resourceful  features  editor. 
Must  be  able  to  produce  lively  lifestyle 
features,  cover  the  art  and  localize  new 
developments  in  the  areas  of  health  and 
religion.  Strong  layout  ability  a  must  on 
this  all-Macintosh  paper.  Also  accept¬ 
ing  applications  for  an  expected  city/ 
county  reporter  openings.  Send  cover 
letter,  resume  and  five  non-returnable 
tearsheets  showing  stories  and  layout  to 
Jamie  Hurly,  Mana^ng  Editor,  The 
Daily  Independence,  PO  Box  7,  Ridge¬ 
crest,  CA  93555.  Zone  7,  8,  9  applic¬ 
ants  only. 

FREELANCERS  NEEDED 
Writers  and  photographers  in  Great 
Lakes  Cities,  especially  Cleveland, 
Toledo,  Chicago  and  Detroit,  by  nation¬ 
al  boating  newspaper.  Interested  in 
enterprise  photos  and  clear  and  concise 
copy  -  news,  features,  trend  stories. 
Send  query  and  samples  to  Regional 
Editor,  Soundings  Publications,  35 
Pratt  Street,  Essex,  CT  06426. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


GROWTH-ORIENTED  Cincinnati 
publishing  company  seeks  reporters 
and  editors  with  top-notch  journalism 
skills  for  current  and  future  openings. 
Must  be  accurate,  creative,  willing  to 
hustle  and  care  about  quality.  Must 
have  minimum  of  one  year  experience. 
Send  resume,  samples  and  salary 
history  to  Editor,  Greater  Cincinnati 
Business  Record,  7  West  7th  St.,  Suite 
1820,  Cincinnati,  OH  45202.  EOE. 


LIFESTYLES  EDITOR: 

Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive.  Lifes¬ 
tyles  section  should  be  fun,  touching, 
comptemplative  and  more.  Skilled 
photograhers,  co-editors  and  writers 
await  our  arrival  at  one  of  the  best  small 
daily  nespapers  in  California.  Send 
resume,  clips  and  references  to  Mark 
Derry,  Executive  Editor,  The  Dispatch, 
PO  Box  22365,  Gilroy,  CA 
95021-2365.  (408)  842-6411. 


HELP  WANTED 


EDITORIAL 


LIFESTYLE  EDITOR 
For  Vero  Beach  Press-Journal,  a 
25,000  circulation  AM,  halfway  down 
Florida  East  Coast.  Five-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  good  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c/o  Vero  Beach  Press  Jour¬ 
nal,  Box  1268,  Vero  Beach,  FL  32961. 


LOCAL  MEDIA  ORGANIZER  and 
NATIONAL  MEDIA  positions  available 
for  generating  coverage  of  hunger 
issues.  Both  positions  require  three 
years  media  or  PR  experience,  excellent 
writing  and  communication  skills,  and 
knowledge  of  hunger  issues.  Christian 
faith  perspective  essential.  Salary 
based  on  need.  Write:  Personnel  Direc¬ 
tor,  Bread  for  the  World,  802  Rhode 
Island  Avenue,  NE,  Washington,  DC 
20018. 


MANAGING  EDITOR  for  community- 
oriented  5-day  12,000  circulation  daily 
in  scenic  mountain  area  of  zone  3. 
Hands-on  writer,  editor.  Immediate. 
Require  daily  experience.  Bright,  strong 
package.  Send  resume,  clips,  refer¬ 
ences  to  Box  3331,  Editor  &  Publisher. 


MANAGING  EDITOR 
Our  weekly  business  newspaper  needs  a 
strong  editor  who  can  rework  copy  deftly 
and  improve  its  content.  Experience  in 
newsroom  management  and  knowledge 
of  local  market  preferred  but  not 
required.  Send  resume,  work  samples 
and  salary  requirement  to  Mark  Dodosh, 
Editor,  Crain’s  Cleveland  Business,  140 
Public  Square,  Cleveland,  OH  44114. 


MANAGING  EDITOR  -  Publisher  of 
weekly  newspaper  in  Southwest  U.S. 
seeks  professional  with  minimum  10 
years’  management  experience  in  news¬ 
papers  or  magazines.  Ideal  candidate 
will  have  strong  editing/publishing 
background.  Salary  commensurate  with 
experience,  excellent  benefits.  Box 
3363,  Editor  &  Publisher. 


MANAGING  EDITOR 
An  outstanding  career  opportunity  for 
an  aggressive  newspaper  editor.  The 
Mesquite  News,  a  Harte-Hanks 
community  newspaper,  has  an  immedi¬ 
ate  opening  for  a  managing  editor.  The 
position  involves  the  day-to-day  supervi¬ 
sion  and  leadership  for  a  7-person  news 
staff.  Journalism  degree  and/or  strong 
news  management  required.  Send 
resume  with  salary  requirements  to 
Publisher,  Mesquite  News,  PO  Box 
850136,  Mesquite,  TX  75185-0136. 


NEWS  EDITOR  5-day  daily.  Zone  3. 
Daily  background.  Strong  writer,  imagi¬ 
native  editor,  good  with  people.  Great 
community.  Resume,  clips,  references 
to  Box  3330,  Editor  &  Publisher. 


NEWS  EDITOR  & 
ASSISTANT  CITY  EDITORS 
Superb  opportunities  on  award-winning 
progressive  70,000  PM  in  highly 
competitive  metro  region.  We’re  looking 
for  editors  experienced  in  staff  direc¬ 
tion,  copy  editing,  headline  writing, 
graphics  and  contemporary  design.  A 
chance  to  be  part  of  an  aggressive  news 
team.  Good  pay  and  benefits.  Refer¬ 
ences  with  resume.  Zone  5.  Box  3360, 
Editor  &  Publisher. 


Every  industry  as  well 
as  every  individual  needs 
criticism. 

George  B.  Cortelyou 


HELP  WANTED 


EDITORIAL 


NORTHWESTERN  UNIVERSITY  is 
seeking  a  Technical  Sciences  Editor 
responsible  for  developing,  writing,  and 
placing  stories  with  the  media  in 
support  of  the  Technological  Institue 
and  certain  areas  within  the  College  of 
Arts  and  Sciences  at  the  University. 
Candidates  must  have  demonstrated 
writing  ability,  with  appropriate  work 
experience  in  journalism  or  public  rela¬ 
tions  in  engineering  and  the  applied 
sciences.  Send  resume  and  salary 
requirements  to  the  Personnel  Depart¬ 
ment,  Northwestern  University,  720 
University  Place,  Evanston,  Illinois 
60208.  Affirmative  Action,  Equal 
Opportunity  Employer. 


NEWS  EDITOR/LAYOUT  ARTIST 
The  Times  Journal  Co.,  a  progressive 
newspaper  publishing  company  located 
in  Springfield,  VA,  has  an  immediate 
opportunity  for  an  experienced  news 
editor/layout  artist.  Responsibilities 
include  planning  and  overseeing  the 
production  of  graphics  and  photographs 
for  the  news  and  special  sections  of  our 
daily  newspapers.  Five  years  experience 
in  daily  news  editing,  color  layout, 
design  and  graphic  arts  for  news  pages 
preferred.  Knowledge  of  Macintosh 
computer  graphics  helpful.  We  offer  a 
competitive  salary,  excellent  company 
paid  benefits  and  a  pleasant  profession¬ 
al  working  environment.  Qualified  appl¬ 
icants  please  send  resume  tO: 

The  Times  Journal  Co. 

Human  Resources 
Attn:  News  Editor/Layout  Artist 
6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 


OHIO  STATEHOUSE  STRINGER  our 
weekly  business  newspaper  needs  a 
Columbus,  Ohio,  stringer  who  can  cover 
business-related  legislative  issues. 
Send  resume  and  clips  to  Mark  Dodosh, 
Editor,  Crain’s  Cleveland  Business,  140 
Public  Square,  Cleveland,  OH  44114. 


HELP  WANTED 


EDITORIAL 


METRO  EDITOR 

For  feisty  New  Jersey  AM  daily.  We  want 
an  aggressive  person  who  can  lead  and 
teach  a  talent^  young  staff  of  reporters 
and  work  with  some  solid  pros.  Send 
cover  letter,  clips,  resume,  references 
and  salary  requirements  to  Bill  Blocher, 
Editor,  Ocean  County  Observer,  8 
Robbins  Street,  Toms  River,  NJ  08754. 


PUBLICATIONS  MANAGER 
Creative  specialist  with  3  to  5  years 
experience  in  academic  or  other  non¬ 
profit  organization  to  manage  a  variety 
of  periodicals  and  marketing  communi¬ 
cations  projects  including  award¬ 
winning  magazines  and  2  newsletters. 
The  successful  candidate  will  possess 
high  energy  level,  be  able  to  work  with 
professional  and  non-clinical  staff  and 
manage  creative  team  of  writers,  desig¬ 
ners,  photographers  and  illustrators, 
from  concept  to  completion. 
Background  or  experience  in  medical  or 
health  care  environment  is  helpful. 
Ability  to  manage  numerous  projects 
under  tight  deadlines  and  proficiency  in 
AP-style  editing  and  proofreading  skills 
desired. 

All  editorial  projects  support  patient 
care,  teaching  and  major  research  activ¬ 
ities  and  nationally  recognized  centers 
for  geriatric  medicine,  burn  care, 
cardiology,  sleep  disorders,  pulmonary 
and  renal  medicine,  substance  abuse 
and  a  variety  of  other  academic 
departments. 

Send  employment  history,  salary 
requirements  and  sample  articles  or 
publications  by  December  2nd  to: 
Employment  Manager 
The  Francis  Scott  Key 
Medical  Center 
A  Johns  Hopkins  Health 
System  Member  Institution 
4940  Eastern  Avenue 
Baltimore,  MD  21224 
(301)  550-0475 


EDITOR  &  PUBLISHER  for  November  12,  1988 


Editor 


GARDEN  IDEAS  AND  OUTDOOR  LIVING 

BETTER  HOMES  AND  GARDENS’  Special  Interest 
Publications  seeks  outstanding  journalist  with  hor¬ 
ticulture  background  to  plan  and  produce  its 
GARDEN  IDEAS  AND  OUTDOOR  LIVING 
magazine. 

The  successful  candidate  will  have  a  college  degree 
with  minimum  three  years’  experience  as 
writer/editor  with  magazine,  newspapers  or  books. 
This  experience  must  include  at  least  one  year  of 
writing  articles  in  the  garden  or  horticulture  field. 
Must  possess  excellent  communication,  creative, 
conceptual  and  organizational  skills;  be  a  self-starter 
and  able  to  work  under  pressure.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  cover  letter  with 
salary  history  and  requirements  in  confidence  to: 
Miss  Draper,  Corporate  Director,  Executive  Place¬ 
ment,  Meredith  Corporation,  Box  723,  Locust  at  17th, 
Des  Moines,  lA  50336. 

An  equal  opportunity  employer 


leredith 

CORPORATION 
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PRODUCTION  EDITOR 
Well-established  news  research  organi¬ 
zation  in  Washington,  DC,  seeks  exper¬ 
ienced  production  editor  with  good  writ- 
ing  skills  and  wide  interests. 
Responsibilities  include  selecting 
charts,  graphs  and  other  graphics  to 
accompany  text;  coordinating  produc¬ 
tion  of  text  and  graphics  with  in-house 
art  and  production  departments; 
proofreading  and  page  layout.  You  will 
also  have  the  opportunity  to  write  week¬ 
ly  bylined  news  stories.  Send  resume 
and  cover  letter  to  Editor,  Editorial 
Research  Reports,  1414  22nd  St.  NW, 
Washington,  DC  20037.  An  equal 
opportunity  employer. 


REGIONAL  EDITOR 
Supervise  3  reporters  and  40  part-time 
correspondents  covering  a  15-county 
area  in  Northeast  Iowa  for  a  50,000  PM 
daily.  Some  reporting.  Need  good  orga¬ 
nizational,  motivational  and  editing 
skills.  Send  resume  and  clips  to  Saul 
Shapiro,  Editor,  Waterloo  Courier,  PO 
Box  540,  Waterloo,  lA  50704. 


REPORTER  -  Group  of  growing  quality 
eastern  NC  weeklies  seeking  full-time 
reporter.  Photoskills  helpful.  Must  be 
fluent  in  sports.  $200-$250/week.  Plus 
mileage  benefits.  Come  grow  with  us. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


REPORTER 

Mid-sized  central  Texas  newspaper 
seeks  experienced  reporter  for  2-person 
bureau.  Successful  applicant  will  be  a 
self-starter  with  2  to  3  years  experience 
who  enjoys  working  in  a  competitive 
situation.  Send  resume,  non-returnable 
clips  and  cover  letter  to  Steve  Walters, 
Managing  Editor,  Temple  Daily  Tele¬ 
gram,  PO  Box  6114,  Temple,  TX 
76501  or  call  (817)  778-4444. 


REPORTER  -  Energetic  pro,  army  veter¬ 
an  or  with  experience  covering  the  mili¬ 
tary,  to  report  on  $1  billion  expansion  of 
Fort  Drum  in  fastest  growing  region. 
Starting  pay  to  mid  $20’s.  Professional 
atmosphere.  Full  benefits,  401K  plan, 
company-paid  pension.  Great  hunting, 
fishing.  Country  living.  Write  Jim 
Kevlin,  260  Washington  St.,  Water- 
town,  NY  13601. 


REPORTER 

Small  daily  in  northwest  NJ  looking  for 
bright,  aggressive  reporter.  The  applic¬ 
ant  should  have  good  news  instincts,  a 
love  for  the  business  and  a  demon¬ 
strated  flair  for  the  language.  Competi¬ 
tive  salary.  Send  resume  and  clips  to  R. 
Bergmann,  New  Jersey  Herald,  PO  Box 
10,  Newton,  NJ  07860. 


REPORTER 

25,000  New  England  PM  is  expanding 
its  local  news  staff.  Applications  are 
invited  from  versatile  reporters  who  can 
out-hustle  and  out-write  the  competi¬ 
tion.  Photography  skills  a  plus.  Compe¬ 
titive  salary,  excellent  benefits.  Don’t 
tell  me  you  can  do  it;  show  me  you’ve 
done  it.  Send  resume,  clips  tO:  Ned 
Bristol,  Managing  Editor,  The  Sun  Chro¬ 
nicle,  Box  600,  Attleboro,  MA  02703. 


REPORTERS 

If  you  have  at  least  2  years  of  daily 
experience,  the  drive  to  go  beyond  the 
routine  and  the  proven  instinct  for  the 
big  story,  we’d  like  to  talk  to  you  about 
working  at  The  Times  Union.  We’re  the 
dominant  newspaper  in  our  corner  of 
the  Empire  State  (daily  circulation 
108,000,  Sunday  circulation 
1 70,(300)  and  we’re  looking  for  repor¬ 
ters  who  will  help  make  us  better. 
Resumes  and  no  more  than  6  clips  to 
Dan  Lynch,  Managing  Editor/News,  The 
Times  Union,  News  Plaza,  Box  15000, 
Albany,  NY  12212. 


REPORTER 

Sp^trum,  a  bi-weekly  Little  Rock  alter¬ 
native  paper,  .seeks  a  reporter  to  assist 
in  the  assignment  and  editing  of  stories, 
reporting  of  in-depth  news  articles  and 
direction  of  our  editorial  page.  Strong 
hard  news  background  essential.  Not  an 
easy  job,  but  a  challenging  opportunity 
tor  someone  with  strong  ideas  about 
journalism.  If  you  think  you’d  like  work¬ 
ing  for  a  paper  praised  by  C.J.R.  for  its 
"seriousness  of  purpose,"  submit  a 
letter  and  clips  to  Stephen  Buell,  Spec¬ 
trum,  1300  South  Main,  Little  Rock, 
AR  72202. 


RESPECTED  BROAD  sheet  weekly  serv¬ 
ing  cosmopolitan  community  seeks 
seasoned  reporter  -  someone  who  is 
bright,  eager  and  curious,  who  can  write 
with  precision  and  flair,  and  who  has 
strong  analytical  ability  and  mature 
judgement.  Experience  required.  Car, 
camera  and  eye  for  photos  essential. 
Send  letter  stating  salary  requirements 
with  clips  and  resume  to  Peter  Boody, 
The  South  Hampton  Press,  PO  Box 
1207,  South  Hampton,  NY  11968. 


SENIOR  EDITOR 

If  you  have  three  to  five  years  solid 
editing  experience,  no  boats  and 
consider  the  national  boating  titles 
overly  cautious  if  not  down  right  dull, 
you  might  be  right  for  OFFSHORE,  the 
boating  magazine  of  New  England,  NY, 
&  NJ.  Boat  ken  is  essential!  Call  Herb 
Gliick  (617)  449-6204. 


FREE  JOB  LISTINGS 
Fdr  a  Limited  Time  Only 

You  can  sample  FREE  the  newspaper  profession’s  fastest,  most 
sophisticated  job  hunting  resource.  MediaUne  calls  newspapers 
nationwide  every  day,  and  reports  their  job  openings  to  MMia- 
Line  clients  via  telephone.  With  a  pushbutton  telephone,  call 
303-792-9922.  After  the  call  connects,  enter  these  code  numbers: 


Week  of  November  7tfi 

Staff  Writers  20-655-98 

Copy  Editors  21-052-97 

Sports  Writers  22-449-95 

Editors  23-907-26 


Week  of  November  14th 

Staff  Writers  20-205-40 

Copy  Editors  21-602-39 

Sports  Writers  22-465-03 

Editors  23-862-02 


To  sign  up  for  regular  MediaLine  service,  call 

800-237-8073 

in  California;  408-296-7353 


SECTIONS  EDITOR 

“Ambitious"  is  a  good  way  to  describe 
our  features  section,  and  we  are  looking 
for  an  editor  who  is  equally  so.  The 
Times-News  (circ.  22,000)  in  Twin 
Falls,  Idaho  seeks  a  section  editor  to 
oversee  our  food/home,  entertainment, 
communi^/lifestyle  and  health  section, 
in  addition  to  some  management 
responsibilities.  Ideal  candidate  will 
have  strong  editing  skills,  and  solid 
feature  writing  experience.  A  good  eye 
for  graphics  is  a  plus.  If  you’d  like  to  live 
in  a  small  town  that  is  close  to  some  of 
the  best  skiing  and  outdoor  recreation 
in  the  country,  send  samples  of  your 
writing  or  section  to:  Stephen  Hartgen, 
Managing  Editor,  The  Times-News,  Box 
548,  Twin  Falls,  ID  83303. 


SENIOR  EDITOR 

Publications  department  for  Chicago 
area  trade  association  with  offices  near 
O’Hare  is  seeking  a  senior  editor  to  help 
plan,  write  and  edit  its  monthly,  nation¬ 
ally  distributed  magazine  as  well  as 
other  publications,  including  manuals, 
books  directories  and  promotional  liter¬ 
ature.  A  degree  in  journalism,  English 
or  related  field  and  a  minimum  of  two 
years  magazine  experience  required. 
Send  resume  to  Martin  Eastman, 
NRCA,  6250  River  Rd.,  Rosemont,  IL 
60018. 


SMALL  NEW  ENGLAND  daily  known  for 
good  writing  and  strong  local  commit¬ 
ment  seeks  wire  and  assistant  city 
editor  candidates.  Also  looking  for 
sharp  reporters  who  can  write  well. 
Beginners  welcome.  Send  resume  and 
clips  to  Box  3355,  Editor  &  Publisher. 


SPORTS  EDITOR 

We’ve  been  a  consistent  APSE  winner 
and  now  we  need  someone  to  continue 
the  tradition.  We  want  a  strong  writer, 
designer  and  organizer  to  run  our  5-per¬ 
son  staff.  Cover  PAC-10,  Big  Sky,  and 
NAIA  World  Series  while  living  in  a 
superb  area  for  the  outdoor  enthusiast. 
25,000  AM.  Send  resume,  clips,  pages 
to  Paul  Emerson,  Managing  Editor, 
Lewiston  Tribune,  PO  Box  957,  Lewis¬ 
ton,  ID  83501. 


SPORTS  WRITER  for  12,000  circula¬ 
tion  PM  daily  in  coastal  North  Carolina. 
Experience  or  journalism  degree 
required.  Layout  and  pagination  experi¬ 
ence  also  a  plus.  Send  resume,  clips  to 
Executive  Editor,  The  Daily  Advance, 
PO  Box  588,  Elizabeth  City,  NC) 
27909. 


To  some  people,  a  picture’s  worth  a 
thousand  words.  At  CMP,  we  tell  it  like 
it  is. 

ASSISTANT  MANAGING  EDITOR 
CommunicationsWeek  International, 
one  of  the  leading  newspapers  of  the 
communications  industry,  seeks  pro  to 
work  with  reporters  covering  markets 
from  Brussels  to  Beijing.  Exciting, 
management-tracking  opportunity  for 
professional  journalist  equipped  with 
the  following  credentials:  at  least  5 
years  journalism  experience;  strong 
writing/editing  skills;  organizational 
strengths;  and  insight  into  what  makes 
a  newspaper  fly.  Rush  resume/clips/ 
salary  history  to:  Recruiter  B. 

WE’RE  ALSO  LOOKING  FOR: 

COPY  EDITOR 

Experienced  wordsmith  with  sharp 
editing/rewrite  skills.  Perfectionism  a 
must.  Reporting  and  headline  writing 
background  preferred.  Journalism  or 
equivalent  degree  desired.  Rush 
resume/salary  history  to:  Recruiter  B-1. 

Please  respond  to  the  appropriate 
recruiters  listed  above  at  600  Commun¬ 
ity  Dr.,  Manhasset,  NY  11038. 

CMP  Publications 
Equal  Opportunity  Ernployer 


ZONE  5  mid-sized  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  coverage  of  agriculture 
and  rural  affairs.  Degree  required, 
experienced  preferred.  Recent  or  Janu¬ 
ary  graduates  with  strong  background, 
professional  internships  will  be  consid¬ 
ered.  Applicants  with  demonstrated 
communication  skills  in  non-newspaper 
fields  will  be  considered.  Midwest  back¬ 
ground  helpful.  Box  3344,  Editor  & 
Publisher.  ♦ 


MARKETING 


CREATIVE  DIRECTOR 
Join  the  Denver  Post’s  outstanding 
marketing  team  in  this  exciting  compe¬ 
titive  market.  This  challenging  position 
requires  an  experienced  and  energetic 
manager  to  direct  and  coordinate  prom¬ 
otional  copy  writing  and  art  assign¬ 
ments.  Minimum  five  years  promotion 
experience,  including  copy  writing  and/ 
or  creative  art.  Bachelor’s  degree 
required.  Competitive  salary  and  bene¬ 
fits  package.  Send  resume  and  salary 
history  to  Employment  Manager,  The 
Denver  Post,  PO  Box  1709,  Denver,  CO 
80201.  EOE. 


PRODUCTION 


CAMERA/PLATE/PRESS  OPERATOR 
We  currently  have  a  full-time  position 
available  for  an  experienced  camera 
plate  press  operator.  Candidates  must 
have  a  minimum  of  four  years’  experi¬ 
ence  in  press  related  field.  Individuals 
must  also  possess  good  mechanical 
ability,  versatility  and  a  team-oriented 
work  philosophy.  Knowledge  of  camera 
work  and  color  separation  is  helpful  but 
not  necessary.  Goss  Headliner  Mark  II 
Letter  Press  and  NAPP  system  used  at 
our  location.  Daily  AM  newspaper, 
seven-day  operation,  and  salary  range  of 
$350-$562. 

Send  resume  and  salary  requirements 
by  November  18  to: 

Human  Resources  Department 
JOURNAL  TIMES 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 


GREAT  OPPORTUNITY  in  northern  Illi¬ 
nois.  Production  manager  for  daily 
newspaper  and  commercial  plant.  All 
inclusive  concept  -  from  idea  to  deliver 
piece.  Includes  responsibility  for 
composing,  camera  and  plate,  web 
re’s  worth  a  offset  press,  job  printing,  lettershop, 
«e  tell  it  like  and  computer  programming.  Goss 
Suburban  press  with  progress  capabili¬ 
ty,  leadership,  motivational  skills,  tech- 
1  EDITOR  nical  capabilities,  business  sense,  posi- 

iternational,  tive  can-do  attitude,  and  good  people 

apers  of  the  skills  are  required.  We  want  someone 

seeks  pro  to  who  can  organize  and  take  pride  in 

ing  markets  making  a  good  operation  better!  Ideal 

g.  Exciting,  tor  someone  who  has  gained  the  experi- 

Dortunity  for  once  and  wants  to  take  charge.  Please 

uipped  with  send  resume  to  Patrick  B.  Mattison, 

:  at  least  5  President,  Belvidere  Daily  Republican, 

mce;  strong  401  Whitney  Blvd.,  Belvidere,  IL 

ganizational  61008. 

what  makes  ^ - z - - : - 

ssume/clips/  Growing  Zone  5  publishing  group 

B.  accepting  resumes  for  current/Tuture 

openings  for  camera,  pre-press  and 
IG  FOR:  operators  and  working  supervisory 

personnel  with  experience  on  six  or 
more  Goss  Community  units.  Candi- 
with  sharp  "tates  must  be  cost,  maintenance  and 
fectionism  a  duality  conscious.  Competitive  salary, 
dline  writing  benefits  and  profit  sharing.  Your  confi- 
jurnalism  or  dencerepected.  Respond  to  Chief  Oper- 
ired.  Rush  ating Officer,  PO  Box  3353,  Evansville, 
ecruiterB-1.  IN  47732. 

appropriate  IN  PARADISE  and  run  8-unit 

00  Coinmun-  Solna  News  King.  Excellent  pay  pack- 
038  age  with  bonus  potential.  Immediate 

opening.  Call  Nick  Witmer  at  (717) 
PS  888-9643  or  write  to  201  N.  Lehigh 

Tiployer  A''®  -  Sayre,  PA  18840. 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PROMOTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
_ EDITORIAL 


MAILROOM  SUPERVISOR 
50,000  circulation,  7-day  Zone  2  news¬ 
paper  needs  a  planning  and  scheduling 
wizard  to  serve  as  mailroom  supervisor. 
This  person  will  be  reponsible  for  co¬ 
ordinating  all  mailroom  production 
efforts,  as  well  as  managerial  respons- 
bilities  such  as  purchasing,  hiring, 
budgeting,  etc. 

Managerial  experience  is  a  must,  Harris 
8-48P  inserting  experience  a  definite 
plus.  Excellent  opportunity  for  a 
number-two  man  to  move  up. 

Send  resume  with  salary  history  to:  Box 
3342,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR 
Morning  daily  newspaper  and  potential 
two-shift  job  printing  plant,  with  8  units 
Goss  Community,  needs  experienced 
press/camera  supervisor.  Salary 
commensurate  with  skill  and  experi¬ 
ence.  Liberal  benefits  include  family 
health  care,  paid  vacation,  and  401K 
savings  plan.  If  you  are  ambitious  and 
want  to  settle  in  New  England’s  finest 
skiing,  fishing,  and  hunting  country  this 
could  be  the  opportunity  you've  looked 
for.  Write  Richard  Macko,  The  Brattleb- 
oro  Reformer,  PO  Box  802,  Brattleboro, 
VT  05301. 


PRODUCTION  SYSTEMS  MANAGER 
Zone  3  daily  with  100,000  plus  circula¬ 
tion  seeks  a  candidate  with  strong 
human  resource  development  skills  to 
manage  a  staff  of  12  systems  and  hard¬ 
ware  technicians.  The  person  we  are 
looking  for  must  be  familiar  with  Fourth 
Wave  publishing  systems,  possess 
knowledge  of  Post  Script  system 
language  and  have  full  understanding  of 
hardware.  Competitive  salary  and  bene¬ 
fits.  Send  resume  including  salary 
requirements  to  Box  3343,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
Needed  immediately  for  5-day  daily 
that  also  publishes  several  other  news¬ 
papers,  prints  many  circulars.  Person 
needed  who  can  supervise  composing 
room,  photography  department,  sche¬ 
dule  outside  jobs,  etc.  Growing 
company.  Good  opportunity  for 
talented,  aggressive  manager.  Write  or 
call  Bart  Adams,  The  Daily  Record,  PO 
Box  1448,  Dunn,  NC  28334.  (919) 
892-3117. 


TECHNICAL  FIELD  SUPPORT 
A  major  manufacturer  of  printing  press 
ancillary  equipment  is  seeking  a  techni¬ 
cal  field  support  person  to  be  responsi¬ 
ble  for  after  sales  support  among  our 
nationwide  customer  base. 

The  preferred  candidate  will  have  had 
considerable  hands-on  experience  in 
the  pre-press  and  pressroom  areas  of  a 
daily  letterpress  newspaper  production 
environment  and  will  have  extensive 
knowledge  of  achieving  high  quality 
newspaper  reproduction.  Offset  experi¬ 
ence  would  be  an  asset  but  is  not 
essential. 

The  person  we  seek  will  be  a  good 
communicator  and  will  be  comfortable 
dealing  with  people  at  all  levels  in  a 
newspaper  in  order  to  optimize  the 
benefits  of  using  our  products. 
Extensive  travel  within  North  America 
and  occassional  travel  to  Europe  will  be 
required  for  this  position.  Compensa¬ 
tion  includes  salary  commensurate  with 
experience  plus  expenses  and  a  full 
benefits  package. 

If  you  are  interested  in  pursuing  this 
exciting  opportunity,  please  send  your 
resume  and  salary  history  in  complete 
confidence  to  Box  3349,  Editor  & 
Publisher. 


Classified  Advertising 
(212)  675-4380 


THE  REGISTER-GUARD,  an  indepen¬ 
dent  newspaper  with  over  70,000  daily 
circulation,  is  seeking  an  individual  to 
lead  the  Newspaper’s  Promotion 
Department.  The  successful  candidate 
will  possess  strong,  creative  promotion, 
copy  writing,  artistic,  public  relations 
and  management  knowledge  and  skills. 
Both  newspaper  and  electronic  media 
experience  will  be  an  asset.  Candidates 
must  be  able  to  prepare  copy  and  art  for 
Newspaper  and  advertiser  promotions 
and  also  be  able  to  direct  other  skilled 
employees.  Five  years  of  progressively 
responsible  promotion  experience  and 
college  degree  preferred.  Please  send 
resume  with  salary  expectations  to; 
PROMOTION  MANAGER 
Personnel  Department 
The  Register-Guard 
PO  Box  10188 
Eugene,  OR  97440-2188 


SALES 


FLORIDA  SALES  REPS 
Florida  publishing  company  seeks 
experienced  advertising  sales  persons 
to  represent  company  on  commission 
basis  in  these  regions:  S.  Florida 
(Miami);  N.  Florida  (Jacksonville);  Gulf- 
coast  (Tampa);  Central  Florida  (Orlan¬ 
do).  For  sales  and  marketing  to  senior 
level  managers,  banker,  developers, 
publishers  (advertising  space,  subscrip¬ 
tions,  directories,  research/consulting). 
Generous  commissions,  ground  floor 
opportunity.  Reply  tO:  H.  Boerner,  Data 
Directions,  Inc.,  PO  Box  1205,  Tarpon 
Springs,  FL  36488;  tel  (813) 
942-1117. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  of  award-winning 
Louisiana  semi-weekly  (circ. 
9,000-plus)  seeks  administrative  or 
department  head  position  with  large 
weekly  or  daily  newspaper  in  zones  4  or 
6.  Over  20  years  experience  in  all 
aspects  of  newspaper  business. 
Economic  recession  in  La.  has  caused 
Publisher  to  eliminate  my  position. 
Strong  letter  of  recommendation  from 
Publisher  will  accompany  resume.  I  am 
a  43-year-old  married  female  with 

frown  children.  Contact  Pam  (504) 
67-0714  or  write  to  27265  W.  Lake¬ 
side  Dr.,  Denham  Springs,  LA  70726. 

MICRO-MARKETER  specializing  in 
small  to  medium  size  dailies,  paid  and 
free  weeklies,  shoppers,  T.M.C. 
products  desires  challenging  position  in 
Zones  1  or  2.  Cost  conscious  with  excel¬ 
lent  budgeting  skills.  Over  18  success¬ 
ful  years  in  the  industry.  Contact  Dave 
Ruscetta,  15C  Monroe  St.,  Milford,  CT 
06460  or  call  (203)  877-8727. 


PUBLISHER,  CEO,  GM  22  years  in  all 
phases  of  newspaper,  magazine,  and 
commercial  printing  operations. 
Extremely  successful  in  company  turn 
around  and  competitive  situations. 
Prefer  aggressive  large  daily  with 
commercial  printing.  Box  3356,  Editor 
&  Publisher. 


PUBLISHER 

National  success.  Sales,  profits, 
awards,  stability.  Group  experience. 
Reorganization  fuels  this  search. 
California-based.  Will  relocate.  Avail¬ 
able  now.  Box  3370,  Editor  & 
Publisher. 


Successful  Publisher/CEO,  the  right 
person  to  lead  your  organization  to  new 
lengths  of  success.  Solid,  successsful, 
established  motivator  of  people  and 
ideas  who  achieves  record  breaking 
results  with  a  continuous  track  record  of 
success.  Box  3327,  Editor  &  Publisher. 


_ CIRCULATION _ 

Proven  Professional  with  23  years  on  a 
major  metro.  Experienced  in  ALL 
phases  of  circulation,  strong  leader, 
administrator,  extensive  knowledge  of 
marketing,  distribution,  home  delivery 
and  single  copy.  Available  full-time  or 
to  consult.  Box  3357,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ EDITORIAL _ 

9  YEAR  SYNDICATED  COLUMNIST 
looking  for  new  home  for  fashion/sewing 
column  -  great  reference.  Author  of  2 
books.  Professional  speaker  and  writer 
for  20  years.  Sally  Cowan,  3873  Hick¬ 
ory  Lane,  St.  Augustine,  FL  32086 
(904)  797-4173. 


ATTENTION  OHIO  EDITORS: 
Handicapped  FL  freelance  writer  with 
four  years  exp.  seeks  full-time  general 
assignment  position  on  medium-to- 
large  size  newspaper/magazine.  Dead¬ 
lines  have  always  been  met.  Will  be  in 
Ohio  week  of  Nov.  21.  Steve  (813) 
293-9567.  Have  answering  machine. 
All  calls  returned. 


AWARD-WINNING  Sports  Writer  seeks 
position  with  mid-size  or  metro  daily. 
Experience  includes  four  years  as  NFL 
beat  writer.  Versatility  ranges  from  take¬ 
outs  to  AP  correspondent.  Age  29.  Box 
3373,  Editor  &  Publisher. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  to  mid-size  or  major,  metro 
or  suburban.  Excellent  leader,  organiz¬ 
er.  Computer  and  people  oriented. 
Don’t  pass  me  by.  Contact  Chuck  (914) 
428-6111. 


COPY  EDITOR.  Experienced.  Headline, 
layout,  people  skills.  Part-time,  perma¬ 
nent.  (212)  777-0486. 


(X)N’T  HIRE  ME,  unless  you  are  looking 
for  a  15-year  pro  with  writing,  editorial 
and  management  experience  in  all 
aspects  of  corporate  publications.  I  love 
writing;  love  working  with  people 
committed  to  award-winning  communi¬ 
cations.  Salary  secondary  to  job  satis¬ 
faction  and  opportunity  for  growth. 
Write  Box  3336,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  good 
Macintosh  skills  seeks  copy  editing 
position  at  quality  mid-sized  daily.  Call 
Gail  (812)  333-6504. 


EXPERIENCED  NEWS  EDITOR  seeks 
slot  with  medium  to  large  daily.  Ready 
to  homestead.  Fast,  accurate  layouts, 
copy  editing,  headlines.  Well  versed  in 
AP  style.  Good  teacher,  leader.  Depend¬ 
able,  dedicated,  energetic.  Box  3369, 
Editor  &  Publisher. 


FEATURES  REPORTER/RESTAURANT 
CRITIC  with  current  metro  daily  and  city 
magazine  experience  and  strong  food 
background  seeks  career  opportunity  in 
large  metro  area.  Box  3337,  Editor  & 
Publisher. 


MANAGING  EDITOR  of  The  Madison 
(Fla.)  Enterprise-Recorder  wants  more 
responsibility  on  a  larger  paper.  Person¬ 
al  winner  of  5  awards  in  the  last  2  years. 
Skills:  staff  management,  make-up, 
camera,  column  and  investigative 
reporting.  Experience  includes  The 
Clearwater  Sun  and  The  Tampa 
Tribune.  Al  Parsons,  (904)  973-8556. 


SPORTS  REPORTER/WRITER 
Communications  graduate  with  strong 
sports  background,  looking  for  entry 
level  opportunity.  Would  prefer  Zones 
1,2  or  4.  Box  3367,  Editors  Publisher. 


SPORTS  WRITER'EDITOR 
Young,  experienced  journalist  seeks 
position  at  daily  paper.  Will  relocate. 
Write  to  Box  3364,  Editor  &  Publisher. 


SPORTS  WRITER/LAYOUT 
Seven  years  covering  preps  through 
pros.  Workaholic.  Writing/layout/ 
columns  background.  Dailies  only.  Any 
zone.  Call  nights:  (603)  898-7777. 

THE  WINNING  TOUCH 
Sports  writer  with  8  state  and  national 
awards  in  past  four  years  seeks  to  bring 
talents  to  daily  pa^r.  Layout,  photo, 
headline  skills.  Will  relocate.  Call 
Gregory  Mellen  (408)  335-7053. 

VETERAN  REPORTER/EDITOR  seeks 
psition  on  daily.  Just  earned  Master’s; 
just  back  from  Costa  Rican  Spanish 
program.  Award-winner,  daily/weekly 
experience.  Member  SPJ/SDX.  IRE. 
Brian  Massey,  (904)  994-8640. 
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SHOP  TALK  AT  THIRTY 


What  the  changing  role  of  ad  agencies  means  to  newspapers 


By  Leonard  S.  Matthews 

Over  the  past  five  or  10  years,  sev¬ 
eral  of  the  largest  [advertising]  agen¬ 
cies  have  been  gradually  expanding 
into  the  sales  promotion,  direct  mar¬ 
keting  and  public  relations  areas. 

We  have  seen  Ogilvy  orchestra¬ 
tion,  Young  &  Rubicam’s  “whole 
egg,”  Foote  Cone  &  Belding’s  asso¬ 
ciated  communications  companies, 
and  Omnicom’s  diversified  agency 
services. 

Undoubtedly  there  are  others,  but 
these  will  serve  as  illustrations  of  the 
“one-stop  shopping”  concept 
whereby  clients  can  choose  from  the 
entire  gamut  of  marketing  communi¬ 
cations  the  ones  that  best  suit  their 
strategy  and  integrate  the  whole  pro¬ 
gram  with  their  media  advertising. 


(Matthews  is  president  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies.  The  above  is  excerpted  from  a 
speech  he  made  at  the  Cresmer  Wood¬ 
ward  O’Mara  &  Ormsbee  Inc.  adver¬ 
tising  sales  conference.) 


When  you  consider  that  direct  mar¬ 
keting,  sales  promotion  and  public 
relations  are  all  growing  at  a  rate  that 
exceeds  that  of  media  advertising,  it 
makes  good  financial  sense  for  the 
agencies  to  get  involved. 


capability  to  do  the  whole  job? 

Whether  advertisers  will  flock  to 
sign  on  with  the  units  affiliated  with 
their  advertising  agencies  is  still,  to 
some  degree,  open  to  question. 

Traditionally,  the  advertising  man¬ 


When  you  consider  that  direct  marketing,  saies 
promotion  and  pubiic  reiations  are  all  growing  at  a 
rate  that  exceeds  that  of  media  advertising,  it  makes 
good  financial  sense  for  the  agencies  to  get  involved. 


But  does  it  make  any  sense  to  their 
clients? 

For  many  it  does.  There  is  no  ques¬ 
tion  that  advertisers  are  shifting  their 
marketing  dollars  out  of  media  adver¬ 
tising  and  into  these  other  marketing 
disciplines.  Why  not  do  it  with  the 
agency  that  knows  you,  knows  your 
business  and  your  products,  and  has 
given  you  successful  advertising  — so 
long  as  that  agency  has  the  proven 


The  Simpson  family 
of  Atlantic,  Iowa,  has  sold 

01)0  Atlantic  JJcuia  -  Sclegrapl) 

(Daily  Circulation  7,200) 

To  American  Publishing  Company 

We  are  proud  to  have  served  as  the  broker  for 
the  Simpson  family  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 


ager  called  the  shots  on  advertising, 
and  the  sales  manager  picked  the  sup¬ 
pliers  of  sales  promotion  and  mer¬ 
chandising  ideas.  Competition 
between  the  two  often  meant  the 
agency  was  the  last  resort  on  sales 
promotion  plans,  rather  than  the  first 
call.  Only  time  will  tell  whether  the 
communications  supermarket 
approach  will  appeal  to  large  numbers 
of  clients. 

In  the  meantime,  the  individual 
units  continue  to  operate  indepen¬ 
dently,  serving  their  own  clients  and, 
in  the  process,  making  a  profit  for 
their  parent  companies. 

Now,  while  the  large  agencies  have 
been  diversifying  through  the  acquisi¬ 
tion  of  sales  promotion,  direct  mar¬ 
keting  and  public  relations  firms,  or 
forming  their  own  divisions,  their 
smaller  colleagues  across  the  country 
have  been  quietly  growing  their  own 
all  along. 

1  noticed  Just  the  other  day  that 
Keller-Crescent,  a  medium-sized 
agency  with  offices  in  Evansville, 
Ind.,  and  Dallas,  Texas,  had  won  a 
new  $10-million  account  for  whom  it 
would  be  developing  television  and 
radio  advertising,  direct  marketing 
and  sales  promotion  campaigns. 

That  is  nothing  new  for  them.  It  is 
just  the  way  they  have  been  doing 
business  for  years  —  providing  every 
communications  service  their  clients 
need,  including  public  relations,  out¬ 
door  and  yellow  pages  advertising. 

They  are  typical  of  many  small  and 
medium-sized  agencies  across  the 
country,  where  a  copywriter  might 
work  on  a  newspaper  ad  in  the  morn¬ 
ing,  a  sales  brochure  in  the  afternoon 
and  take  home  a  speech-writing  job 
for  the  client’s  sales  meeting  to  work 
(Continued  on  page  34) 
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'F'E'R'A'G' 

THE  MOVING  FORCE 

IN  AUTOMATED  PROCESSING  SYSTEMS 


THE  INSERTING  DRUM 

For  30  years,  FERAG  has  been  the  innovator  in 
advanced  technology  production  and  support  for 
publishing’s  automated  processing  systems. 
Today  FEFIAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  Inserting  Drum  is  one  more  reason  why 
FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

Puts  your  publication  on  the  cutting  edge  with 
a  bigger  and  better  revenue  potential.  Power 
inserting  of  preprinted  sections,  supplements, 
stitched  catalogs,  or  single  sheets  at 
maximum  press  speed  helps  you  win  in  a  tough. 


competitive  environment. 


Exclusive  on-line  and  off-iine  inserting.  The  ' 

only  integrated  system  on  the  market  capable  of 
on-line  and  off-line  inserting  at  full  press  speed! 

State-of-the-art  technoiogy  meets  your  inserting 
needs  and  space  requirements  today;  expands  into 
your  ideal  mailroom  system  tomorrow. 

Increasing  press  capacity  isn’t  the  oniy  way 
to  maximize  your  product.  Automatic  feeding  of 
preprinted  sections  from  Rotadisc’s  storage  system 
to  the  Inserting  Drum  minimizes  processing  as  it 
maximizes  advertising  profits  —  far  more  cost- 
efficient  than  a  new  press! 

i 

FERAG. -The  Moving  Force  in  Automated 
Processing  Systems. 


"F'E'R'A'G" 

FERAG,  Inc.,  Conveying  and  Processing  Systems, 

Keystone  Industrial  Park,  190  Rittenhouse  Circle,  Bristol,  Pa.  19007 
Telephone  (215)  788-0892,  Telex  83^(7  43,  Fax  (215)  788-7597 


REC0GNIT1DN0FE3(CELLENCE: 
THE  WALKER  STONE  AWARD 


SGRIPPS  HOWARD  FOUNDATDN 


NATIONAL  JOURNALISM  AWARDS 


The  words  in  Walker 
Stone’s  editorials  were 
woven  with  grace 
and  eloquence.  But 
they  went  far  beyond 
style,  carrying  clout 
that '"'HKearned  widespread  respect 
for  the  late  editor-in-chief  of  The 
Scripps  Howard  Newspapers. 

The  Scripps  Howard  Foundation 
National  Journalism  Awards  will  honor 
the  natioris  outstanding  editorial  writer 
with  the  Walker  Stone  Award,  recogniz¬ 
ing  excellence  in  writing,  forcefulness 
and  value  to  the  public  interest. 

AWARDS  AND  DEADLINES 

The  Charles  M.  Schulz  Award/College  Cartoonist;  Jan.  9, 1989 
The  Ernie  Pyle  Award/Hnman  Interest:  Jan.  23, 1989 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  30, 1989 


Judges  are  Earl  Foell,  editor-in- 
chief,  The  Christian  Science  Monitor; 
Edward  Seaton,  editor-in-  chief.  The 
Mercury,  Manhattan,  Kan.,  and  Joseph 
R.L.  Sterne,  editorial  page  editor.  The 
Sun,  Baltimore. 

For  an  entry  blank  and  information, 
write  to  Scripps  Howard  Foundation, 
1100  Central  Tlust  Tower,  Cincinnati, 
Ohio  45202.  All  entries  for  this  award 
must  be  received  by  Jan.  30, 1989. 

§21  SCRIPPS  HOWAED 
ill  FOUNDATION 

(XMMirimTOEXCElimCE 

The  Edward  J.  MeemanAwards/Conservation  Journalism:  Feb.  6, 1989 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  13, 1989 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 1989 
The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 
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